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ELLE inspires readers to develop a

personal style Ny

Elle informs readers with con‘t‘e‘ht
that is intelligent and
entertaining

ELLE stands for the best of all things: From Luxury to
high street buys, red carpet glamour to casual chic and
classic to contemporary style
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24 YEARS IN
INDIA
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The Elle Audience

She is affluent, informed, !
well-travelled, knows her
brands and has an interest
in luxury

93% purchase fashion
and beauty product
online '

. 68% purchase faslw#;
cts

and beauty prod'
using their phones :
tablets s

The Elle woman is between
18 — 45 years old

¥

89% purchase luxury brands

78% own their own caror
two

97% take 2 luxury
vacations peryea
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WEST ZONE-34.5%

EAST ZONE-8.7%

Mumbai 20975
Pune 1665
Ahmedabad 1500
Others 1435
Total 25575

Kolkata 5495

Others 875
Total 6370
OTHERS 4.9%

NORTH ZONE-32.9%

New Delhi 20225
Chandigarh 910

Jaipur 345
Lucknow 350
Others 2105
Total 23935

SOUTH ZONE-19%

Bengaluru 5825

Chennali 4825
Hyderabad 2880
Others 295

Total 13825

A H Wheeler 20225

Promotions/ 1125
Office

International 395

Total 3645
SUBSCRIPTION

| A 20135

Subscriptions

ALL INDIA 73350
{ NEWSSTANDS
TOTAL 93485
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ELLE INDIA | '\

BEAUTY & WLLLNLSS CULTURE
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ELLE.IN
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What makes our September digital cover star Sonakshi Sinha truly one of her kind

OFFERS EXCLUSIVE
AND ORIGINAL

CONTENT
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ELLE.IN

SECTIONS

Fashion
Beauty
Catwalk
Culture
Astro
Wedding
ELLE Blog
ELLE TV
Red Carpet
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ELLE.IN

TOTAL PAGEVIEWS
83,10,976

TOTALUNIQUE USERS
23,15,950

A/G. TIMESPENT
1:59 MINS

NEW USERS/MONTH
2,30,548




ELLE India's Social Influence

1.32 Million -8.5k
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ELLE BEAUTY
AWARDS

ELLE BREAST
CANCER
AWARENESS
CAMPAIGN

CAMPM







O m O

— M T 20 >0

HIGHLIGHTS 2019
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Integration with ELLE Fashionwear
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=l =0 SREAST CANCER
INIDIV- N\ CAMPAIGN

LLLE

FOR A CAUSE

i Wear to Work Day
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FOR A CAUSE

onance to be
featured in the
Acheckheroutinpink . .Oiuf‘w"“t."ﬁmrlut
Hukp us sprecd the wurd cnd moks WPTWD 2017 one =
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To anter ow comest, post o seflie in pirk,

o @ELLLINGa and vie the Hoshtogs above!
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SREARL SANGER —

HIGHLIGHTS
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1@th October 2012

Wear Pink to
Day

Sonarn Kapoor supgorts
the fightagainst

breast cancer
- will you?
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High lights

Pre-Event In Elle

¥  WATCH THIS
\ SPACE

Seven finalists
REVEAL EXCLUSIVE

LOOKS ON

THE RUNWAY ON
January I7.

BY ULAWAL DUBEY



Highlights
Post event coverage

Paselhh Minho was swcarded for exenllencn in
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@ aslisona @ « Follow

SOCIAL
MEDIA
COVERAGE

/"\) aslisona @ Elles bellel #covergirl in

- Blazer, pants and cropped top; all
@marksandspencerindia, Shoes
@louboutinworld, Rings and necklaces
@misho_designs

Photographer: @colstonjulian
makeup @savieenmanchanda, hair
@themadhurinakhale

styling: @samar.rajput0s

Waords: @manalishah_

Assisted by: @rupanaglgrover (styling)
Cover design: @pinkyakola

Actor's PR agency
@universal_communications
@elleinchia
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SONAKSHI 7
’! elleindiaofficial SINHA et Q V l/\J

184,156 likes

dlamirzaofficlal @ UTff{ff

l, [ ELLE India
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Antar-Agni is officially the next big thing in Indian fashion.
#clLLEGraduates

Pow red by Max Fashion. Wine partner. Fratelll ineyards. Talent partner
TFM INDIA Gifting partner: Da Milano. Styling partner — Jean-Claude
O QWY | Biguine India. Giveaway partners: Fennel . Cheers Partner. The Beer
000 aws _afe. Make-up Partner: Oriflame

elleindiaofficial @Antar_Agni_ujjawaldubey stole the

show and the winning title at #ELLEGraduates, We'll
see you at Paris next!



HIGHLIGHTS:

SOCIAL MEDIA
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7.997 views - Liked by rheakapoor

elleindiaofficial #Harshyvardh:
front row expearience at #ELL
#MaxFashions and held at
(Make-up Partner: @onfilam
Ereanciaudebiaiuneindis)

nKapoor recaps his

raduates powerad by

o Qv Q|

3,140 likes

elleindiaofficial #VaaniKapoor giving us major boss

| lady vibes in @payalkhandwals as she plays celebrity ! | ) ELLE incia
. Judge for FELLEGraduates powered by #MaxFashions | el




HIGHLIGHTS: | SOCIAL MEDIA

.& . elleindiaofficial

The Great Eastern Homeas

< Video C
@ elleindiaofficial < Visieo C

f « elleindiaofficial
‘|

The Great Eastern Homes

QY A

5,495 views

{4,634 views

elleindiaofficial Easy-to-layer separates; handwoven
diieindiaofficial @Antar_Agni_ujjawaldubey stole the sitks and intricate chanderi: if contemporary Indian
ghow and the winning title at #ELLEGraduates, We'll designer duo @vineetrahulofficial aren't on your
$ee you at Paris next! radar already, here's proof why they should be
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Brands that advertise with Elle.in
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IRANCENN] HERMES

CalvinKiein
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