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WHERE EXCELLENCE MEETS PUBLISHING 
Condé Nast International brought its 
100-year old legacy to India in 2007 with the launch of 
Vogue, followed by GQ and Condé Nast Traveller, and 
established itself in the country as a wholly-owned 
subsidiary. Internationally, the company publishes 125 
magazines, across 29 markets. In India, it caters to over 
600,000 affluent readers. 

Launched in March 

Architectural Digest India is 
the youngest edition after 

establishing itself in nine key 
markets around the world.  

AD has consolidated itself 
as the point of reference for 

luxury, design, interiors, 
architecture and art, both 

internationally and in India. 

2012



AD INDIA, THE FINAL AUTHORITY 
ON DESIGN A magazine that has redefined the concept of excellence in design and architecture, 

AD India is the discerning reader’s definitive bible on current news, future trends and 
beautiful homes. 

20,000
MAGAZINE
PRINT RUN

The only 
audited magazine 

in its space

Derry Moore, 
Shobhaa De, Nadia 

Samdani–some of the 
key contributors and 

guest writers

Directly speaks to 
architects & interior 

designers

7 issues a year
October issue was 
launched in 2015

65% 
Market share



PACKING IN THE PUNCH

Estimated readership of 1,00,000

Distributed in 3,800+ retail spaces, 
pan India, across 8 metros

Available at all leading newsstands and book stores

AD partners with leading design exhibitions, 
such as ACETECH, INDEX & IREX, 

to reach the right target audience



MEET THE AD READER
A reader survey conducted by AD India decodes 
the magazine’s audience

45% are architects and interior
designers
46% are proprietors or owners of
their business
52% shop for home decor items in 
both, India and overseas
54% attend or show interest in 
international design shows

INFLUENCE

DEMOGRAPHIC
54% Male and 46% Female
60% are above the age of 35 years
56% have a post-graduate or  
professional degree



ENGAGE WITH INDIA’S MOST AFFLUENT

own two 
or more cars

70%

own a second 
home or vacation home 

outside their area 
of residence

45%

are members of 
exclusive private clubs

31%
travel business 

class for international 
vacations

26%

travel at least once 
a year overseas for leisure

Source: AD Subscriber Research

53%

travel once in 6 months 
overseas for work

28%



ANATOMY OF AD

AD DISCOVER: 
Our round-up of the 
best in design, from 
trends, products and 
styles to books, events 
and more.

AD PERSPECTIVE: 
Newsmakers and 
opinions that matter 
along with the latest 
in art, architecture 
and design.

AD SPACES: 
A journey through 
some of the most 
beautiful homes in 
the world.

AD INSIDE: 
Expert advice, 
decor tips and 
style essentials for 
the contemporary 
Indian home. 



THE PRESTIGIOUS 
AD50 LIST 

AD’s annual celebration of the 50 
best and most influential names 
in architecture and design in the 
subcontinent, curated in 2016 by 

judges Balkrishna Doshi 
and India Mahdavi.

AN OVERVIEW OF 2016
From covering news from the design front lines, 
the latest luxury trends and stellar architecture from 
around the world to an exclusive peek into beautiful 
homes—2016 was truly epic.

THE 
RANA BEGUM 

COVER
For the first time in four years, 

AD put something other than an 
image on page one. Bangladesh-
born, London-based artist Rana 
Begum designed an artwork for 

the cover of the November-
December 2016 issue, which was 

inspired by her folded work.

THE CINEMA 
ISSUE: 

AD stepped into the 
personal spaces of 

stars like Alia Bhatt 
and Irrfan Khan to 

discover their stylish 
lifestyles



HITTING A HIGH-NOTE 
WITH EDITORIAL 

AD DESIGN HANDBOOK
To be published in December, for the fourth consecutive 
year, it is a comprehensive guide for all interior design 
needs, across different platforms. 

AD SOURCE
A complementary issue, The Source is a design 
black book for everything one needs—ideas, 
products and services—to renovate their home.



BEYOND THE PAGES

AD 50 
The biggest award ceremony in the 
industry, AD50 is an event that honours 
the 50 most influential people from the 
world of design. Their names are listed 
in the March-April issue. 

DESIGN DIALOGUES
VitrA, in association with Architectural Digest, presented Design Dialogues, an exclusive 
discussion with AD editor Greg Foster and Arni Aromaa and Sauli Suomela from 
Pentagon Design. An event with luminaries from architecture and design in attendance, it 
focused on Aromaa and Suomela’s design and creative philosophy, touching upon insights 
on democratic design and what Scandinavian design means in today’s context.



AD RESEARCH: UNDERSTANDING DESIGN’S 
DISCERNING CONSUMER AD interviewed 25 leading architects 

and interior designers across the country 
with the aim to understand the evolving 
trends in home decor and tastes of the 
Indian consumer. Key results are 
as below:

Indians are more aware of global design trends 
and are willing to spend much more on ‘good 
design’

Opinions of interior designers and architects are 
still heavily relied upon

Clients are demanding showstoppers that make 
a statement

There is an growing desire for high-end home 
decor products from Tier 2 and Tier 3 cities 

International designers and brands are being 
increasingly sought-after for home makeovers



AD’S DIGITAL FOOTPRINT
Taking its commitment to its readers seriously, AD also 
has a strong presence across all social media platforms 
and has an all-new website

TOTAL:
8,09,000+ 

SOCIAL 
MEDIA 

AUDIENCE

Facebook:
1,81,000 fans

Google+ :  
6,01,662+ followers

Twitter: 
6,436+ followers

Instagram: 
20,600 followers

*Updated as of  November 2016

architecturaldigest.in
LAUNCHED IN 

MARCH 2016



ADVERTISER’S LANDSCAPE
250

BRAND RELATIONSHIPS

30% 

OF ADVERTISING 
FROM THE LUXURY 

LIFESTYLE CATEGORY

The magazine enjoys an equal 
number of domestic and 
international advertisers.

FIRST PREFERENCE
AD accounts for the dominant share 
of media spends by luxury brands.

VERSATILE APPEAL
AD’s area of influence extends across 

the highest rung of the luxury 
segment, from fashion, watches, 

jewellery and automobiles.

AD India has proved to be a valuable platform for leading 
luxury brands who want to reach their target audience— 
erudite, design-conscious affluent Indians.


