


Shark Tank India 2 Got BIGGER & BETTER

Season 1

➢ 36 Episodes

➢ 60,000+ Entries

➢ 67 Winning Pitches

➢ Rs. 42 Cr raised

Season 2

➢ 51 Episodes

➢ 100,000+ Entries

➢ 107 Winning Pitches

➢ Rs. 87 Cr raised



Inspiring Millions Of People Across India

Down, But Not Out! Every Nook & Corner

Staging A Comeback

Embracing Communities

Surprising The Sharks Vision & Hard Work



Bolstering Businesses In The Process

India Inventory almost sold out
Launched limited edition Flatheads NOT OUT collection

Traffic galore! Website temporarily crashed

Surpassed monthly sale record in just 30 
min once the episode aired

20x spike in traffic 2x increase in sales



Sparking Conversations, Chatter & Sentiment



Becoming Part Of The Pop Culture



Audiences Lapped Up The Show On SonyLIV

320 Mn+   
Video Views

73% 27%

34 Mins
Daily Watch Time 

Per User
49% 46% 6%

~4x views on CTV vs Season 1

27%

18-24 25-34 35-44 45+

42% 19% 12%

86% audience in 18-44 age group

~43% higher than TV> 2X vs Season 1



8% higher video views from tier 1 cities over last season

56%
Share of views from Tier-1 cities

56%33%

11%

Tier 1 Tier 2 Tier 3

PAN India Viewership

Regions % Split
North 36%
West 34%
South 15%
East + Central 15%

*SonyLIV Analytics

More than 80% Viewership from top 
20 Cities



360-degree Marketing 
coverage for the brands

DIGITAL

PRINT

PR

IN APP

TRADE

PARTNER 
APPS

SOCIAL 
MEDIA

TV



5 BN+ 
IMPRESSIONS

ACROSS DIGITAL, IN-
APP,TV, PRINT, OOH

10,000+ 
PIECES OF 
CONTENT 

300 MN+ 
REACH 

ACROSS TV, PRINT, 
OOH, DIGITAL, IN 

APP

1 MN+ 
SHARES

50 
MN+ 

ENGAGEMENT



• A robust promotion on TV in the pre launch, launch and post launch week
• Extensive promo playout across Sony Network SET, SAB, Sony Marathi and other channels
• An extensive and sustained Outside network plan in GEC, news, regional starting from the pre-launch phase till the end of the season
• Premium positioning of spots in impact SET properties - TKSS, Indian Idol, KBC
• Special secondary elements – Astons, bug, countdowns, in SET in prelaunch, launch and post launch
• Premium Astons and L-bands on most news channel on Republic Day(26th Jan) and Budget day(1st Feb)
• PR led video content and promos played out on news channels prelaunch, launch and post launch 

REPUBLIC DAY ASTON BUDGET DAY L-BANDOUTSIDE NETWORK PROMO



KAUN BANEGA CROREPATI THE KAPIL SHARMA SHOW



• Extensive digital media reach plans- YotuTube campaign, Facebook campaign, GDN and UAC pre-launch, launch and post launch
• Impactful connected TV plan launch and post launch weeks Youtube CTV, Samsung TV, Google CTV, MI TV, Amazon Fire Stick custom 

page (Banner, Masthead, promos)
• Multiple instances of Whatsapp Marketing
• Pan India Launch day 24 hours banner plan on Glance 
• Impactful banner plan on moneycontrol.com on Budget Day
• Impactful banner on BookMyShow on the premiere week of Pathan



DIGITAL CAMPAIGNS

MONEYCONTROL

MONEYCONTROL

GLANCE BOOK MY 
SHOW

BANNER ADS

STORY CAMPAIGN

VIDEO ADSAMSUNG CONNECTED TV

GOOGLE CONNECTED TV

APP STORE

REELS CAMPAIGN WHATSAPP CAMPAIGN



AIRPORTS

MUMBAI

PATNA

DELHI METRO

MUMBAI BEST BUSES

MUMBAI OOH

Azadpur (1)

Azadpur (1)

• Pan India OOH on premium properties
• 2 months long promotion
• 10+ Airport with 200+sites
• Delhi metro 100+ sites
• Digital OOH in Mumbai
• 200+ best buses branding across

Mumbai

JAIPUR



PRINT CAMPAIGN

• Pan India Print launch day print plan in business 
publications.

• Pan India print plan, showcasing the impact of 
Shark Tank India in consumer as well as business 
publications (5-7th Feb,2023)



• Leveraging the base of Sony LIV  to drive communication
• An exclusive microsite on the entire app dedicated to Shark Tank India
• High intensity Promo playout from prelaunch phase 
• Masthead creatives in the app main page
• Masthead in KBC play Along interface
• Premium positioning of banner in the masthead from pre launch phase
• Premium positioning of banner in the subscriber card for 2 months
• Cut out cards, interstitial banners, Home Shark and Gateway to Shark Tank banners
• High decibel promo playout across impact properties –

• Sports: Big Bash League, Davis Cup, Australian Open, India Tour of Bangladesh
• Shows: MasterChef India, KBC, The Kapil Sharma Show, Indian Idol,
• Original Series: Tanaav, Jehnabad

• A minimum of 1 Push notification per day(Mon-Sat)
• Weekly emailers to trade and consumers



SPECIAL SEGMENT

SPECIAL SEGMENT

SPECIAL SEGMENT

CUT OUT CARDS

HOME SHARK CHANGE MAKERS GATEWAY 



DAILY PUSH NOTIFICATIONS

WEEKLY EMAILERS B2B EMAILERS

PARTNER CREATIVES AIRTEL



• Leveraging the social media base of SonyLIV to drive
promotion, minimum of 3 post per day on social media

• Leveraging the social media presence of sharks, anchor
& pitchers to drive promotions of the show

• Dedicated social media pages for Shark Tank India
• Association with various influencers on different social

media platforms in multiple languages

INSTAGRAMFACEBOOK LINKEDIN TWITTER

INFLUENCER ACTIVITY WITH MAYUR JUMANISONY LIV FACEBOOK PAGE OTHER INFLUENCERS



INSTAGRAMFACEBOOK LINKEDIN TWITTER
PITCHER PAGES

ANUPAM MITTAL AMAN GUPTA AMIT JAIN VINEETA SINGH PEYUSH BANSAL RAHUL DUANAMITA THAPPAR

SOCIAL MEDIA SNAPSHOT



• Wide coverage of 500+ articles in leading publications pan 
India around the sharks second screen engagements in the 
prelaunch launch and sustenance phase

• Press conference pre-launch
• On location interviews in the pre launch phase
• Special interviews 

• Podcast with Tanmay Bhatt
• Film companion Interview with Anupama Chopra 
• Mashable story with Sharks 
• Entrepreneur magazine cover story
• ET Now interview 

FILM COMPANION
TANMAY BHATT PODCAST

COVER STORY INTERVIEWS



DAINIK BHASKAR

HINDU
FINANCIAL EXPRESS

FILM COMPANION

SANDESH

MIDDAY

PINKVILLA UNI

REF FM



DAINIK JAGRAN

IANS

DNA

BUSINESS TODAY

NEWS18

AAJ TAK

THE TIMES OF INDIA

DAINIK JAGRAN

DAINIK BHASKAR

RAJ EXPRESS



PITCHER TAKEOVER- LIVE

SPECIAL SEGMENT PROMOTION

SPECIAL DAY PROMOTIONS

THIRD PARTY PLATFORM PROMOTION

• Categorical pitch wise promotion
• Live sessions with pitchers for better

engagement. Promotion done through
collaborations with the pitchers for higher
reach

• Promotion on 3rd party platforms like Josh
for a higher reach initiative

• Special segmented posts on special days to
create awareness and promote a cause



BOOK SNIPPETSBOOK LAUNCH PROMOTION PROMOTIONAL POSTS IN SHOW BOOK LAUNCH

• Shark Tan India book promotion on multiple platforms
• Collaborative posts with the publication house and the writer for better engagement and reach






