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TATA 1MG - COVERING CUSTOMER'S ALL HEALTHCARE NEEDS

WL e () el

E-Pharmacy Diagnostics Retail Institutional = Corporate PSP
Current Market Position
~20M Orders ~3M Reports ~IM Orders 13 Tata Hospital 160+ Corporate 79 PSP
Delivered* Processed* Delivered* & more Tie - Ups Programs Live
1800 cities 75 cities 56 stores Oncology Cashless Oncology
Focus Ready Focus
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Content Driven Platform

1
- i . Active YouTube |
82 Health - Other - & India - : Tata 1mg (] E Channel with E
! @1mgofficial i 1.8Mn+ |
/ N " ! g . i . i
rrine. et E Rcﬂj\ked H1in E i 1.87M subscribers 889 videos i Subscribers E
- Indicand #8 | ! ‘ '
-~ Globally for ettt ettt ettt ettty
Rank Website Category E E !
: Health , !
1
1 % Img.com Health > Health - Other : ; z
————-———————-———————-———————-———————-——————————————————————————————: _
| Letgoof thatscratchy, itchy affair!

i K UP WITH DANDRUFF

5 Tips To Create A Healthy Diet Plan For

Diabetics Engagement on
Instagram

through Reels

& imgTeam @ March9,2022 G Diabetes, Eat Well, Health A-Z, Live Well, Supplements

Content curated
by an in-house

1. Switch to heaithy snacks

It goes without saying that processed foods are a strict no-no for diabetics but choosing the foods

that can help you satiate your hunger, not add up your caloric intake & make you fee! full for a
longer time is a huge task. This is where healthy snacking comes into the picture. te am Of Why Should You
YYou can opt for a bowl of sprouts sprinkled with flaxseeds or go for a bowl of low-Gl foods like heq Ithcq re Apply FOCIO'

makhana which are loaded with fiber. These snacks can not only prevent frequent cravings as
they can keep you feeling full but are healthy as well.

Toner Daily?

MANTASHA

professionals

If you fail to get your daily dose of nutrients through diet, try Nestie RESOURCE Diabetic
powder which provides all the essential nutrients and has a low Gl index.

Ioage - Original audio
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E-Pharmacy | Overview

Customer Reach

E-Pharmacy Insights

TATA Img

e e e e e e e e e e

Category Sales Split

56% 7% 37%

ERx mOTX mOTC

*Top 3 OTC categories are —
VMS, Personal Care, and Ayurveda

m Tier 1
m Tier 2
= Tier 3

*data based on prescriptions uploaded on Tata Img platform



Retails Stores | Overview

© . Premium service experience: prime locations, !
. bestin class trained staff with premium in-store
. modern trade experience :

.'?g Operational excellence: Home delivery and
A%a/ | sample collection

w Integrated Healthcare: One stop solution for

pharmacy, diagnostics and consultation

Expanding Store count: Currently ~50 Stores,
m - planned expansion to 250 stores by end of FY24- |
1 25 |

TATA 1mg



| Enabling superior customer service

0 - Rapid 1Hour delivery leading to improvement in
! 3 .j i el s order vo]ume, and app-open to checkout
S = conversions
£ :

5 o

';’ . e N — —~~ A lga | e, """"""""" i

4, Online ' | o | Y @, ELLEJ ! L, .

: product! | Bed | | m : : i-.ﬁ |

i search | | i i I..I % i A\ !

L o b : | Fulfilment i !

i?—, -.%I-é | select/ ! Payment | centre Retail store ! ! EelnsiSeh |

= ' Askfor | am_— I k / i i @ﬂ@ |

o2 ! i product i +» ———>i L__»p L) :

IR R T L

@ oore i Common i Rider network i ! .. :

o‘_ ) _\il?l_t{ _c_a_ll_ i catalogue i Integrated fulfilment Network i i Mz::ﬁﬁzrp i

Assortment 1. Deploy top sellers in retail stores for customer acquisition and building brand recall
Strategy & 2. Option for the customer to explore wider assortment online and order from stores or

Brand Recall

TATA Mg

through app
3.0ptimized shelf space leading to lower visibility expenses

Private & Confidential



Diagnostic Labs | Overview

Lab tests & health checkups

[’ ook s it b TRUSTED &

’ i ACCREDITED LABS
" / = i ATh . N

Accredited Skilled

SEAMLESS SAMPLE
COLLECTION EXPERIENCE

; Quality  Doctor-verified
lobs phiebotomists ossured reports loo% SAFE & HvelENlc
— : CAP ACCREDITED
D 3 ACCREDITEDY”  NATIONAL REFERENCE LAB
=1 %. ! g@ HIGHLY SKILLED & CERTIFIED
Upload Caill us to book WhatsApp to 1t PHLEBOTOMISTS
Prescription tests book tests

100% NABL

CERTIFIED/ACCREDITED

LABS ) | GUARANTEED ON-TIME
Book preventive & SAMPLE COLLECTION
checkups & save - .

UP T0 %5000°

E; 1

Doctor curated lab packages

Save tax up to TB000 u/s BOD with preve. Call 1o

IUNABL Available in
Key Features Certlfleq 50+ Cities
Laboratories

TATA 1mg

QUALITY ASSURANCE DOCTOR-VERIFIED REPORTS
FOR LAB TESTS WITH 3-STEP REVIEW

END-TO-END TRACKING OF

TEST SAMPLE MOVEMENT

FULLY AUTOMATED
LABS

VERIFIED TEST
PROCEDURES

ADVANCED SYSTEMS AND
CUTTING-EDGE TECHNOLOGY
ANALYZE RESULTS

EXPERIENCED LAB EXPERTS
& TECHNICIANS CONDUCT
SECONDARY REVIEW

REPORTS UNDERGO RIGOROUS
MEDICAL SCRUTINY AND ARE
DOCTOR-APPROVED AFTER
VERIFICATION

800+ Fleet of
Phlebotomist

~2 Lakh
Monthly tests
conducted

Click here to return to Index Slide




Marketing Opportunities | Platform Assets
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Related articles

. Y-
Stomach growling: is it normal or 8 simple ways to std
indicate an underlying medical summer
condition?

Your chance to be on YouTube 1
Be an evangelist for Shingles awareness I

- — =y

Marketer details

Name: Cipla Ltd
Address: Cipla House, Peninsula Business Park, Ganpatrac Kadam

TATA 1mg

| Exclusive survey capability to derive meaningful insights from the target
audience in a cost effective, unbiased, and ethical manner

Use - cases
1. Brand perception studies - Understand brand recall and perception

2. Patient behaviour studies - User behaviour towards a drug and use
the insights to modify offerings accordingly

3. Product attribute studies - Understand user preference to attributes
such as size, shape, taste, frequency of consumption

4. Hypothesis Testing - To test and improve brand strategies

Commercials - Rs 250/Filled survey



Thematic - Event Based Partnership

=

% o= Winter Skincare Fest
it

Img.com

Soap &
Body wash Lip Balm

— 0 20% off to15% off
== @ NewDelhi TATA g E o

| |
| |
| |
i Events like - Summer Fest, Winter :
: fest, Skincare fest, etc. are :
| activated on the app to serve |
| customer centric specific use- |
| cases :
| |
I |
I |
I |
I |
I |
I |
| |
I |
I |
I |
I |

o v .o
(‘ SKINCARE
FEST znm

Sponsored by ” Cetaphil

Affordable 3 Clinically
Skincare - Proven

Opportunity for brands to
participate in theme based events,
increasing chances of conversions,
and building brand recall

International
Skincare

Focus Brands

Commercials -
To be shared - event to event

TATA 1mg



Roadblock & Video

BOOST your health
with great wellness of
health supplements «

TATA 1mg

———— . —— — o —— o —— — — ——

Roadblock:

Most premium
property, first asset
visible on app open

Impressions limited to
2 per user per week

Metrics (all display
assets) — Impressions,
Clicks, CTR

—_—_—— e e ——

Commercials -

r-—-r————"""""""—""—="—""—— il
|
|

1000 CPM

|
- _

— Medicines &jo
™ w L B !
Dilivery by Tomorrow Delvary in 60 minutes
629 43% off %1433 22% off
B ends in 3 day 11h: 3m: 188 €D endsin 3 day 11h: 3n)
Add to cart Add toc

MULTI
VITAMINS

INTRODUCING
MULTIVITAMINS
FOR MEN

E 9 i
120 a

zinga Zinga Vita multivitamins for holistic health
vita Fnd the nght mixol specially curated proteins for men with
witrfents 1o b cintain immunity. stomna, mu

Top brands in derma care

upto
15% oOff

Starting upto

15% off

fotess [0

—— e o o o = = o = - P

———— . —— — o —— o —— — — ——

Video:
30-45 Second video to
drive brand awareness

Available on the
Homepage as well as
Product page

—_—_—— e e ——

: Commercials -
I 1000 CPM



Display Banners | Homepage

3030 B ™M

< Home v

0O &

TATA 1mg

Motorola Building, DLF Colony, Gurgaon

O 448

Get Pain Relief
medicines

in1heur

v ™~ a ]
€ C % Imgeom
TATA 115

UPTO

15%rr

on Cetaphil

%

o wm o oy,

s Tests [0 CONSULT DOCTORS  CANCER CARE

Hydrates Skin
For 48 Hours'

now starting ot ¥165 for 3 months

Get extra 5% savings on your orders. Free shipping, same-day delivery and more.
Become o member today!

M

e. 0o ©

Avuevioa  cams ran T

@L-CB°¢as0

——

Drive top-of-mind brand recall

Option to choose between a carousel (non

exclusive) and a fixed (exclusive) banner
e Metrics - Impressions, Clicks, CTR

Commercials -

400 CPM (fixed)

|
|
|
' 300 CPM (carousel)
|
|
|



Display Banners | Medicines Page — Home & Search

435 0 @ OneddR 5Oy B ™M - © w44

& Bearch medicines & health products & ;P [m— e — —

i e Drive top-of-mind brand

| recall amongst users base
| landing on the Prescription
| medicines page

kol v : e Option to choose between a

|

|

|

|

|

|

|

|

|

y i o Medicines
‘ %, Easy & fast order with a prescription >

Essential health products TATA T
for your total wellness

Call to order medicines

Need medicines without any hassle?
Up to 35% Off on Call us now

TATA 1MG6

HEALTHCARE PRODUCTS

carousel (non exclusive) and

! \

! BRI <o caradjner : a fixed (exclusive) banner

I Get Pain Relief I e Metrics - Impressions, Clicks,

| medicines 1

I inTheur J¥ CTR
RiteBite Max Protein Active for RiteBihncD Class| \ ) l ____________________________ I
Energy Boost | Flavour Choco Slim B... Daily Bar for Energy
box of 12 bars box of 24 bars ‘ (720 . SA'_ON ',IKE
s st o - SMOOTHNESS . |
y by . 7 ApI y by . 7 ApI AI HOME #VeelliToBelievell

%1320 = 12% off 21478 12% off

|
|
Commercials :
Medsearch & Medhome Banners — l
400 CPM |

|

TATA 1mg



| Search Result Page

Up to 30% off on

TATA 1T

CALCIUM +

ADVAED TABLETS

000

TATA 1mg

BLOOD PRESSURE MONITORS
==

VITAMIND3 |
EEa.

omron

N &

Tata Img Calcium + Vitamin
D3, Zinc, Magnesium and
bottle of 80 tablet:

KRR KI 43 (3503 ratings)

ivery in 60 minutes

%289 30% off
& ends in 0 day: 7h: 9m

Bestseller
Tata Img Multivitamin
Supreme, Zinc, Calcium and
bottle of 60 capsule
xR K Kd 43 (2n0ratings
ivery in 60 minutes

%435 27% off
& tnds in 0 day: 7h: 9m

Generic

23:54

2 Items

¥1626.2

& cleanser

© e runtl *S1l §92%

a g

|t] Filters

Bestseller
Cetaphil Gentle Skin
Cleanser | For Dry to
bottle of 125 ml cleanser
w N W KY 4.4 (127 ratings)

Delivery by Sun, 17 Mar

¥367 8% off

Bestseller
Cetaphil Oily skin
Cleanser | For

Targeted

Search results page banner — can
be applied on particular targeted
keyword searches, or generic
search (all searches)

Useful for targeting high intent
user who is searching on the
platform

Commercials
Targeted Keywords — 500 CPM
Generic Keyword — 400 CPM
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Display Banners | Category and Product Page

ms7 o (IR S |

& Body care Essentials Q ge

1T sort by: Relevance It} Fitters

o ===

Natural
Nourishing
Body Lotions

Body scrub & Bath

Body wash & shower
gels sait

Top Brands

"
m
@ @ caffeine

e -

85 people bought ths recent’

Cetaphil Restoraderm Skin

Restoring Body Moisturizer | For ® 72341
Very Dry, Sensitive Skin
O %2341 + free shipping with IRy
m
Product highlights

® It can help restore the skin barri *  of 295 miMoisturiser

o Itcan help the

eczema-prone skin

Earliest delivery by Tomorrow

© It can help manag

0e 110020, New Delhi
— e ———

Commercials:

Category and PDP banner — 400 CPM

60
& Skin Care Q Elo

IT sortby: Relevance 11} Filter
-

pl=———— —— e = =

Instant
Sun Protection
Formula

oo o =

N = e o ==

Top brands
@ LaShield || minimalist_
+ ¥ =&
dérmacf || sesderma || MM
- — g -

Cera¥d | | Episoft”®

6 items
€350 T

- = = -



Display Banners | Order Pages

1@ Delivering to Home
Behind CHC Saltauwa, Basti, Uttar Pradesh (272190)

Between 18 - 20 September ©

oy Nivea Soft Light Moisturiser
A jar of 300 mI Cream
Your Careplan benefits

One free doctor consultation

Top rated doctors in 22+ specidlities, assured
response in 4 hours

View all Care Plan benefits >

SAY NO PAIN
WITH MOOV

- — -

3:13 1 4G 89
& My Orders 3
Lo oo ] | i

MINDFUL HEALTH,

@ enjoy up to 10% savings with NeuCard

Previously ordered items

Nevanac Ophthalmic... 'a Td
{ bottle of § ml Ophthalmic Suspension st

Last ordered quantity :1 bottle 1]

Delivery by 9pm, Tomorrow D

See all the items and order

Delivered on 01 Mar >

Dajio 10 Tablet

View invoice

F————————— — —

L My Orders Page :

L |
: |
| e Order page banner - Allows the |
| brand to target the transacting |
| user base - both through the |
| Checkout screen and Order history |
| section |
| e Non Exclusive branding |
| |
S S 4
:’ _______________________________ 1
- Commercials - 400 CPM i
| |
S J



ﬁ°me " ) o Limited Period Offer: Get up to 8% off + extra 15% off on medicines & more offers. Explore
*"**6: *"“ ****6; "’ '3( Good Health Smart Package (Z)SAFE  Comprehensive Gold Full B... (F)SAFE Good Health Silver Package  (3)SaFE Comprehensive Silver Full B... (F)SAFE  Women Wellness
%18.8 23% off 221 8% off
A ol gl ol ot ol e = '/ T _Fea:re;:rr;js ______________________________ B \l
/ | Featured brands \\ : 1
I —— . g
1 | [ 4 ACCU-CHEK Hamalava Glucond) o gw ZANDU !
: nuscLeBLAzE 1 I M‘ |
ACCU-CHEK 1
1 | 1 |
I ' p N
, R Y
|
I alcium | sy ement o e weel
: :;_lmalava Glucon-D O 1 c s rore ¢
I R. VAIDYAS I
I I e T !
| I | e Opportunity for brands to showcase |
TATA . . . .
1 ZANDU Jsya 1mng /I | entire portfolio under a single click |
\ . . .
N I | e Visible on the homepage on app and : Commercials -
| web || 6000 CPD (cost per
| e Note:Brands should have at least 6-8 | day)
- | SKUs with significant sale value to avail |
{ealth Plan: Care Plan Lab Tests Profile | |
S | |

this property

TATA 1mg



SKU Wwidgets | Brand Widgets

o © w 11:59 3 @B A
¥ S & Cart Q
~ Lower your HbAIc level - Digital solutions for hi
v Reduce medications + Cashless claim procq ¥94.4 8% off 305 47% of e
‘ |
‘ Add to cart 1 ‘ Add to ¢ : |
e | _ . . . |
¢ | srisriTattva top sellers seeai > |\ ’ , v 1 e Directclick to action landing user to |
' — 1 ‘ Cetaphil top deals \ | d t |
: ! product page |
| | | . . . |
I I I I 1 e Cartpage - visible as 2nd widget |
1 | | .
| | ! Y |
I ttva Ashwagandha 500mg  Sri Sri Tattva Shakti Drop | Help| I I I Gfter IGSt m I n Ute buys * |
Acts as a Stress Reliever Build Immunity I I ‘ I I o ey I
| [otablets SORICIHID o\ Drop 1 Cetaphil Moisturising Cream|  Cetaphil Moisturisi | L] TOOl for new CUStomer ch ul Sltlon
I ¥ 2.4 (n211atings) W% Wk ¥ 45 (1204 ratings) 1 | For Dry to Normal, Sensitive Skin Avocado Oil, Vitar] 1 | I
B0.miUEs Dejivery .60 minttes 1 Tube of 80 gm cream Bottle of 250 ml lotion 1 | |
| 19% off %109 %26 9% off | | * ke wd 45 (796 ratings) 1 3 2 3 SERPRCE I | JI
1 Add to cart ‘ Add to cart L
Z 18% off = 4% off
\ I \ 490 1107 1
d /7 N E ends in 4 days 12h: Om: 12s V4
- e o Em Em mm mm o = o= = P - e = = = = = (- ——— ] F—,——————e—e—e— e —— — —,
Most booked health checkups seeall > T SRy e -r ‘ po kil | |
' Commercials '
e | |
= ' ¢ ) ' .
3 ’ :’ Last minute buys ' Rs. 22,000 CPD (Homepage widget) |
]
il £ & Delivering to Rent .
El ]l e Foom o301 Hito- 451 Sushant ok Sedior 4 Bhange | Rs.35,000 CPD (Cart que W|dget) |
Comprehensive Gold Full Body Comprehensive Silve| | JI
P ) & 8 e e e e e e e e e e e e e e e e e e e e
me Ileullans Care Plan Lab%;s'.s Pfﬁe %283 Continue
See bill summary

— — — — — — — —

| Homepage | Cart Page
—

TATA 1mg



SKU Widgets | Single SKU Spot

~

o W o ———— —

a &

msEL one

Gurgaon v/

o iR

B T it

~

Flash sale deals seeal

Bestseller Bestseller

Health OK Multivitamin For Men
with Vitamins, Minerals, Ginsen...
bottle of
'S 2 2 sl
225 25% off
ends in | day 12+

Dr Morepen BP 02
Pressure Monitor
0 tablet box of 1 Unit

whkd 39
%1280 12%

N (T —
A @ & A ©®

: Flash Sale

| Rs. 6000 per SKU per day

TATA 1mg

~

— e e e - o

—— o e = o o

=

- Home v

Motorola Building, DLF Colony, Gurgaon

Nutrients For Strong
Immune System

.

seeall >

myUpchar ayurveda Urjas Shilajit
Capsule

bottle of 60 capsules

Himalaya Organic G|
Wellness | Helps imp
bottle of 60 caplets

Delivery in 60 minutes Delivery in 60 minutes

Bestin class
—
Physiotherapy
services at
your doorstep N
—_— el 3

0 & A

HealthPlans  Care Plan Lab Tests Profile

|
Explore Something New |
Rs. 5000 per SKU per day |

¥599 25% off 3645 14% off
B ends in 4 day 7h: 171}
‘ Add to cart ‘ \ Addtod g
N Ld

'

o —

~

m T - — —

&  Gurgaon - =]

v Promote holistic well being

v Transform negativ|

v Faster balance and strength v Manage chronic a

[ = ]

o ——

7

Trending now

Bestseller -

see all

Bestseller

Health OK Multivitamin For Men Dr Morepen BP 02
with Vitamins, Minerals, Ginse... Pressure Monitor

bottle of 30 tablet box of 1Unit

*RhRRT 44 (234 ating *hhk 39(2
225 25% off 21164 20%
) ends in 3 days Nih: 2am: 44s
Add to cart Add to ¢
\———————————“
NUT’:\:?(O)TVAV'; SAU:,,:,?(RYYM LIFE
(] 2 88 A
Health Plans Care Plan  Categories Lab Tests
. |
Trending Products I
|
Rs. 7000 per SKU per day
|
- 4

-

e e e e e — -

—— o o = = o -y

315 M B

& cart Q

%233 saved on this order

KRR KT 45 (809 ratings *hAKkY 44

Delivery in 60 minutes Delivery in 60 minutes
2521 13% off 565 13% off

@D endsin 4 day 8h 44m: 16 @I endsin 4 day 8h: 44

] 1 - ‘ ‘ Add to

o = o e o e

Last minute buys

Colgate Active Salt Toothpaste Tata Img Antifungall
for Sweat Rash, Itchil

Bottle of 100 gm powder}

Tube of 100 gm toothy

% % ek ¥ 45 (378 rotings) Yk ke kd 45 (sog
Delivery in 60 minutes Delivery in 60 minutes
%74.9 =76 1% oft ¥86.4 =120 28% off
& ends in 0 day: 8h: 4|
Add to cart

I o ) o  — — — — ]

4 Home
Motorola Building, DLF Colony, Gurgaon

Change

772

See bill summary

Last Minute Buys
Rs. 7000 per SKU per day

- -

Add to /



| Targeted Ads

314 o7

& sunscreen

11 sortby: Rele

k'3
B
£
£
=

— o —

©mddB

Q ¢

ince 1| Filters

Minimalist SPF 50 PA++++
Sunscreen | No Whitecast and
tube of 50 gm crear

W I W ¥ 2.4 (50ratings)

Delivery

¥399

r 60 minutes.

Episoft AC Sunscreen SPF 30 |
Lightweight & Paraben-Free
tube of 75 gm cream

et de & A 4.4 (637 ratings)

§ Dclivery in 60 minutes

% 540

10% off

Bestseller
Lacto Calamine Sunscreen |
With Kaolin Clay & Lemon
tube of 50 gm cream

e e a1 (129 ratings)

D y in 60 minutes

175 12% off

Keyword Targeting

TATA 1mg

N o o o - -

—————

O med 4R

a o

335 ©
& Skin Care

LT sort by: Relevance 1| Filters

All Products

Bestseller
Acne-UV Sunscreen with
Broad Spectrum UVA/UVB
tube of 50 gm gel
*RhRKXY 45 (1045 rat
%892 3% off

Tedibar Bathing Bar for
L -] sensitive Skin (75gm Each)
TEDIBAR B,
Bemnger | Gad <370 1% off

—— o e = o o o = o o = o
Bioderma Sebium Moussant

Purifying Cleansing Foaming
tube of 100 ml gel

*hKKY 45 (nating
f ¥899

Category Targeting

N -

| PLA/PDA (Product listing Ads/ Product display Ads)
: helps in driving product offtakes on the platform
| through inorganic positioning on search and category

| page

|
|
|
|
|
|
|
|
Key Features of the portal |
e AlPowered Tool — Constantly improve your :
campaigns to get the best ROI |
e Easy toLaunch - Single click launch with Smart |
Feature |
Targeted ADs — Target right set of users l
improving chances of conversions :
|
|
|
|
|
|
|
|
|

|
|

|

|

|

|

|

|

|

|

|

| )
|

|

: Data Metrics - Impressions, Clicks, Attributed GMV,
| orders, ROAS - All data at SKU and campaign level

|

|

|

| Typical ROAS - 3-5X

Commercials
Silver Package - Min recharge of Rs 1Lac per month
Bronze Package — Min recharge of Rs 7,500 per month

Click here to return to Index Slide



Marketing Opportunities | Social Media Assets

TATA 1mg



Email | Awareness driven campaigns

e o v senofi | -~ ——7———————————————————— n
zyd®) 4 |

Pos.tponemen.t of -» e TataImgis a content
periods on mind! FIGHT BACK! Wy driven platform, with

TIPS TO SHIELD YOURSELF FROM THE
high quality medically
curated content

e One of the best open
rates for Email in the
industry (~20%)

e Metrics - Sent,
Delivered, Open, Clicks

Most users are willing to choose
Norethisterone to postpone periods
and show higher satisfaction

with its use !

|

|

|

|

|

|

|

The rise in the prevalence of allergic diseases |
has continued in the industrialised world for 4 |
more than 50 years. { I
|

|

|

|

|

|

|

|

|

|

HERE ARE SOME TIPS FOR PREVENTING
ALLERGIES AND POSSIBILITIES OF ASTHMA:

b

‘i

Avoiding

If you know what triggers your allergies,
try to avoid them. This may include things
like dust, pollen, or mould

Reducing exposure

Wear a mask outdoors in polluted areas
Maintaining good indoor air quality.
Keep your home clean and dust-free,
and use an air purifier.

: | :
| Gl S : Commercials - |
[\‘ - If you have allergies or asthma, see a doctor I |

| |
|

| g to get treatment. RS. 4 per emqil
CLICK HERE TO KNOW MORE S S5

s AamL 4 ‘e —epmm ( ) B
J Know More Here |
Disclatmer : Users are Gavised (0 consult 6 doctor befow toking amy medicine
Reterence 1 htos://w about/mews lor media, <
Rtersnce 2 Mips L cles . aargy Lo . astrma <rid, IN-2400414 110 02/2¢

Talewnce L Do, L Kramer, K1, Akbory, ¥, ot ol Norwthinchons 14 superior 1o omibired vl controoe pive pills b

hers-torm deloy of menaes and oneet of bk rough bleeding: @ randomiaed wial BMC Women's Healh 8 70 GOI9L

TATA 1mg



Sponsored Content Marketing | Youtube & Health Articles

Are Antibody Cocktails Effective
Against Covid Variants: All You
Need To Understand

Img Team

0

Antibody cocktail therapies have emerged as a
treatment option to halt the progression of COVID-19
disease or to prevent serious COVID disease/
hospitalization in high-risk individuals.

While a newly emerged, highly infectious variant,
Omicron, is making us stay on alert, it is pivotal to
understand what could be the role of existing antibody
cocktails in this wave or who may actually need it? Let
us elaborate on the concepts for you.

Antibody cocktails: What they are and how do they
work?

Antibody cocktail is @ mixture of two medicines
belonging to a new drug class called human
monoclonal antibody. These are prepared by

TATA 1mg

. Tata 1mg

HOME VIGELT PLAYLIETS COMMUNITY CHANNELS ABOUT

TEST KIT

CORDNAVIRUS

A Vi = 3 s a0

Infection
DNTARTTR | . i
AU
W e [T - BEST WAY 10 Corcna virus T 50791 &7 &0 Cvuiation teat kit thindl) || Savings on Healthcare Know your medicine | Check Save on medicine bills with
usa home prognancy testid.. 59

D Manisha  1mg mg Procucts i Img out medicine information 3t Img.cem

suBSCRIBED [

Youtube Channel - ~2M Subscribers
Articles — In-house medical affairs
team to strategize, develop and
publish the articles

|

' Commercials -

' Youtube - To be

I discussed

' Article Publish - Rs. 12000
i (fixed)



| Targeted Nudges

Monday, Mar 11

—o

Targeted nudges to achieve one of
various objectives - Pill reminder, Offer
communication, any other sponsored

Startingat X 315/~
Jio

it N
- ; o communication
% Tataimg -« now W Did you know? 5
Power up your day
With Revital, stay on top of your health CeraVe, a tOp dermatologist
Metrics

INCREASE IN YOUR 1
ENERGY BY 30%" T BT Tataimg! @

TRY KAR, FARQ DIKHEGA

e Push Notification - Sent,
Delivered, Click

e Whatsapp - Sent, Delivered,
Reach, Click

PREVITAL /48 o Sroered recommended skincare brand
20% J from US, is now available on
FEEL THE )

Developed with Dermatologists,
every CeraVe product has 3

essential ceramides to restore
skin's natural moisture barrier.

History Clear all

Check out CeraVe's range
starting at only ¥315 now!! 2

Reply STOP to Unsubscribe

Commercials -
Push Notification - Rs.1(CPU)
° Whatsapp - Rs. 2.5 (CPU)

(2 Explore Now

9 Message > B

Push Notification Whatsapp

TATA 1mg Click here to return to Index Slide



Marketing Opportunities | Offline activations
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Retail Stores | Assets

TATA 1mg

+ JE

TATA 19

PhormacyOlabTests |

_- 24x7 )

@

No.1 BRAND

RECOMMENDED BY DOC

T THE
aEnVDRATE
uELnAD

‘vupq‘

Commercials -

Shelf -

Rs. 5,000

Glass Door Branding —
Rs. 13,000
Counter-top unit -
Rs. 5,000

All prices are Per Store
Per Month



Retail Stores | Assets — contd.

T

TATA 1mg

Commercials —

Digital Screen—
Rs. 1,500 (non exclusive)

Leaflets—
Rs. 2 Cost per unit)

Brand Rack (only
available to select top
brands) —

Rs. 15,000

Prices for Screen and
Rack, are - Per Store Per
Month.



RWA/Health Camps

-—_————— e —

Camps are used to spread
awareness and offer on-
spot sample collection for
diagnostic tests.

Brands can use the

following assets -

+ Co-branded standees &
inserts

« Promoter placement

« Exclusive offer

+ Execution support

+ Local targeting through
newspaper inserts

TATA 1mg



Sampling & Leaflets

k9 90 0000000000000 o ____ I
"“‘T!'—I‘ 1m9 Range of Dabur’s Generate product trials
< R Ayurvedic Medicines

|
| |
— . . . I
§ ® w Get Extra 5% off | using sampling - bothin
\/Was E ] e — | e-com and physical |
] Health and Wellness Diobetes | [ E & I stores :
\ Boosters en s tommiortes l |
Expert Intimate \ ey .] | |
HEENE | el N B | Can be coupled with |
=, s A - & | promo codes to enable |
‘ ¥ e | data tracking, and better |
| DB o TR wo 1 @ I | ' . |
e R stamina s | conversion to first |
0 3 [e—— c-:m |
d § General [: : pUrChOSG |
; i wellness f; . C_ ] |
1MGVWASH ‘"'““"‘i“ e
Use the aboye promation code gl i s N -
whilg Arthritis L4 . _
Vivash {omasind & pack ol ot oo Commercials

& avail g discaunt of 15%" ‘
"T&Cs apply. Offer valid til = o
3ist May 2018 I

Sampling - Rs. 8(CPU -
upto 20 gm dead weight
and 50 gm volumetric
weight)

Leaflets - Rs. 2 (CPU)

TATA 1mg



Order Delivery Assets | Back of Invoice, Stickers on Orders

e e ; i o '
:’;&'r'&:m. . .

oo —_— + Opportunity to reach wider base

T il through order delivery assets

R DR ANICR) U] N L e R L L

* Invoices are generally stored by

|
| |
' |
' |
' |
' |
' |
' |
F= FEEFEFEE FEFE | |
: users to track medication history |
|

|
| |
' |
' |
' |
' |
' |
' |
' |

e oo fesn peco foa e s

ol SAVING|

et | B I W 17th-20th Sept

« Brands can provide coupon code
on the asset to track Impression to
Purchase funnel

14
Bl 21 o) K[ %
g
|
4

E‘ . ‘n__l?_‘: | Fr—
| ™ n L o
(—r——— | — - -]
ASERE N WL Tied 1856 Gad 553 ity Ses ady -
———————— ——— o T T T T T T T T T T T T
i _ N o | ' Commercials - |
—— i l Sticker on order | " Invoice - Rs. 1.5 (CPU - min 1L invoices) |
R e ' Bags with Merchandising - Rs. 3(CPU) |
. |
r-r————""F"F"7"F™————————— |
: Invoice '

TATA 1mg Click here to return to Index Slide
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Awareness Journey

12:09 o [ORES RV I | nse © (ORI | 12:41 o [CRER &) |
A 3-4 month long campaign to
make users aware of specific
therapies through various touch
points

. Home\ e Gurgdan g@ & Tataimg & Tatalmg

levels of blood sugar levels and leading a normal life is possible:

Keeping that in mind, we bring to you an exclusive series,
o A

Making

DIABETES

Manageable

Py

manage diabotes at each stop.

Accompanied with targeted E-
mailers, Push notifications at
regular intervals

Making

EXPERT-GUIDED TIPS T0 EASE
[!,!EEQELES YOUR DIABETES JOURNEY

Together, let's understand the nuances that affect diabetes and
learn to manage them!

Objective is to generate
awareness and brand recall

___\
——-.

levels of blood sugar levels and leading a normal life is possible.

Make Diabetes with our exp

Keeping that in mind, we bring to you an exclusive series,
A

Targeted to all users

P!

manage diabetes at each step.

Health Plans  Care Plan Lab Tests Profile

! | |

BT - | Sommercials - ’
. | |

| |

| |

To be discussed

TATA 1mg
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| Diagnostic Test to Prescription

1. Target Customer

Customer Identification based on purchase history & surveys filled

2. Therapy Awareness

CRM tools like Push notification, E-mails to make users aware of the particular therapy, its symptoms, and effects

3. Diagnostic Test

Customer is suggested test basis survey. Nudges via CRM, banner Ads to enable customer to book the health test

4. Doctor Education

Educating doctors about Salt and the brand through webinars, E-mails, other channels

5. Prescription Generation

Doctor consultation happens on the Tata Img platform, post which prescription is generated

6. Adherence Tracking

Tracking on-time pill refills, nudges like tele-calling, SMS to enable better adherence



Adherence Journey | Prescription route

Refill reminder to
customer, basis
suggested dosage and
purchase history

Educating customers on
the health benefits of
adherence

Target chronic
medicines users who
have not bought in last
3-6 months

Nudge the customer to
buy entire prescription
in one go

Educational content on
lifestyle management in
relation to the
therapeutic area

Offers and visibility on
Pack of 2/3 on the listed

page

Communication
through SMS, e-mail,
telecalling, etc

Communication at
regular intervals of 14/28
days through SMS, e-
mail, telecalling, etc.

TATA 1mg
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| Prescription substitutes

é

o]

3:37 o

Available options

same sailt composition: Telmisartan (

& 88
vV

¢ :‘ . po: ‘m

p
Telmisartan Tablets IP by Bio

O &

Q

Why buy these from Img? (2)

Telmavas 40 Tablet

0 minutes

en
¥5819% cheaper

Telgard 40 Tablet
rip of 10 tablets

elivery in 60 minutes

* ¥5819% cheaper

Weltelmi 40mg Tablet
strip of 10 tablets

‘omorrow

Delivery by
¥57 21% cheaper

i 4R

Ao

—r——_—_—e,—,,—,—,—,E—_e—e—ee—ee—ee— e — —

Formulary Flow:

1. Product detail page has details about available
substitutes for the prescribed salt basis formulary logic

2. User adds one of the top options available on the page

3. Tata Img offers telephonic prescription for the
alternate medicine, if needed

4. Customer places order

Partnership Scope:
e Opportunity for brands to partner and feature at a
higher rank basis formulary logic — as major Add to

cart happens from 1st/27d product on the list

e Brandis charged a % of the incremental sales
generated through Formulary flow



Data Partnerships

S S

1. Overall GMV
2. Pincode X SKU - Monthly sales

[ Brand X Salt X City GMV and order share
: 2. Therapy level chronic GMV share

: 3. Brand X Category X City - for OTC
|4
.5

. Brand X Therapy X City - for Rx
____5 _ Overdll platform Market GMV Share

TATA 1mg Click here to return to Index Slide



Making healthcare

Thank You Made with ¥ by Img




Confidentiality Note

The information in this document is confidential to the person to whom it is addressed and
should not be disclosed to any other person. It may not be reproduced in whole, or in part, nor

may any of the information contained therein be disclosed without the prior consent of Tata
Img Healthcare Private Limited.

Any form of reproduction, dissemination, copying, disclosure, modification, distribution and or
publication of this material is strictly prohibited.

TATA 1mg



| Asset Dimensions

A Mw Dw e
Asset Name PP / fHelo _Dwsb Format and details (if any)
dimensions dimensions
Roadblock 900X493 1056 X 1344 Jjpeg
Video (Product page) 656x328 N/A Jjpeg & mp4
File Size- 5-7 MB
Video Duration- 30-45sec
Brand Logo Dimension - 100x100,
Video (Homepage + File Size 10-20KB
Medicine page) 656x656 N/A Headline- Max. 100 Characters
Description - Max. 200
Characters
Homepage banner 656x328 960x200 Jjpeg
Search banner 656x328 1062x125 Jjpeg
Product page banner 656x328 400x500 Jjpeg

TATA 1mg



| Asset Dimensions — contd.

A Mw Dw e
Asset Name PP / fHelo _Dwsb Format and details (if any)
dimensions dimensions
Category banner 656x328 1028x120 Jjpeg
Order page banner 656x328 1080x420 Jjpeg
Medicines search .
banner 656x328 N/A Jjpeg
Featured Brand 312x312 312x312 Brand Iogcz ~ Jpeg and open file
.psd or .qi)
Email 600x1000 .psd or .ai file with font and links
Push Notification 600x300 Jjpeg

TATA 1mg
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