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+We have something in common

Your customers are same as our customer

More Intelligent

THE )
54% of users < 35 years
49% from TIER-I & TIER-II cities

Ahmedabad., Delhi. Kolkatta, Mumbai, Bhopal.,
Chandigarh, Indore, Jaipur, Lucknow, Patna

18-24 yrs  26%
B 25-34yrs 29%
B 35-44yrs 17%
B 4554 yrs 13%
B 5564yrs 10%
B ©65yrs+ 06%
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+We have something in common

Your customers are same as our customer

More Evolved

59% more likely to have a
- F\;}gz-_tc

Gracduate begree

-

23% more likely to follow

26% more likely to follow
Politics Online

8% more likely to
Read News Online

7% more likely to be interested in
International Travel

QOO

<>
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+We have something in common

Your customers are same as our customer

More Knowledgeable

@) P e

CE=mmTD

OE=0
BIG TICKET ITEMS ONLINE
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They spent lot of time on [[:IDIGITAL
Well Informed

Highest Engaged Audience

> Daily Average Time Spent

21% 12% 33%

more interested more likely to be more interested
in interested in in
Analytical Entertainment
News News
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<[>




1

We can help you

Stand Out

From the
Digital
Marketing

| Clutter ”_J




We believe in creating
Opportunities Together

5000+ Unique stories published and read everyday

Impacting Generating

over over
80 Million 660 Million
minds Page Views

Reaching
2500+
Local Cities,
towns &
villages

51%
Unduplicated
Audiences

13
Source . ‘l Google Analytics Dec ‘23
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Over
25 Million
Reach on
Social
platforms

A strong
Audience
Engagement
with 55%
Repeat
Users




Opportunities that
Your brand can leverage

Users
Targeting

Advertising

I




Do you still want
More Options?

—I

Curated Immersive Special
Content Experience Initiatives



Solution 1: Curated Content

@ A collaborative initiative to bring Yoga & Wellness
to our readers amidst Lockdown with celebrity
JUELLNESS instructor Sarvesh Sashi & Vidya Malavde.

An example of how an impactful brand video
is created through video finesse &
editorial excellence.

englishbolo

An informative content series curated, shot &
performed in association with Tally. The series
highlighted GST cycle in layman terms



https://www.bhaskar.com/happylife/news/keep-yourself-healthy-through-these-pranayam-amid-lockdown-127125169.html
https://www.bhaskar.com/career/news/it-is-very-easy-to-learn-english-sitting-at-home-127253743.html
https://www.bhaskar.com/business/news/tally-solutions-to-honor-small-and-medium-enterprises-msme-honors-will-be-given-in-5-categories-128637664.html

Solution 1: Curated Content

An end te end online webinar curated
for audiences in Ahmedabad to identify
benefits for Franchise business

A content series curated, shot, and performed
in association with Flipkart. The videos
highlighted the story of a seller and delivery
hub for the differently abled


https://youtu.be/A7XHoKAGDyE
https://youtu.be/8gFRv0cK0Mg

Solution 2: Immersive Experience

Industry stalwarts, decoding the Financial jargons
of Union Budget in layman’s language, through
an One-on-One interactive session

An end-to-end event solution curated for
relevant SME audiences across
various markets

Know More B

Visionaries Award is an event that honors &

VISION ARIES) felicitatea the ace visionaries, change makers,
i leaders and entrepreneurs of various states.



https://news.bhaskar.com/videos/budget-2020/farmers-expectations-from-government-in-budget-2020-391396.html
https://news.bhaskar.com/videos/visionaries/mp/super-specialized-equipment-and-techniques-at-redcross-hospital-377808.html
https://www.bhaskar.com/business/news/entrepreneurs-will-get-new-paths-to-expand-business-at-sme-growth-summit-126134487.html

Solution 3: Special Initiatives

Flagship show of DB Digital, hosted by ace
~— \\, Auto expert has a line up of diverse vehicles,
EAR UP / complemented by unique travel

experiences & detailed interviews.
Know More B

Shcskaor.com f;

Our renowned IP, Brand Talk, is known for its
curated Brand stories. Stories that reflect the
-~
journey of the brands’ success, narrated by brand tulk

the stalwarts themselves.

Doin«Bhaskor.com



https://www.bhaskar.com/business/msme/news/our-brand-was-the-first-to-introduce-amla-shikakai-shampoo-in-the-world-manminder-narang-127533096.html
https://news.bhaskar.com/videos/auto/review/gear-up-brings-you-the-review-of-bmw-630i-gt-sport-line-car-in-hindi-364617.html

We can also create a
promotion plan for you

Geo
Contextual
Targeting
]

LAUNCH

prsiact TRAFFIC |

Native
Content

Properties

TRAFFIC
Banners

across site

MaximizR Articles

Window Block &
Videos



Your brand exposure on [[:DIGITAL
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Monthly Unique Visitors
40 MN
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Monthly Page Views
236 MN

r
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Average Session Duration
15 MINS
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Followers on Social Media
19 MN

L™
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Monthly Unigue Visitors
10 MN
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Monthly Unigue Visitors
2 MN
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Monthly Page Views
21 MN
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Monthly Page Views
169 MN
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Average Session Duration Average Session Duration

13 MINS 12 MINS
fOw fw
Followers on Social Media Followers on Social Media
6 MN TMN




THANK YOU

Our endeavour is to be true partners
So just give us a quick shout!



