


WE CRAFT EXPERIENCES...
THAT ENGAGE & ENTERTAIN CONSUMERS
ACROSS PLATFORMS!



WHERE CONTENT IS
WHERE MUSICIS

WHERE ENTERTAINMENT IS .
WHERE EXPERIENCES ARE pR
WHERE CONSUMERS ARE




Multi-platform Audio Visual Content

Radio FM v TOF s r O

online Radio and Social media

Customised Solutions for Brands Mirchi Catalyst







IIAIIIII OFFERS NATIONAL,
REGIONAL & LOCAL CONNECT.
ITALLOWS REAL-TIME

TWO-WWAY CONVERSATIONS.



Source: IRS 03 2019, Weekly listenership in 000s
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82% CARS ON ROAD
ARE TUNEDINTO FM
&

CAR LISTENERSHIP REMAINS CONSISTENT
THROUGHOUT THE DAY

Source: Coincidental research for radio
listenership during morning & evening hours
amongst car owners, conducted by KANTAR
IMRB in Delhi & Mumbai in 2017
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WHAT SETS

OF THE REST?



sy
® hlandh
@ Shivha
® (andgarh
Piaa® o

® Dehy

Siliguri ® Gowaha
Shillony
@ @ Patra .J .-,_
ad 98 3F \ VA& ——
. m @ Palarpw e
¥ »
< Netesa @ Al
= Uz a
1m‘0w}" Jamnagar ‘lll?tﬂzc: ’: m““‘ . . ‘
4 o @ Jatapw
R ® Rapol ® dore ¥okita @0

ark ® \200Cara ‘

. Raigah j
Bhavna @ Bharch - o

& B Surst Aneavat)  Neour
=4 \ oo ® < 9 @ Rapu
' Nashk L Owrg
® o Armngaes

Uurba

@B Pire z I
V'L"”‘O'“ . vunuum 4 1 c I I E s
® relrapy mkrmnzr‘/ ’“‘

@ Hubb-Dharwad
mlo M‘R k.(
dangalry @ ernal @ ‘
o BG'Q)LI’U N
‘Mr,u u Amdchenry ./ -
otk
Truchingaild

Coimbatne

oo Macura
[

Trunefechl

(&}

ENIL is the Advertising Sales Partner of Ishq FM, Owned by TV Today Group



Source: IRS Q3 2019, weekly listenership in millions All 12+
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‘~~ * ICONIC/CELEBRITY JOCKS

e CLUTTER BREAKING CONTENT

 MULTI-MEDIA CONTENT



. g83 Fm_\

’

RN

/i

& 4

i
g T
sails i
a . ,’: =
i E e A T
f.:«-*’;:
ooy
)

@ MIRCHI 95 §

~:

—
e

38 |
“. J



N

\

TWO HOURS OF
DWELL TIME

30 MILLION
PASSENGERS

AT DELHI T3

18 MILLION
PASSENGERS

AT HYDERABAD AIRPORT
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IS ALSO AVAILABLE LIVE ON

gaana.com

&
() amazonalexa ¢




(1] Tube)

9 mn+ subscribers
1700+ videos
1.9+ hillion views

gaana.com

34 Digital Radio Stations
A5+ mins avg TSL
3.9+mn unique visitors

J3.AL fans on Twitter

It hosts the diehard music
fans and celebrities, all on
one page

£00 mmmieme”

f

4 mn fans on facehook
A highly passionate and
engaged music community

4.AL fans on Instagram
Extremely active and
enthusiastic music family.



30 MILLION + VIEWS

PER MONTH ON OUR YOUTUBE CHANNEL

Arijit Singh with his soulful performance | 6th Royal Stag Mirchi
Music Awards | Radio Mirchi

5 MILLION +
SUBSCRIBERS

Yo Yo Honey Singh Sets The Stage ablaze At RSMMA | Radio Mirchi

The Ultimate Battle | Mika Singh Vs Badshah At #RSMMA! | Radio
Mirchi
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L M'RQH' RAD,O TuNER 2 Online Radio Live — Bollywood *

LIVE WEB

RADIOS Click on image and listen to LIVE Radio

X LiveFMm 5
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110 Ris 2Mn+ 9Mn+ 4.4Mn+

Some of our top Perforniing B/'s
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R] Mir RjSayema Rj Naved Rj Dhvanit Rl Joseph Rl Deepak
Kolkata Delhi Delhi Ahmedabad Cochin Jalandhar
FB: 1,097,757 FB: 473,451 FB: 2,680,899 FB: 307,128 FB: 412481 FB: 499,969

16:948,128 TW: 819,481 16: 369,975 16: 260,993 16:14,936
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VIDEO CONTENT
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a It A Mirchi podcast by mythologist D& v’
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ON GENRES LIKE YOGA, MYTHOLOGY, E

LOVE, DIET & CITY LEVEL SECRETS 9 —
’ AND ALSO AVAILABLE LIVE OVER
YOU NEVER KNEW ABOUT! 10+ POPULAR PODCAST

AVAILABLE ON DISTRIBUTION PLATFORMS

gaana.com

www.Radiomirchi.com = o
& www.MirchiPlay.com snfcueal o |




SNACKING ENTERTAINMENT CONTENT

* REGIONAL CONTENT — SUPERSTAR LOCAL
JOCKS

- HIGH REACH — ACROSS PLATFORMS (RADIO,
ACTIVATIONS, SOCIAL MEDIA, YOUTUBE). 'ﬂ/
£ o



MIRGHI ORIGINAL CONTENT

ON ITS WAY TO BECOMING INDIA’S LARGEST MULTI-LINGUAL ORIGINAL CONTENT STUDIO

'50MN+

VIEWS ON STREAMS ON
& YouTube > MXPLAYER

PAN INDIA VIEWERSHIP
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CONTENT CAPABILITIES

. 3> MULTI LINGUAL WEB SERIES (FICTION/NON FICTION) ~ >> SHORT SKETCHES

‘\\% 2> CUSTOMIZED BHANI]I.ED VIDEOS LANGUAGE CAPABILITIES

' ( 113 3 MARATHI . | GUJARATI . BANGLA - PUNJABI
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CREATING '
UNFORGETTABLE

WITH INDIAN I
AND INTERNATIONAL ARTISTS -1 \

75+ MUSIC EVENTS PAN INDIA



INDIA'S FIRST

MUSIC ONLY

Across 8 Languages

mil‘clli ris

amarns

BRINGING TOGETHER
THE BIGGEST NAMES
IN MUSIC AND
ENTERTAINMENT



standing Tall v/s Other Film Awards

facebook L 4
-------------------------------------------------------- \ \‘ Jio plar
23.6m 19.4m Ui-

ﬂ USERS REACHED ﬁ TWEET REACH ‘&. FILMFARE

30m 315
@ IMPRESSIrOT:S @

IMPRESSIONS

1,230,175 . .
CAMPAIGN = 83 k 135 Million
ENGAGEMENT ENGAGEMENT

.....é.:;..l:;; ............. 21 5 k 18 k

TWEETS RE-TWEETS
VIDEO VIEWS

62 Million
(11| Tube]
........... : S TTTITII T *Average TV ReaCh last 3 years,
ﬁq 59 vioeos: 4.78 mx@® Including FTA Channels & Repeats

UPLOADEDE VIDEO VIEWS







MIRCHI TOP 20

MULTIPLE PLATFORMS, 92 WEEKS OF COVERAGE, REACHING
13 GR. + FANS
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Print |
. 3.5 Cr. .2 Cr 5.0 Cr. Weekly Annual
Listeners Readers BAZE e 1.6 Cr. + e 2.4 Cr.

Viewers Viewers
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DJ PARTY

21CITIES



CONNECTS WITH
26,00,000+ COLLEGIANS ACROSS 600
CAMPUSES

5% /" MIRCHI CELEBRATES A DECADE OF TALENT
3 WITH MIRCHI FRESHERS o




FOOD & MUSIC CARNIVAL

BRINGING FAMILIES TOGETHER
B’ Sy Ny 7



» MIRCHI JALSAGHAR - PUJOS,
» _ ROCK AND DHOL — NAVRATRI
COLOR RUN - HOLI

e AND MANY MORE...
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ONE STOP SHOP FOR EVENTS
ACROSS INDIA ACROSS GENRES




FRp ey ro _
g }i R ¥y IS5 K
THE ADVERTISING CLUB BOMBAY'S

ViaCOM

THE CREATIVE SOLUTIONS LAB 350+ BRANDS TRUST US FOR

CHEATING - MULTI-MEDIA SOLUT)
MEDIA-AGNOSTIC SOLUTIONS
FOR BRANDS




UAE - Dubai, Abu Dhabi & AL AIn
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AND EXPANDING...
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CREATING EXPERIENCES THAT

WOWw!



