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April 2023
The business of 

information

October 2025
The business of 

interactions
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GROW THE CORE

TRANSFORM THE CORE

SCALE THE NEW

We are here

Effective utilization of existing 
capabilities to improve productivity 

Enable the power of One Outlook by 
building & transitioning to a category led 
business

Develop an ecosystem to build news-to-
action & a community led platform

OUTLOOK HAS PARTNERED WITH ACCENTURE FOR 
THE DIGITAL ENHANCEMENT OF OUR 4 KEY BRANDS 

✓ Differentiated Content
✓ Deep Industry Connects
✓ Long-built Brand Value

✓ Unique positioning and multi-
platform offerings for each Brand

✓ Effective & efficient utilization of 
existing platforms

✓ Accelerated growth through new 
initiatives & IPs



THE FUTURE OF OUTLOOK’S
DIGITAL PROPERTIES



DECAZINE

BREAKING AWAY FROM THE TRAP OF NEWS 
CYCLE TO ISSUE BASED, MEANINGFUL

REVAMPED JOURNEY 
EXPERIENCE ON WEB

FORM FLUID 
MULTI FORMAT CONTENT

TARGETING NEW-AGE, 
FUTURE READERSHIP

ON THE BACK OF…

STRUCTURED 
CONTENT STRATEGY

ON-GROUND ACTIVATION 
PROGRAMME – Campus 
Chronicles

MULTI PLATFORM 
JOURNALISM

Young Digital consumers 
(18-35 yrs – age group)

OUTLOOK INDIA OUTLOOK 
BUSINESS

OUTLOOK 
TRAVELLER

OUTLOOK 
MONEY

JOURNALISM PACKAGED FOR
THE DIGITAL WORLD



ENVISIONING THE NEW OUTLOOK TRAVELLER: 
ONE-STOP-DESTINATION FOR TRAVELLERS TO

Generate interest & inspire 
readers via info & insights

Engage readers through 
interactive formats & help 

with intent translation

Personalized 
recommendations to aid 

readers plan better

Facilitate cohort-focused 
community engagement

Retain interest and ensure 
satisfaction of the reader

Incorporating 
emerging trends in 
the travel industry

On the back of…

Carving out a niche 
in sustainable 

travel

Catering to 
evolving customer 

demands
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OUTLOOK INDIA OUTLOOK 
BUSINESS

OUTLOOK 
TRAVELLER

OUTLOOK 
MONEY

PLAN END-TO-END
JOURNEYS



Corporate Leaders

Policy Professionals

Entrepreneurs

Business Students & 
Young Professionals

OUTLOOK BUSINESS WILL HELP READERS TO 
THINK BEYOND AND STAY AHEAD OF THE 

…For targeted 
audience segments

Content will be divided 
into 7 key categories…

DIVERSITY & INCLUSION

ECONOMY & POLICY

SUSTAINABILITY

CAPITAL MARKETS

INDUSTRIES

TECHNOLOGY

STARTUPS

…To be published in 
engaging formats…

THE 
OUTLOOK
BUSINESS 
PODCAST

Infographics to interact and 
communicate with the intended 
audience quickly and efficiently

Videos & Visuals which attract 
customers and allow them to 
consume content on-the-go

Audio content like Podcasts to 
capture the younger audience and 
provide for the otherwise engaged 

target group

CXOs & Senior 
Management

Founders & other 
stakeholders 
in the startup ecosystem

Bureaucrats, 
policymakers, other 
professionals in civil 
administration

Business students, newly-
minted professionals, mid 
management

OUTLOOK INDIA OUTLOOK 
BUSINESS

OUTLOOK 
TRAVELLER

OUTLOOK 
MONEY

GAME



OUTLOOK MONEY WILL LEAD THE CHANGE 
WITH OWNING FINANCIAL DECISIONS

Outlook Money will provide information around 12 key categories While addressing different customer personas and their unique 
needs

Anita
42, Working Mother

Yusuf
48, Senior Executive

Divya & Rahul
32, Urban Couple

Sneha
24, Young Fresher

The digital platform will have interactive content… …And provide an end-to-end journey for the 
user to learn, understand and invest 
consciously…

Top performing Mutual Funds

Affiliate 
linking -
Clicking on 
Invest takes 
us to partner 
website

..While hosting IPs around financial 
planning

In an easy    
to consume 
language

Assisting corporates in training 
their employees through 
money management 
workshops

Corporate 
Induction Workshops

Aimed to assist and 
connect individuals aged 
40+ with retirement 
planning

Financial IPs

Retirement

Lending

Cards

Tax

New Age 
Investments

Foreign 
Exchange

Mutual
Funds

Insurance

Real Estate

Stocks

Savings

Scholarships

OLM will also conduct financial 
training workshops with partner 
brands

OUTLOOK INDIA OUTLOOK 
BUSINESS

OUTLOOK 
TRAVELLER

OUTLOOK 
MONEY

THROUGHOUT THE ”JOURNEY
OF LIFE”



OUR FOOTPRINT



AUDIENCE INSIGHTS - DEMOGRAPHICS

35+4+ MINUTES

17 MILLION

50 MILLION

Source: Google Analytics data for Nov’22-Jan’23

REACH & ENGAGEMENT AGE SPLIT

GENDER SPLIT

26%

27%

47%

18-25
25-35



UNITED 
STATES

CANADA

UNITED 
KINGDOM

INDIA

SINGAPORE

60%

20%

10%

5%7%

OTHERS 
8%

GLOBAL READERSHIP

Source: Google Analytics data for Nov’22-Jan’23



OUR CURRENT SOCIAL MEDIA NUMBERS

*Outlook Business & Money have a combined Twitter and Instagram handle

84K 1.1M 240K 32K 247K 220K 200K 3.5K

3702* 137K 486* 2.6K 3702* 77K 486* 12K

We are vigorously prioritizing our social media strategy with the aim of significantly increasing these numbers.

https://www.instagram.com/outlookindia/
https://www.facebook.com/Outlookindia/
https://twitter.com/Outlookindia
https://www.outlookindia.com/
https://www.instagram.com/outlookindia/
https://www.facebook.com/Outlookindia/
https://twitter.com/Outlookindia
https://www.outlookindia.com/outlooktraveller/
https://www.instagram.com/outlookindia/
https://www.facebook.com/Outlookindia/
https://twitter.com/Outlookindia
https://www.outlookmoney.com/
https://www.instagram.com/outlookindia/
https://www.facebook.com/Outlookindia/
https://twitter.com/Outlookindia
https://www.outlookbusiness.com/


11% 6.2%8.4%

6.4%

7.7%

7.1% 6%

AUDIENCE INSIGHTS – GOOGLE IN-MARKET 
SEGMENTS

Source: Google Analytics data for Nov’22-Jan’23



OUTLOOK IS IN THE BUSINESS OF CRAFTING THE MOST 
EFFECTIVE BRAND SOLUTIONS FOR INDIA INC. AND THE 
GOVERNMENT
OUR MAIN PILLARS FOR THE 
FIRST YEAR OF OEPRATIONS ARE
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OUR BUSINESS SOLUTIONS 
INCLUDE

Compelling 
storytelling 

Knowledge platforms like 
conferences, summits, round 

tables, masterclasses etc.

IPs

OUR KEYS TO SUCCESS:

OUR USP

We create insights and communities all wrapped around credible and thought-provoking 
storytelling. Outlook is known for credibility and igniting insightful discourses. Both these 
qualities set us apart in our endeavour towards creating a specialised arm looking at brand 
solutions.

ImplementationIn-depth sectoral 
understanding

The power of ideas in 
solutioning for the 

client

Knowing and 
understanding the 
client’s pain points



Outlook Business Leading Edge is a 
leadership event meant only for 
business leaders. It's a peer learning 
platform, where leaders share their 
life and leadership experiences, apart 
from business trends, concerns and 
innovative solutions.

Outlook Responsible Tourism Summit and 
Awards celebrate trailblazers and unsung 
heroes of responsible tourism across the 
country. We are reminded of the wind 
beneath our wings, of all the inspiring 
stories and people, and the wonderful 
community spirit we’re surrounded by.

EVENT PLANNER FOR 2023-2024

STARTUPS

LEADING EDGE

OUTLOOK TRAVELLER 
AWARDS

SUSTAINABILITY SPEAKOUT

RETIREMENT HOSPITALITY AWARDS 
AND SUMMIT

RESPONSIBLE TOURISM 
AWARDS EDUCATION CONCLAVE 

An in-depth ranking of Startups along 
with states and cities to see how they 
are catalysing the sector.
The reports will be followed by awards 
and will be amplified in print, digital 
and a mega event in Delhi in 
September

With Outlook speakout, we aim to 
showcase the diverse talents, grit, and 
determination of sportsmen and women 
in different states through various 
conversations and recognitions 
empowering viewers from all walks of life 
to pursue their passions and dreams.

We are the first Indian media house to 
come out with an ESG Preparedness 
Report; a sectoral study to gauge the 
ESG preparedness of India Inc

The goal is to provide comprehensive 
retirement support by offering various 
products and services, building a 
community of individuals with similar 
aspirations, and encouraging people to 
pursue their hobbies and passions post-
retirement.

The inaugural Outlook Traveller 
Hospitality Awards 2023 recognized the 
best in the hospitality industry and 
sparked a new discussion around 
sustainability. The Summit focused 
on “Transformation Through 
Innovation”. 

The Outlook Traveller Awards have been 
well accepted as a benchmark in the 
field of travel and tourism, it is a 
recognition of the efforts and creative 
solutions put in by the tourism industry 
towards benefitting stakeholders 
across. 

Secondary education focused conclave 
across the country. The conclave is 
aimed at catalysing the brightest minds 
of India towards issues of national 
importance.



Some Recent Campaigns



Outlook Business Event



Outlook Business Event - Upcoming



Display Campaigns



Display Campaigns



THANK YOU
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