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HOTSTAR HAS ACHIEVED SIGNIFICANT SCALE

235 mn
App Installs

Source: Internal Analytics | App Annie Data for Jun 2018 on Mobile devices only

43 min
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Massive Scale & Engagement 7X Growth in 3 years
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SHATTERING RECORDS ON IPL 18



AND MASSIVE AGGREGATION ON LIVE SPORTS 

Source: Hotstar Analytics

IND vs AUS (8 Match-days)
Reach of 50 Mn

IND vs SL (21 Match-days)
Reach of 48 Mn

IND International Series Other Sports

PKL 5
Reach of 17+ Mn

ISL 2017
Reach of 12 Mn
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AND UNPRECEDENTED GROWTH ON NEWS

17 mn

News on Hotstar 

Reach

16 mn

News on TV 

Reach

Source: Internal Analytics, BARC (Males 22-40 AB) 1 Mn+ Towns

10X



HOTSTAR ENTERTAINMENT IS AS BIG AS TV  

Source: BARC | Hotstar Entertainment | TV Reach in MF 15-40 AB India Urban (Jun 18)
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AND EMERGING AS PRIMARY SCREEN 

Same Prime Time as TV
~40% of viewers follow new 

episodes on Hotstar everyday
Incremental Reach on Hotstar

7pm - 10 pm

35% Hotstar viewers are better 
reached on Hotstar than TV*

Source: Zapr + Hotstar Internal Analytics | Monthly minutes watched per user on Hotstar indexed to minutes watched per user per channel on TV

100%

52%
45% 42% 43% 43% 41%

Day 1 Day 2 Day 3 Day 4 Day 5 Day 6 Day 7

Retention Funnel

60-65% incremental reach for 
Campaigns on Hotstar across 

Sports & Entertainment

Case Study



WE DELIVER SEEN AND HEARD COMPLETED VIEWS 

IN A BRAND SAFEENVIRONMENT

Completed Views as Currency Best-in-class viewability

Source: Internal Analytics for Completed Views | MOAT Desktop Test for Hotstar in Jan 18

30 secs

60 secs

85-90% 
Completion Rate

Hotstar ads are 
charged at 100% 

completion

Curated Content

Rigorous SNP Process

No user-generated content

In a 100% Brand Safe 
Environment
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On Screen rate

Audible and Fully 
On-Screen for Half of 

Duration Rate

MOAT Pλyj~v Hotstar



WITH A RANGE OF INTERACTIVE AD PRODUCTS

Home Page Billboard Companion Carousel Spotlight Frames/Native Display Lead Generation



In-Show Integrations

AND CONTENT SOLUTIONS

Hotstar Influencers Hotstar Originals

Leading handset brand, retail brand and a 
telecom brand associated with Hotstar 

original Sarabhai Take 2 (~8Mn Reach) for 
seamless in-show integrations



AUDIENCE INSIGHTS



Languages %Users Contribution

Hindi 70%

Tamil 13%

Bangla 10%

Malayalam 7%

Telugu 6%

Kannada & Marathi 1% each

English 3%

HOTSTAR VIEWERS CONSUME CONTENT ACROSS GENRES

Source: Hotstar Internal Analytics



90% Male 
Skew

Movies

>60% Male 
Skew

Crime

Comedy

>60% Female 
Skew

Romance

Drama

Shows Shows

WITH PREFERENCES FOR GENRES

Source: Hotstar Internal Analytics


