


NO ONE COVERS METROS BETTER THAN US

Delhi

Chennai

Bangalore

KolkataAhmedabad

Mumbai

Pune Hyderabad

U.P Cluster

TOTAL REACH OF

35 MILLION +
15 CITIES

22 STATIONS

8 METROS

Only network with

3 stations each in Delhi  

& Mumbai

Only network with

2 stations each in Bgl,  

Kol & Chn



UP COVERAGE: 7 MAIN TOWNS COVERING 45  

SATELLITE TOWNS

• UP Network covers all top cities with  

an average 4.5mn+ population  

individually

• Reaching out to the most influential

pockets of UP

• 6 of these are identified as smart  

cities thus a slew of proposed

investment

• Literacy rate of all 7 cities higher  

than the national average

*Census 2011



CHR, Retro & International
3 Differentiated Radio  

Stations

35MN+ Urban SEC AB
7 in 10 Radio Listeners on

Fever Network

Unduplicated Reach

Distinct Customer Universes

8 Metros + U.P Presence

Pune & Ahmedabad added to the Fever Network
Wide Footprint across India

18-50 yrs MF

Mid segment Affluent HNIs

High-end Corporates Top Brands Retail & Micro  

Retail Presence

INDIA’S LEADING AND FORMIDABLE NETWORK



Delhi (All 12+)

19.40%

12.10%
13.70%

12%

8.80%

Fever

Absolute Dominance: Ranked No. 1 across all4 Metros

Mumbai (All 12+)

Radio Nasha City Mirchi Red

Bangalore (All 12+ Non Kannada) Kolkata (20-34 yrs, AB)

17.4%

14.1% 12.9% 11.5% 10.4%

Fever Mirchi City Big Radio  
Nasha

14.5%

4.3%

1.7% 0.7%

Fever Red Indigo Mirchi 95
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19.1%

16.6%

16.4%
9.3%

Fever Radio Mirchi Big FM Red

RAM LEADERSHIP ACROSS ALL 4  

METROS - SHARE

Universe  
16.5mn

Universe  
12.2mn

Universe  
9.1mn

Universe  
5.3mn



254 240
200

181

Fever Radio Nasha City Mirchi Red

Delhi (All 12+) Mumbai (All 12+)
313

Bangalore (All 12+ Non Kannada)
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Fever Radio Nasha Big FM Radio City

Kolkata (All 12+)

Mirchi

608

249 236
173 169

Fever One Red Indigo Mirchi 95

382
337

280

202

Fever Big Mirchi Red

RAM LEADERSHIP ACROSS ALL 4  

METROS – TSL (Mins)

Absolute TSL Dominance: Ranked No. 1 across all 4Metros



POWER OF RADIO – CPT COMPARISON

Most effective CPR in comparison to othermediums

Radio Digital TV Print

120

539

744

92

Campaign Assumptions  
Market: Delhi
Campaign Duration: 7 days
TG: M/F, 12+
Radio: Avg. ER in Delhi  
Print: Avg. Rate of HT &  
TOI
TV: Delhi GRPs  
Digital: Geo Targeted



RJ AVI J
Followers: 60K +

RJ STUTEE
Followers: 40K +

RJ LUCKIE
Followers: 70K +

RJ RAHUL
Followers: 600K +

RJ RUCHI
Followers: 48K +

RJ URMIN
Followers: 100K +

RJ ANURAAG
Followers: 111K +

RJ SRIRAM
Followers: 40K +

RJ JINIA
Followers: 28K +

RJ SINDHU
Followers: 32K +

RJ Manali’s Facebook video on  
Women’s Day received more than  

1 Million Views

8OOK FEVER FM / 1MN FOR RADIO ONE SOCIAL  

MEDIA FOLLOWERS COMBINED ACROSS PLATFORM

1.5 Mn Followers across Social Media (Facebook, Twitter & Instagram) of 30 RJs



YouTube Channel with more than 168K  

active subscribers with 7 Mn + Views



THE POWER OF RADIO

Immediate

Being a live medium helps Radio immediately alter the content  

to give the latest information.

Ex: Traffic update, weather check, etc.

Interactive

Unlike other traditional media, Radio provides a platform  

for 2-way conversation with the public.

Ex: Contests, Song requests,etc.

Inclusive

Radio can reach the maximum population, including  

those who cannot read or write

Ex: Mann ki Baat

Influential
RJs act as influencers and celebrities who play a powerful role in

listener engagement.

Informative
People tune in to Radio to stay updated with news and trending  

topics.



22.5% of the people listen to radio while driving Another 36% used the radio athome

76%
Listen to FM

Radio using their  

mobile phone

82%
Mobile phones  

used in India  

have in-built  

Radio

In-built Radio present In-built Radio absent

(non-premium*)

28%

25%

12%

9%

8%

82%
(premium*)

Others

18%

Source: AZ Research Report,2019 Source: Counterpoint Research Q1 , 2019*Non-premium= Price<Rs. 30,000

HOW AND WHEN ARE PEOPLE  

LISTENING TO RADIO?



THE EMERGENCE OF PODCAST

4.4x
Podcasts Ads’ recall v/s display ads recall*

60%
2018 growth in podcast listeners in India***

40 mn
Total podcast listeners in India***

90%
Unaided recall for brand campaigns

*Nielsen **Audioboom
***bit.ly/2QX6gdt

77%
Indians use mobile devices to listen to podcasts**





MUSIC BOLLYWOOD SPORTS INNOVATION CSR

52 MovieTie-ups

107 Exclusive  

Songs

90% share of  

Bollywood on  

Radio

Powering the Sports  

Revolution – India’s  

Sports Station

DrivingThought

Leadership

FVOC – Radio’s  

Biggest CSR  

Initiative

FEVER FM- THE GEC OF RADIO



RJ RAHUL MAKIN

Pyar Ka Punchnama

RJ PRITHVI

Mad Mornings

RJ GLEN & RUCHI

Mad Mornings

RJ ANURAAG PANDEY

Picture Pandey
RJ LUCKIE

Comedy Ki Dukaan

RJ URMIN

Mumbai Chi Mulgi

RJ STUTEE

Dilli Ki Superwomaniya

RJ Mercy  

Love 919

FEVER FM- THE GEC OF RADIO



FEVER FM – CONSUMER PROFILING

18-40 yrs , Bulls eye – 30yr old, MF, SECAB

For the Young Adults in Transition (YAITs)

Strong connect with Bollywood music &movies  
Sports Enthusiast

Young, Vibrant & Intelligent.
Always updated with the latest trends



23

FEVER FM - THE ONLY RADIO STATION TO BE ACKNOWLEDGED FOR
THE CSR INITIATIVES BY THE PMO THRICE ON TWITTER



42

STRONG CSR LEGACY: OVER 20 BIG CSR INITIATIVES IN 5 YEARS




