
Target casual  
gamers that spend



In 2020,  
326 Mn Indians played mobile games.  
272 Mn of those played on Gamezop.

Source: Mobile Gaming in India Market Opportunity Report 2020 (Inc42 Media), Google Analytics



Gaming categories



Arcade

Puzzle & Logic

Action

Adventure

Sports & Racing

Strategy

We have 250+ games across most popular categories



Impact



35 Mn
MAUs

2 Mn
DAUs

250 Mn
Ad Impressions

4.3 Mn
Ad Clicks

17.5 mins
Avg. Session

In Jan 2021, we served 250 Mn ads to 35 Mn users



Demographics



25-34

35-44

18-24

45+

47%

24%

17%

12%

Age

58%42%

Male

Female

Gender Location

Tier 1

Tier 2 & 3

55%45%

Language

English

Hindi

62%38%

Healthy mix of demographics with penetrating reach



Users



Less than 100K

100K - 400K

400K - 1 Mn

 1 Mn - 2 Mn

Above 2 Mn

USER COUNT

In Jan 2021, we saw 35 Mn engaged users pan India



Ad impressions



Less than 1 Mn

1 Mn - 2 Mn

2 Mn - 6 Mn

6 Mn - 10 Mn

10 Mn - 20 Mn

More than 20 Mn

ADS COUNT

In Jan 2021, we served 250 Mn ads pan India



Affinity



0% 5% 10% 15% 20% 25%

Beauty & Wellness 4.8%

Food & Dining 14.2%

Lifestyle & Hobbies 21.4%

Media & Entertainment 21.5%

Shoppers 14.0%

Sports & Fitness 4.5%

Technology 7.2%

5.8%Travel

Vehicles & Transportation 6.4%

In addition to gaming, our users exhibit various affinities



Premium segment



Gamezop users are spenders; they pay to play



Current advertisers



B2C brands across segments target our users



Serving capabilities



Flexibility with all kinds of working relationships

Programmatic Guaranteed Deals

Direct Deals

Preferred Deals



Ad formats



Impressions 
130 Mn - 140 Mn per month

Banner Ads 300 x 250320 x 100320 x 50



Pre-Roll / Mid-Roll Video Ads

Impressions 
90 Mn - 100 Mn per month



Impressions 
9 Mn - 10 Mn per month

Rewarded Video Ads Rewarded Video Ad



Native Ads Showcase AdList Ad

Impressions 
4.5 Mn - 5 Mn per month


