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NO ONE COVERS METROS BETTER THAN US

‘ r\‘u-? TOTAL REACH OF
35 MILLION +

? vS
15 CITIES
f/ e iw LJ//} 22 STATIONS
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Give Your Brand the Fever Advantage!

15 Cities, 22 Stations, 8 Metros
35 Million+ Listeners*
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UP COVERAGE: 7 MAIN TOWNS COVERING 45
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UP Network covers all top cities with
an average 4.5mn+ population
individually

Reaching out to the most influential
pockets of UP

6 of these are identified as smart
cities thus a slew of proposed
investment

Literacy rate of all 7 cities higher
than the national average

*Census 2011



INDIA’S LEADING AND FORMIDABLE NETWORK

3 Differentiated Radio

. CHR, Retro & International
Stations

7 in 10 Radio Listeners on

Fever Network 35MN+ Urban SEC AB

18-50 yrs MF

Unduplicated Reach Mid segment == Affluent HNIs

High-end Corporates = Top Brands == Retail & Micro

Distinct Customer Universes .
Retail Presence

8 Metros + U.P Presence
Pune & Ahmedabad added to the Fever Network

Wide Footprint across India




RAM LEADERSHIP ACROSS ALL 4

METROS - SHARE
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Absolute Dominance:Ranlked No. | across all 4 Metros



RAM LEADERSHIP ACROSS ALL 4

METROS - TSL (Mins
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POWER OF RADIO - CPT COMPARISON

Radio Digital TV Print

Most effective CPRin comparison to other mediums

Campaign Assumptions
Market: Delhi

Campaign Duration: 7 days
TG: M/F, 12+

Radio: Avg. ER in Delhi
Print: Avg. Rate of HT &
TOI

TV: Delhi GRPs

Digital: Geo Targeted




S8OOK FEVER FM / 1TMN FOR RADIO ONE SOCIAL

Posied by RJ Manali
Follow
1,789,726 Views

RJ AVI J RJ STUTEE RJ LUCKIE RJ RAHUL RJ SINDHU
Followers: 60K + Followers: 40K + Followers: 70K + Followers: 600K + Followers: 32K + Komola on Women's Day.

Concept Manali
Edit - Mita Singh... See more

i 27K 499 A 5K

RJ Manali’s Facebook video on
Women'’s Day received more than
1 Million Views

RJ RUCHI RJ URMIN RJ ANURAAG RJ SRIRAM RJJINIA
Followers: 48K + Followers: 100K + Followers: 111K + Followers: 40K + Followers: 28K +

1.5 Mn Followers across Sodial Media (Facebool¢, Twitter & Instagram) of 30 RJs



YouTube Channel with more than 168K
active subscribers with 7 Mn + Views

ISWAI

OF #RiGHTToCHILL
WITH AN IMAGE AND A SHORT DESCRIPTION
YOU COULD WINVYOUARS&’F} A #RIGHTToCHILL

Break Up Party - #PlasticSeBreakUp

Posted by Fever FM . x
) Happy Women's Day - #RightToChill

Posted by Fever FM
€ Unfollow >~

219,688 Views #RightToChill Contest Post
Some relationships are toxic, and should be celebrated with a Breakup Party. We did g’s‘tfdby S
the biggest Breakup Party in Delhi with participation from Shopkeepers, Students 42,993 Views _
Sanitation Workers and people from different walks of life. Happy Women's Day to all you ladies out there
Gautam Gambhir championed the cause and got the crowd to pledge Single-use : = e I A cContest Alertl
.d ) P Here “ToChill. >
#PlasticSeBreakUp! @ a RJs are sharing stories of them exercising
Ladi to this o1 ;:' ool story and a pic of how you exercise your

Watch the video now and tune in to Fe'

& Instagram and get a chance to win a

FeveriM ¥ choi Ml K Instagr

ELIMITLESS

LT AT TANG

ik 35K P18 218 : :
is Extracrdmar-/ circumstances need an extraordinary response.

#JantaCurfew is what @pmoindia @narendramodi has called ile 1
for, #8RJCurfew is what @ | has adopted. All our

RJs to go LIVE from home. # istancing in the

times of #Corona@RadioNashalndia @943RadioOne

INTERVIEW WITH '8
TEAM GOOD NEWY 8:24

Our RJs Support #JANTACURFEW

! -

Funny Interview With Good
Newwz Cast Akshay Kumar... : Ice Bath | Daily Fitness With

Fever EM Celebs | Limitless with Vidy...

92K views « 2 months ago

1.7M views * 6 months ago



A
THE POWER OF RADIO

Being a live medium helps Radio immediately alter the content
Immediate to give the latest information.
Ex: Traffic update, weather check, etc.

Unlike other traditional media, Radio provides a platform

Interactive for 2-way conversation with the public.

Ex: Contests, Song requests, etc.

Radio can reach the maximum population, including
Inclusive those who cannot read or write
Ex: Mann ki Baat

People tune in to Radio to stay updated with news and trending

Informative topics.

RJs act as influencers and celebrities who play a powerful role in
listener engagement.

|nﬂuenﬂa|




HOW AND WHEN ARE PEOPLE

16

Listen to FM
Radio using their
mobile phone

Source: AZ Research Report,2019

LISTENING TO RADIO?

ol

In-built Radio present

(non-premium*

vivo

@ realme

8
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9

2
2

*Non-premium= Price<Rs. 30,000

(3}

In-built Radio absent

il ONEPLUS
[1] EENS

(premium*)

Others

Source: Counterpoint Research Q1 ,2019



THE EMERGENCE OF PODCAST

40 mn 77%

Total podcast listeners in India*** Indians use mobile devices to listen to podcasts**

60%

2018 growth in podcast listeners in India***

4.4 90%

Podcasts Ads’ recall v/s display ads recall* Unaided recall for brand campaigns

*Nielsen **Audioboom
***bit.ly/2QX6gdt






FEVER FM- THE GEC OF RADIO
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FEVER FM- THE GEC OF RADIO
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N AN'URAAG PANDEY RJ PRITHVI R| STUTEE
Picture Pandey Mad Mornings Dilli Ki Superwomaniya

YEH W
BAATBIN

R] RAHUL MAKIN R] GLEN & RUCHI RJ Mercy R] URMIN
Pyar Ka Punchnama Mad Mornings Love 919 Mumbai Chi Mulgi



\_______________________________________________________
FEVER FM - CONSUMER PROFILING

18-40 yrs, Bulls eye — 30yr old, MF, SECAB

For the Young Adults in Transition (YAITs)

Strong connect with Bollywood music & movies
Sports Enthusiast

Young, Vibrant & Intelligent.
Always updated with the latesttrends




FEVER FM - THE ONLY RADIO STATION TO BE ACKNOWLEDGED FOR
THE CSR INITIATIVES BY THE PMO THRICE ON TWITTER

HONOURABLE PM NARENDRA MODI & Narendra Modi @
lauds Fever Network’s #R)Curfew initiative rendramod

Honourable PM Narendra M0d| ¢ Tweet We are in this together. India united at
congratulates Fever FM for its initiative @ remeon® ‘

FAAT FH HT AR MOff ﬁﬁwﬂﬁﬁmmﬁ’l

sioLe use pLasc E BREAK-UP & R #RICurfew R B T ) #

’ Fever FM € 3l - M
& Tweet Extiiia i « Fever FM i

B NarendraModi © - v go LIVE After we broadcast Honourable PM
% narendramod 0One @narendramodi’s message asking the nation to
| congratulate Fever FM for their light Diyas and express resolve to fight
innovative campaign to ensure i~ e ‘ R+ #COVID2019, our phonelines didnt stop buzzing.
reduced usage of single use plastic. X 1 Y 5L R Here is a glimpse of the nation’s mood #BharatP...
| urge shopkeepers to take partin “§ v » dinl B B '
this campaign with vigour. Such

efforts will add valuable momentum
to the Swachh Bharat Mission!

@FeverFMOfficial Workmg from home to fight COVID - 19
3:51am - 12 Sep 19 - Twitter for iPhone

#PlasticSeBreakUp

Fever Network stands united with the #JanataCurfew
resolution to beat COVID - 19 in India by ensuring
all RJs work from home and maintain social distancing.

Dial in at 80529 90648 to pledge against the usage of single use plastic.
Share your #PlasticSeBreakUp stories on Fever FM’s official

social media handles. f v ©) FeverFmofficial | @www.fever.fm




STRONG CSR LEGACY: OVER 20 BIG CSR INITIATIVESIN 5 YEARS

FEVER 104 FM JOINS HANDS WITH

Mon - Fri 9 AM onw
-

Cancer survivors ki education
N aur har gism ki support dene ke

A A P liye, judiye hamare saath ...
Your concerns. His Voice. And together we

' Log on to
www.youwecan.com
Change”. Tune in to Fever 104 FM as Varu :
biggeit Y B nhhsdsmretuntratimtiiendaty 1> [EVER space YOUR NAME and AGHESS
karassment of wames by baschag Misses birat Jom @ - '
This Sunday, be a part of the cha \ A1

Cit,' to "IB nation. wemen e e whether ot bomse worh of i puble
and watch Satyamev Jayate in Dell :
AB BAKWAAS BAND, BAT 15 i suomen 10 uan o, ua moamoss m contribute ts the revelution. Jos | B arovervonicn: [ @

KAREG! TOS SIRF *JURRAT™

A
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-

N

Brave heart cancer survivors ki zindagi mein badlaav loane
ke liye...Fever 104 FM ke saath, Yuvraj Singh foundation
“YOU WE CAN" aur “CAN KIDS" ne mila liya hai haath ...

e | |







