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GIVE YOUR BRAND THE ATTENTION
IT DESERVES!
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Internet Users:

Share of Web

Based on each device’s share
of the total web pages served
to Web Browsers

E-Commerce

Engaged with the product or
service in past 30 days

Why E-Commerce ?

319.4.

Internet Users

amazon

48,

Use internet everyday

33« 66

1%

24, 23,

1. TRAI, January 2016 | 2. StatCounter, Q1 2015 | 3. GlobalWeblIndex, Q4 2015. Based on a survey of internet users aged 16-64

23,
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E-Commerce sales ,, [7 s R ..
are expected -
to grow to’

@ 0§
u’} ['.'?j QE’/QO

2018

2017

$39.4 +550.,

Billion in 2017 vs. 2014

2015

EDBLEaH) [=] 2014 ’Q $6.1 Retail E-Commerce
=25 0e T o Sales (excludes travel)

*Source: eMarketer, Inida Retail
eCommerce Sales, Estimates
$2.6 and Forecast, 2013-2019;
December 2015

2013
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Why Amazon?

Amazon.in - India’s #1 E-Commerce marketplace!

6 Crore+ Most Visited 65% 100+
Products | E-Commerce Website | Repeat Customers | Categories

Preferred destination More IOFOC_iUCt searches happen on 1 in 4 customers researched
for Product Search Amazon.in than all search products on Amazon before

engines put together making an offline purchase
amazoni 60 0/0

— 54 M

More traffic on PC than : Unique shopper visits m-Web visits ~2x times Higher App downloads
the competition :  onPC the competition’s than the competition

amazonin
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Amazon.in - India’s largest online store!

"Amazon India becomes
number 1 shopping app

New Daelhi. Ot 3= Om the day
thiree of [he [Balive seadon on-
line sale, the moblle app of
Amazon Indin has taken the
pale position as the number 1
shopping apg o botl Google
Play amd Apple Appstore.

Accomting ta the company
Ehe rrsobailie s s a fve fimes
Erowil i e users with the
App generating B0 % of the traf-
A Alsthe numberal trnswe-
tioms aking plase on e app
has increased seven times,

Omy thee third degy of the sake,
mohile tops the charts in terms
of umdrsodd, wiibeh has ot baan
dischosed by thecompany: Leno-
wn, Mote, Ximomi, Samsung,
amongst others wene the popu-
|ar braris.

Moreover, mobile  acoes
saries witnesse] five times
Eroewth in sales, The consumer

electronics categorbes grew 20
timeswith TV exclusivebrands
witnessing a tmjeciory af 50
thnves, the company sid n a
statement.
Accomlingtothee-tailer, con-
sumeTs continued to shop for
Eashion on the platiorm with

The mobile app saw a
five times growth in
New Users

brands such as Ziyan witness-
ingg 844 times growth, follewed
by American Tourkster grow-
iz At 32 fodd, Reymond at 2%
times, Hush Puppes at 18times
and Crocs Itimes

B infess, a0 catigpory saw i
ol of five times, farmbiee
wies anather categnry that per-
formid well an day 3 with a 12
Lhrmees jumpp insales.

| Amazon claims making

100 sellers crorepatis

H W Wijayakumar

BEWGALURL: As the Nieron
sl it o ccormmimienos i
forms during the fesiival sen-
son reschesits zenith, Amezon
Il claitis Dt it M e
v W) sellevs cronepatis.

Speiking o 0F, Amezon In-
din Cutegory Masugement
Vice Presiden Munish Tesuary
saidl chose 10 CA0LO0D sellers
Frewm serems Inadin wre partic-
pating i che Cirear Indin Fes-
tiwel,

“Mermrly 10,1060 saellers e
seen their bigges sabes ever in
thie firs ewo ckiys of the Gres
Irdian Fistrol. femsrrom Indsi
has helped moardy WM sellers
enter the crorepati club with
th mabes on iy oo and ban,”
sonie] Thwsary.

Il-r sl l:hn Amazon Inds

has ZOHAL muore sellers with
thiice the schiction and 15X
e fulfilmen capacity. “We
neww hiwve 77 Tullmimi centres
covering mbotl ares of s To
2 & mill Fatrd

able to walk noy chese oafes,
st up theeir Amemon: se ller po-
ormanix and recere busic guid-
ance from crained resouroes
for navigating thesr aocounss
and griting their queries ne-

App, WRNETENg o WIF IDH'
B iralfie on bath Google
Phay sticre sl .
“There is n TA more trans-
wition whien oompsned with
the duily rus rate. It mikes

couaity of 7.5 million cubic
P, b .

He wlss poinced out thar
Aomazom witnessed ® massey

ap the primary des-
lination for dhopping dering
the Groul Isadian Festnul” b

ikl
(DO M SV

: Amazon sells 15 mn unlts in 5- day sale, clalms market Ieadershlp
mam-mmesﬂmmmngmus 3

Superior
Performance

High Intent
Visitors

Trusted
Environment

Influential
Marketplace

Unique
Insights

Precise
Targeting

amazonin
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First stop on the online journey!

60

Direct traffic on
Amazon.in

amazonin
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An early step in the offline journey!

In offline sales in India

will be influenced by
the Web in 2019
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Advertising options to achieve various goals

Boost consideration with traffic Defend selling rank & positioning
Start to product detail pages & in Amazon’s automation &
Advertising searches for your product personalization engine.
o [ [

o o
Increase Augment sales
Awareness conversions &

customer reviews

amazonin



amazon

Feature your products on the
most visited pages on Amazon.in

amazonin
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Introducing Amazon Marketing Services

Build your brand’s digital presence

® = ©® L [

BENEFITS > INCREASE BOOST IMPROVE SEARCH RANKING &
PRODUCT VISIBILITY PRODUCT SALES PRODUCT POSITIONING ON AMAZON

-

/ amazoni
N1



amazon

Reach customers with AMS

Our unique solution to your needs

@ ngh V|S|b|l|ty Get access to the Homepage

& other most viewed pages on Amazon.in

Headline Search Ads: Target your ads
with search keywords relevant to your

PreCise products & brand.
@‘ Product Display Ads: Target shoppers

looking for a particular product or target
relevant shopper’s interest & drive traffic
to your brand.

|§ Brand Store Create an exclusive Brand store

on Amazon.in & drive traffic

amazonin
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Headline search ads

Drive shoppers from search results to pages that uniquely showcase your product range

SPONSORED BY BLAUPUNK
@ BLAUPUNKT ‘\ired Earphones ' .”
* Shop ngw

aphone wih

= P
TR0 ¢ ren
i B AT

amazonin
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Product display ads

Get shoppers to buy more products from your range

-

There are 2 types of > Product Interest
product display ads Targeted Ads Targeted Ads

4

amazonin
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amazon

Target shoppers looking for a particular product and
amazon.. (QEZ OnePlus 3T drive traffic to your brand

St by Hedhd, Brand Ty
Categary - n = Cards ] Your Orders - Prime -

Cross Sell & Up Sell your products by displaying your ads on
desired product detail pages

Use Amazon Ad Builder tool to create ad campaign
in less than 5 mins

. SOLIMO

Pramism
Qualty, Grear

Send shoppers from your Product targeted Ad to exclusive
Amazon page dedicated to your brand

Minimum INR 5000 campaign budget

amazonin
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Product display ads - Interest targeted ads

amazon

Categary

Hosg Hesed Anaiog & Combes Mialti-ookr Disl Wamons Wetch (Com GHH)
mirar
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Custom Amazon page

Drive ad traffic to custom Amazon pages

ener. I ¥ - § vt )
g by

Y Omars - Famm- Um- Y Em

N-BUILT MUSIC
24/7 HRM

= Stores SO0 sorgl withaut caryirg your phane

+ 2447 Huart Rate Monltoring on your wist

+ Track your activities, steps, and sleep

+ Multi-spot mades (inchuding gyml)

+ Satftrack your progress on dally'weekdy goals  [E2010 UES

amazonin



Transparent Reporting

Detailed insights show where to focus and scale your ad spend

amazon

Adverising campagng « Campagn Managemenl

/F\

mgresgigns = Clicks = Sgand

Eigiesiicis  Clacks CTR ACPC Speind Cleek Anybute A8d Te  Chick Amyibme Sald Cltk Anmhbute View Anribmte Totad
1. Campaign reporting shows performance Comt Uity Sales Salee
from impression to conversion 1MBEE 364 0JTESE WS TRITETE i 1 r3.905.00 4161000

Campaign Sestings Target Products Managemant

2. Keyword level performance data enables you
to manage your bids and budget in real time

3. See how performance and ROI change over
time as you refine campaigns and product
details

amazonmarketingservices
N

Awareness
Impressions / Clicks

Consideration
Product Views

Purchase Intent
Add to Cart

Purchase
Units Purchased

amazonin
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AMS performance during the festive season!

Brands saw a sales growth of over 4X & an ROI of 23X

Overall units sold grew by 3X

Apparels Home & Kitchen Electronics & Computer Health, Beauty,
Accessories Personal Care

The number of ads seen by shoppers grew by 100%, while
the number of shoppers clicking on AMS ads grew by 200%

Q What our advertisers have to say
C_J about us!

Thanks to AMS, we have been able to leverage the festive season
and grow our sales by 17X over the previous month. AMS is an
important tool that is helping us get in front of the shopper through

targeted ads. .
9 - Princeware

In Oct 2016, with AMS's headline search ads, we were able to target
relevant shoppers multiplying our growth to 44X. The best part is
access to real time data analytics that helps modify the campaign as

er requirement.
perreq - Gala

AMS is a user-friendly tool which allows small and medium brands
increase product visibility and grow their business on Amazon with a
budget as low as ¥5000. AMS helped us reach our sales targets with

an ROl of 22X. i Bombay High

amazonin
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FRANCO LEONE

e Truly Nalian ——

L& Amazon Marketing Services is the exact offering
that we were looking for.
Targeted searches on a platform with high
purchase intent customers has helped us
achieve our business goals with a relatively low
spendrate. 77

Vikrant Bhambri, Director, Franco Leone

New 2016 Collection

FOOTWEAR

MWH#WMMWWhMrM

gt 5 e R TR

INCREASED
VISIBILITY

Due to exclusive
Brand Store

llamazonmarketingservices
| )

30x ROI

On advertising
spend

~15min

To set up & launch
1st Campaign

amazonin
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L& AMS has been a superb tool for us to top
Amazon's search results and in increasing our
brand's visibility. 3_5mn 18X ROl ~5min
Getting the shopper's attention is now easily Users were On advertising To set up & launch
measurable. 77 reached to spend 1% Campaign

Vishal Parekh, Marketing Director,
Kingston Technology - India
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L& Amazon Marketing Services (AMS) is a smart
digital advertising platform through which we 25 0 0

have achieved, high product visibility, increased 1 mn 29)( ROl

brand recall, boost in online and offline sales - . Number of times
Times ad On advertising product was

and a robust reporting system to measure all of was viewed spend tesearched
the above metrics. 77

Abhishek Pandey

amazonin
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Get started today!
Get ( \ Create Ad Campaign Monitor
g Started . e Inminutes Results
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Appendix

amazonin
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Placements: Headline Search (Keyword Targeted)

Search Result Page: Site stripe at the most prominent
placement of the relevant search result page.

Creative size: 766x 140

(50% larger than earlier size — 800X90)

[ ] o T iy o Sy ey | iy e Tnd o purn b P

Mobile Search Result Page: Site stripe at the most
prominent placement of the relevant search

result page.

Creative size: 640x 170
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Maat Tha New iPhona

Appis Phons 4 Werunn Geliphors, 10, Whils

Electronics
Sea resulls in All Categories instead

67 Results in EL., & . Filer

Apple iPhone 45 (Black,
BGE)
by Apple

Foboo00 F14,452.00
You Save: PR OSE00 {36%)

**** (2.068)

kiare cholces avallable

Apple IPhone 6 (Gold,

amazonin
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Placements: Product Display Ads (ASIN Targeted)

Details Right: Placement in
Product Detail pages. The
placement can help you target
customers who are on detail
pages of your targeted list of
products or similar products.
Creative size: 245X250
px(85% larger than earlier
size 245X135 px)

dmazon.

Department

Price Fad Bath: 1T 63400

b . E - w et e i™ Lis Al i LT
Casa Logic Portable Hard Drive Casa Molded Eva Black

amazonin
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Placements: Product Display Ads (Interest Targeted)

Homepage: Window locates at one of the highest traffic pages. Suitable Search Page Left: Tower locates at the prominent area of the search
for brand building. result page. Reach your target audience effectively.
Creative size: 300 x 250 Creative size: 160x 600

amazonin
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Placements: Product Display Ads (Interest Targeted)

Search Page Bottom stripe: Site stripe right above the page
selection button. Can reach your target audience effectively.

Creative size: 728x 90

Deals Page: Placement on Deals Page which gets traffic with high purchase
intent. The placement is ideal for product promotions.
Creative size: 728X90
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Placements: Product Display Ads (Interest Targeted)

Mobile Deals Page: Placement on top of Deals Page on Mobile Check-out thank-you Page: Suitable to promote star products or
which gets traffic with high purchase intent. Ideal for product sales events.
promotions. Creative size: 640X100 Creative size: 300X250

AMazon

amazonin
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Placements: Product Display Ads (Interest Targeted)

Mobile App (Deals): Placement on top of Deals Page on Mobile app Mobile App (Product Detail): Suitable to promote star products or sales
which gets traffic with high purchase intent. Ideal for product events.
promotions. Creative size: 320X50 Creative size: 414X125
amazgn_ Q, ey
re D EA LS Show all 94 items >
Sponsored products related to this
item
Sartes 3 - Close Shave, Perfect Skin Co...
' Braun Series 3 3040 Rochargeabls Wat & Dry... » if .
T4, 790,00 AP S
[ ms e e S N \ | T
Electronics & Stationery [ 557 mere | _ f"\ E
n e U500 ! Hiaee- thoR Bathla X-Fress Lifelong LLGS01  Better Li
Ereds in 06:33:07 Ends in 0i%:32:07 Iron Board Handhe... Wal..
i Arirdrird i
114 reviews 9 reviews 1 review
2 3,400.00 < 1.,3908.00 2 500.00
wAPrime
; e £ Powerful Suction For Your Home
@L—j. d Karcher WDV Power 1200-Watt Energy 1.
= T 4350000 Prime
Lenave BI0SS Backpack 1. TP.LINK TLAVRE41N 300, Customer Questions a—
Add to Cart | | Add 1o Cart
) O, Have a quastion? Search lor answers
5% Sold G5% Sold
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