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Source: YouGov Sport Report 2023
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7Y% " ENUNMATCHED VIEWERSHIP
250 Mn+ viewers Across INDIA

133Mn 111Mn g-76Mn

Premium Audience Female Fans Young Indians (15-30)

New Cricket Fans . _ Digital Footprint
Added Minutes Viewed (ZEE5 + ZEE live channels)

Source: BARC India (U+R) 2+, Mix Panel, ZEE5 Pulse | Live Match + PPL
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B 1 UNPRECENDENTED MARKETING$5 MnN+ € €

3 MONTHS MARKETING 68
CAMPAIGN ON Channels

ACROSS 3 LANGUAGES

TVNETWORK  ~ gl Vi N 1.96n+ )
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Source : BARC India (U+R) 2+ | Time Period : Oct’22 to Feb’23, Includes : Marketing Campaign Promos + Match Promos,T20 Viewers : Live matches only




300 mn+SOCIAL MEDIA REACH
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BAWAAL

.rs) Sagar
Sem AN | Vi DIE . DICTIONARY
- “BAWAAL KA BAAP”

If Hera Pheri was a movie based
. - "% When a hero hits o six thet goes 10 row
Back or more. It is not & massive hit, it s

on cricket o
L & Bawanl Ka Baap shot

20 Mn+ENGAGEMENT

Source: Social Chatter Report
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ABU DHABI
KNIGHT RIDERS

— frROM — ILT20

19™ JANUARY, 2024 = DUBAI CAPITALS

— 10— DESERT VIPERS

GULF GIANTS e ADANI SPORTSLINE

i
N

18™ FEBRUARY, 2024 [~/ A

MI EMIRATES

PRIME TIME : 8:00* PM IST /. SHARJAH

WARRIORS L

*Subject to change



WORLD’S LEADING CRICKET WORLDCLASS PRODUCTION
DESTINATIONS PARTNER

SUNSET SPORTS
JLWINE | ProbuCED

£

EURD2020

WORLD TEST
CHAMPIONSHIP

" ABU DHABI N
SHARJAH

“DUBAV 2 BIRMINGHAM
B 2022

commonwealth
games
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LIVE BROADCAST IN INDIA
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MARQUEE CRICKETERS FROM jgle{oge{o 0]\ Ry

AUSTRALIA

x P
DAVID WARNER TRENT BOULT AMBATI RAYUDU MARTIN GUPTILL MARK WOOD
RUSSELL
WEST INDIES ENGLAND SRI LANKA AFGHANISTAN SRI LANKA ZIMBABWE

VAR W
KEIRON
POLLARD

WEST INDIES

JOE ROOT

NEW ZEALAND

-

WANINDU
HASARANGA

INDIA

NEW ZEALAND

TN

NAKA

ENGLAND

SIKANDAR RAZA
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* Subject to change

RAZDAN

BEST OF

COMMENTATORS
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SINGH

CHOPRA

ACROSS HINDI AND ENGLISH

ANJUM
CHOPRA




?Z?'f% TARGET PREMIUM AUDIENCE ON CONNECTED TV C e

: _
N SIS 20 1720 e - I S
% =

e i o - = p—

,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,

A45MN CTV VIEWERS *

Young Indians A
i 32% Tier 2 r oD

o

25 10% Tier3

*Monthly CTV Viewers
4 viewers per HH

Source: Mix Panel 2023
Targeting metrics for App & CTV
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PR & SOCIAL MEDIA

MARKETING DIGITAL MARKETING
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INFLUENCER MARKETING PRINT

MOVIE STARS & TV STARS PROMOTION ON TATA SKY,
INTEGRATIONS  GHmE RHY ™ AIRTEL, DISH AND D2H

* Subject to change
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?:2/5';%‘;“ INTEGRATED R\JAGUILCEY WA C e

TV PLAN DIGITAL PLAN
BUILT TO ACHIEVE ~“214 MIN+ cAMPAIGN REACH | BUILT TO AcHIEVE 100 MIN+ cAMPAIGN REACH
AMONG TV AUDIENCE | AMONG CRICKET AUDIENCE

50+ CHANNELS

(]
E Reach for campaign
E N _ A 40+ Social .

I =5 y Handles for 11 GJIOTV

OUTSIDE TV Channels
NETWORK '

BT ube 0 @ ey cricbuzz

IN ] ] LANGUAGES

Considers Season 1 Target Markets,
Marketing to go live from the 3™ week of Nov’23
* Subject to change
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SPONSORSHIP
PACKAGES
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SEASON 2

K R e e

............ 1 . Pre-roll & Mid-roll : Live Matches . 75 N NN
............ 2 Prero"&M'drO"PPLZEES‘/\/\’
............ 3 . Brand Mentions during PPL (Anchor & Promos) ~~TV,ZEE5 N o0
.4 - Roadblock:Display i ZEES o oo X
S Masthead e EES N
............ 6 NatiVe BaNNer e EEES
o NODS o LEES N TR o T N s S
.8 Squeeze Ups/Astons DuringLiveMatch ~~~~~~ ZEE5 N/ NV
.9 . Squeeze Ups / Astons DuringPPL .~ ZEE5 N N Yo
.......... 10 PushNotifications e ZEES N
.......... 11  Social Media promotions . SocialMedia .~ N
.......... 12 . logopresenceonily i LEES oM N
.......... 13 NOICRd LU e ZEES oM N
.......... 14 | TournamentPromos .~~~ i LEES oo N
15 Gamification '

16 | Squeeze Ups for 4s,6s, other elements

* Subject to change
** Available on select days
Elements can be made available at additional cost
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PRE & POST MATCH SHOW
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CRICKET = bpE & POST MATCH SHOW

Brand Mentions
led by Anchors

AFARI

Opening title with
sponsor branding

)5\ Branded pitch report SRR
. segment led by anchor SPONSORLOGO | 3¢

. E Brand Mention on

Astons and squeeze ups

CRICKET
SAFARI

Branded Capsules

Led by ZEE influencers
during PPL

Brand Integrations and
product placements

|-
—— . __A (
«=SPONSOR LOGO AND COMMUNCATION) )

iy’

Sponsor Product
Placement
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vl FEATURES

" FALL OF #
WICKETS

2\ SAPNOKRAVISION VISIONTI

N

_ wUPERE  4m1.1 L

——m———— T —

e W B

Predict & Win o
oY pro(eedmg‘ yuvu agree to our Terms ar

T
Predict the outcome of the match and win
exciting prizes!
and Privacy P
y
—*-_‘ Dubai Capitals 1472 3 Overs P
’ﬁ Sharjah Warriors
- ) |
LIVE Sharjah Warriors won the toss and elected to bowl
\ ——— e —

‘ KNIGHT RIDERS
PARTNERSHIP 9365 s

Get Started How to Play
e 0 ’
B . cew werananonas PRl 7‘- ] .
g 70 CAICKET LEAGUE B 7.8
i =z=rDp

N

*Representation purpose only .
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EXTENSIVE AD SOLUTIONS @

4087903 { Y Y AN Q \

® 4 887% 903 | ® 4 887%9:03
ZEES Q ZEES Q
a a @ W C
Home Movies Premium  News K Home Movies  Premium  News & M
Acton « Romance
Trending Shows —_—
P owalcH W BUY PLAN
realime 7 X
Caopture Sharper, Chorge Foster, @ '&bv D=
e Soa i = e A & v.u'i'
el Trending Near You
Latest Hindi Episodes
A, N Y —
Agga Bai Sasubai

(73 St IRS T

v

Create your team : .
: ACrore | —=/ ¥ |
rending Shows Ny . 9’5‘;.;?; t@
,,,; i *
1
- Paytm Fantasy Cricket
Get T50 Signup Bonus

Latest Marathl Episodes

Latest Hindi Episodes

"; 5%5& ‘} ;z “ *3'-

CINEE
“ = \1:""! :

NATIVE IN APP BANNER

ROADBLOCK MASTHEAD



SEASON 2 D EE—— a @5
IVl NOTIFICATIONS J(z=£

ZEESSHOWS
< Posts Follow 4

LIVE: The match is getting spicy! _J ¢* @S
Join the fun, predict every over & win! :

EXCITING

' PREDICT
REWARDS
E!IZLU LLEVERY OVER!

*Representation purpose only
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SW Vs MIE p

Predict & Win O Predict & Win O

wh (T 4 " Kt o

New question every over

How many runs will they score this over?

oooooo Less than 1
. Your Prediction has been noted

How many runs will they score this over?

Between 1 and 4

More than 4 runs

S

M1 Emirates won the toss and elected to bow
e
£ 2
G Shariah Warriors 30 02 Overs View Detail Scoreboard

- e

« Kunl
2> B 3
gl C8

Predict & Win Branding Interface
With Belly Banner

*Representation purpose only



VIDEO PAGE

Companion page

ROADBLOCK e

PLATFORM SECTION

Home page display ad unit

EXCLUSIVE ROADBLOCKS

5

MASTHEAD

Section pages
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*Representation purpose only e



SPONSORED VOD

Sponsor’s Player of the match | DP World ILT20

FRPRL

hir's Ronaldo Celebration Jordan Keeps DV In Check!

- %
s i
&

g ’_
7

8.2
20

Clarke Sets The Rhythm! Hasaranga Bails Out DV! Braveheart Rutherford Stands Tall! Lynn Leads The Way For GG!

(J

Branded VOD section on ZEES

N

*Representation purpose only .
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