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DISTRIBUTION:

ALL FLIGHTS

ALL CLASSES

ALL SEATS

5 million
PASSENGERS A MONTH
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'2. o Fragrances > Watches > Skincare >
d) l \
L.J Discover fragrances from designer to niche, including Indulge in our selection of watches including luxury Treat yourself or a loved one to luxurious skincare
Em l ra tes many luxurious brands exclusive to Emirates. models from Aigner, Ferrari, Hugo Boss and more. from Guerlain, Dr. Levy, Sea Buck and more.

EmiratesRED pre-order
is available on most Best Sellers

flights on our network.
PR[- ”RBER Conveniently shop from

21 days up to 40 hours
MA ”[ [Asy prior to departure.

MULTIPLE TOUCHPOINTS

Creed Aventus Eau de par- Roja Parfums Elysium Eau Bang & Olufsen E8 Earbuds Philip Stein Sleep Bracelet Creed Aventus Eau de par-
fum 100ml de parfum 100mi fum 100ml
$339.00 $232.00 $295.00 $299.00 $339.00

Add to cart Add to cart Add to cart

EMIRATES RED MAGAZINE
EMIRATESRED.COM i
ice INFLIGHT ENTERTAINMENT '_‘ =3
CABIN CREW RETAIL iy



UNIQUE ENVIRONMENT:

£ 2 CAPTIVE AUDIENCE

LONG DWELL TIME
AFFLUENT AUDIENCE

1.5 Hours Average flight time



MAGAZINE RATE CARD

PREMIUM POSITIONS
Back cover USD 60,000
Inside Front Cover 2 Page Spread USD 55,000

IFE/Retail Section Break Left hand side - facing retail section front page USD 41,600

DPS POSITIONS
Ist Double page Spread USD 48,200
Znd Double page Spread USh 43,200

Double page Spread USD 39,000

ALLRATES ARE SUBJECT TO APPLICABLE TAXES




Inflight

Entertainment
Engagement




EMIRATES RED : THE NEW MAGAZINE

A combined IFE and retail guide N

ice currently has 4000+ channels, making it a rich,
deep, immersive content and retail library

The magazine is an efficient way for pax to browse S
both the inflight entertainment and retail offerings S —_—:
before interacting with the GUI to enjoy Emirates’ =
award-winning entertainment system ——



Inflight Magazine uptake
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Source IPSOS 2022 Affluent Europe



Inflight Entertainment Engagement
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Watch movies / films / documentaries / short features /

TV series ~ Inflight entertainment average trip
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Source IPSOS 2022 Affluent Europe



Passenger

Profile




Passenger Profile

HOW MANY RETURN FLIGHTS DO YOU MAKE A YEAR ON AVERAGE?

W 2-5trips W 5-10 trips m 10+ trips 1 trip

807 of EK passengers fly minimum 3 times in a year

The more you fly, the more likely you are to be
affluent and have a disposable income

Source : Emirates survey



Watches - cost of watch plan to buy

Index

105

100

95

90

85

80

75

70

65

buy

Less than USD 5,499 ~ Watches - cost of watch plan to to
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USD 5,500+ Watches - cost of watch plan to to buy

1~2 3~5 6+
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Source IPSOS 2022 Affluent Europe



Watches - main watch value
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Less than USD 5,499 ~ Watches - main watch value
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USD 5,500+ ~ Watches - main watch value

0 1~2 3~5 6+
Number of Return Airtrips International

Source IPSOS 2022 Affluent Europe
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A luxury watch (over USD 825 per item) ~ Online purchases in last
12 months

/
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Source IPSOS 2022 Affluent Europe



Luxury Watches - Expenditure in last 12 months

No International trips expenditure last 12 months - Luxury watches 1+ International trips expenditure last 12 months - Luxury watches

H Below USD 220 H Below USD 220

W USD 220 + W USD 220 +

H Don't know or None H Don't know or None

Source IPSOS 2022 Affluent Europe



Luxury Watches - Expenditure in last 12 months
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Below USD 220 ~ Expenditure last 12 months - Luxury
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USD 220+ ~ Expenditure last 12 months - Luxury watches
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Source IPSOS 2022 Affluent Europe
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Jewellery (over USD 1,650 per item) ~ Online purchases in last 12
months

/
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Source IPSOS 2022 Affluent Europe



Jewellery - Expenditure in last 12 months

No International trips expenditure last 12 months - Jewellery 1+ International trips expenditure last 12 months - Jewellery

H Below USD 220 m Below USD 220

49% m USD 220+ m USD 220+

Don't know or None Don't know or None

Source IPSOS 2022 Affluent Europe



Jewellery - Expenditure in last 12 months
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Below USD 220 ~ Expenditure last 12 months -
Jewellery
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USD 220+ ~ Expenditure last 12 months - Jewellery
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Clothes/shoes (over € 500 per item) ~ Online purchases in last 12

Clothes/Shoes - i
Online purchase
habits

Source IPSOS 2022 Affluent Europe



Clothes/Shoes - Expenditure in last 12 months

No International trips expenditure last 12 months - Shoes/boots 1+ International trips expenditure last 12 months - Shoes/boots

H Below USD 220 m Below USD 220

W USD 220+ W USD 220+

Don't know or None Don't know or None

Source IPSOS 2022 Affluent Europe



Clothes/Shoes - Expenditure in last 12 months
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Briefcases or Handbags - Expenditure in last 12 months

No International trips expenditure last 12 months - Briefcases or 1+ International trips expenditure last 12 months - Briefcases or
handbags handbags

W Below USD 220 W Below USD 220

B USD 220+ W USD 220+

Don't know or None Don't know or None

Source IPSOS 2022 Affluent Europe



Briefcases or Handbags - Expenditure in last 12 months

Below USD 220 ~ Expenditure last 12 months - USD 220+ ~ Expenditure last 12 months - Briefcases
Briefcases or handbags or handbags
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Designer Clothing - Expenditure in last 12 months

No International trips expenditure last 12 months - Designer 1+ International trips expenditure last 12 months - Designer
Clothing Clothing

W Below USD 220 W Below USD 220

B USD 220+ W USD 220+

Don't know or None Don't know or None

Source IPSOS 2022 Affluent Europe



Designer Clothing - Expenditure in last 12 months
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Below USD 220 ~ Expenditure last 12 months -
Designer Clothing
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Smartwatch (over €200) ~ Online purchases in last 12 months

Smartwatch (over
£200) - Online
purchase habits
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Source IPSOS 2022 Affluent Europe



Tech or gadgets - Expenditure in last 12 months

No International trips expenditure last 12 months - Tech or 1+ International trips expenditure last 12 months - Tech or
gadgets gadgets

W Below USD 220 W Below USD 220

B USD 220+ W USD 220+

Don't know or None Don't know or None

Source IPSOS 2022 Affluent Europe



Tech or gadgets - Expenditure in last 12 months
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AD SPECS

Print ready PDF file with fonts and images embedded, resolution must be of at least 300 dpi
POF file must be in CMYK and no spot colour

Crop marks must be outside the bleed area with 3Imm off-set

Four-colour solids (CMYK) should not exceed an overall density of 3007%

Colour setting must be in CMYK

Colour profile: PSOcoated, with bleed (colour profile can be shared upon request)

AD POSITION

IFC single page

0BC single page

IFC spread DPS (2 pages)
OPS (2 pages)

BLEED SIIE

216 mm (W) x 211 mm (H)
216 mm (W) x 271 mm (H)
426 mm (W) x 271 mm (H)
426 mm (W) x 271 mm (H)

TRIM SIZE

210 mm (W) x 265 mm (H)
210 mm (W) x 265 mm (H)
420 mm (W) x 265 mm (H)
420 mm (W) x 265 mm (H)

TEXT AREA

130 mm (W) x 245 mm (H)
130 mm (W) x 245 mm (H)
400 mm (W) x 245 mm (H)
400 mm (W) x 245 mm (H)

GUTTER

14mm (Tmm from each facing page)
14mm (Imm from each facing page)

Please e-mail ad copy and any material related inquiries to FAMINDA.DESOUZA@SPAFAX.COM

Ad copy subject to Emirates’ approval


mailto:FDESOUZA@SPAFAX.COM

DEADLINES

ISSUE DATE
01-JAN-2023
01-FEB-2023
01-MAR-2023
01-APR-2023
01-MAY-2023
01-JUN-2023
01-JUL-2023
01-AU6-2023
01-SEP-2023
01-0CT-2023
01-NDV-2023
01-DEC-2023

VETTING DEADLINE

02-DEC-2022
02-JAN-2023
02-FEB-2023
02-MAR-2023
03-APR-2023
02-MAY-2023
02-JUN-2023
03-JUL-2023
02-AU6-2023
01-SEP-2023
02-0CT-2023
02-NOV-2023

Please e-mail ad copy and any material related inquiries to FAMINDA.DESOUZA@SPAFAX.COM

Emirates reserves the right to change deadlines
Ad copy subject to Emirates’ approval


mailto:FDESOUZA@SPAFAX.COM

SPAFAX MEDIA CONTACTS

SALES DIRECTOR MEA
Edouard Berthier

Tel: +371 4 423 4704

Mobile: +371 50 348 2511
edouard.berthier@spafax.com

ACCOUNT MANAGER

Rahul Joseph
Tel- +971 4 423 4781
rahul.joseph@spafax.com

ACCOUNT MANAGER

Jacques Le Roux
Tel: +9714 423 47163
jacques.leroux@spafax.com
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