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Why Koo exists

• 80% of India doesn’t speak English

• 80% of the world doesn’t speak English

• But all the social media today largely connect English audiences only

• They lack depth in connecting language users

• Koo solves this problem better than anybody else in the world today

• Koo has very immersive language-first features

• An inclusive platform, built to connect everyone

• Koo is Made in India, for India and soon, for the World



What’s awesome about Koo

• Koo is language-first and hence most inclusive

• With the largest market size

• Used by some of the most powerful & eminent people in India

• Who depend on it to communicate with the masses

• Making it one of the most powerful platforms in India

• People trust what they see here

• Making it one of the most trusted platforms in India

• Reflects the pulse of what the country is thinking

• Making it a daily habit and one of the most trusted brands of the future



Different Social Networks for 
Different Moods



Koo caters to a unique audience

• Used largely by English-first users
• Not used by the masses
• Charges a monthly fee for Verified A/Cs

• Built for language users
• 7000+ eminent VIPs & Millions of creators
• Majority of Koo users aren’t on Twitter
• Sharing thoughts in Indian languages
• Serious mood & audience
• Real users (OTP verified / Aadhaar verified) on Koo
• Spending 15-20 minutes everyday on average
• A platform built on social trust
• No monthly fees for Verifying on Koo
• Brands get a good rub-off by being seen on Koo



• Koo empowers people to speak in their language

• 10+ Indian Languages, including English

• Caters to VIPs, Intellectuals & the masses

Built for the masses

A voice for 
everyone

In their 
language



Koo is used by everyone

VIPs (Mkt size: 25k)
Celebrities & Public Figures

Intellectual (Mkt size: 5-10 Mn)
Educated Achievers

Masses (Mkt size: 600+ Mn)
Aspirational, language users

Most social platforms have the 
masses but no VIPs or Intellectuals 
only and no masses. 

Koo is the only platform that has all 
segments of users.



The only Indian platform used by 7,500+ VIPs

• 100+ Spiritual Leaders
• Top Temples

• 400+ Sportspersons
• Cricket: 120
• Kabaddi: 85
• Others: 200

• 600+ Entertainment celebs



VIPs speak in Indian Languages on Koo

• 58 Political Parties
• 2000 Politicians

• Chief Ministers of 18 States
• 23 Union Cabinet Ministers
• 32 Union Ministers of States

• 500+ Media Houses
• 1000+ Journalists



Creators get more traction on Koo

1.8k Likes with 540k Followers on Koo
vs                                                                              

2k Likes with 2.4Mn+ Followers  on Twitter

1.8k Likes with 2.6Mn Followers on Koo 
vs                  

2.5k Likes with 19Mn+ Followers  on Twitter



Eminent A/Cs get more traction on Koo

159 Likes+119 Re-Koos with 550k Followers on Koo 
vs                         

76 Likes+ 2 Re-tweets with 5.6Mn Followers  on Twitter

53 Likes with 550k Followers on Koo 
vs                         

106 Likes with 5.6Mn Followers  on Twitter



Why our users spend time on Koo?

Increasing 
Time Spent 

on Koo

Follow 
Eminent 

Personalities

Easy 
Discovery  of 

Relevant 
Content

News breaks 
first on Koo

Inclusive 
platform to 

express

Build 
connections 

and 
interactions

#FirstonKoo

#ExclusiveonKoo

#LiveonKoo

#TrendingonKoo

#HyperlocalonKoo #EarnonKoo



Users Love Koo 
Highest Rated Social Platform



Product



Immersive Language Features

Expression in local 
languages made easy Multi-modal expression



Language-first Consumption

Discovery of 
content in local 
languages made 

easy 
#LanguageHashtags



Multi-Lingual Kooing

Koo lets you post your thoughts in multiple languages, all on one 
screen, through its patented language flow!



Rewards & Recognition

Special mention by Hon’ble Prime 
Minister in Mann Ki Baat

Winner of Aatmanirbhar Bharat 
App Innovation Challenge

Winner of NASSCOM Emerge 50 
League of 10 award

Best Everyday Essential App



About Koo Users



Koo is used in 878 Cities & Towns

Delhi
Lucknow

Mumbai 
Patna
Indore
Jaipur

Kolkata

Bengaluru
Ahmedabad
Hyderabad

Bhubaneswar
Pune

Chennai
Ludhiana

Surat

Bhopal
Guwahati

Shimla
Nagpur

Chandigarh
Kanpur
Raipur

Ranchi
Gurgaon

Agra
Kurukshetra

Jodhpur

Coimbatore
Kochi

Dehradun



User Demographics

75%       : 25%



Hourly UsageAge Distribution

User Demographics



For Brands



Koo - The Trusted Network

Koo is one of the most trusted platforms among the masses

Enjoys special love for being Made in India, for the world

• Social media is the new way to know what’s happening

• People follow people they trust on social media

• Koo is all about trust built on trusted people networks

• Brands need to be seen in trusted environments

• Brands will enjoy the trust users place on each other & on Koo

• Koo is the only platform that caters to the masses & the classes



Why should brands advertise on Koo?

Highly 
trusted 

platform –
Great rub-off 

for brands

Growing User 
base –

Increased 
engagement

Premium 
platform 

with VIPs, 
Celebs & 

Influencers

Campaign 
reach in 
multiple 

languages

Higher 
Interaction 

on 
Campaigns

Real users 
(Zero-bot 
platform)



Branding Awareness on Koo

1st Ad 
Impression 

on Main Feed

Banners on 
Main Feed



Feed Takeover & App Takeover on Koo

Feed Takeover

App Takeover



Boosted Profiles on Koo

Boosted 
Profile in 

‘People’ Tab

Boosted 
Profile in 

Feed



B2B Brand Promotions – Targeting VIPs on 
Koo

2nd Koo 
after 

VIPs Koo 
in Home 

Feed

2nd Koo 
in VIPs 
Profile 
Page



Brand Surveys on Koo



ThanKoo!


