
DIGITAL PLATFORM
IN A GLANCE



LEADERS IN SOUTH MARKET WITH STRONG 
PAN INDIA PRESENCE 
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Top 10 – City Wise 
TRAFFIC SPLIT
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WHY DO I CALL MY AUDIENCE 
“PREMIUM”
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AUDIENCE THAT MAKES 
SENSE

EXPECTED BETWEEN JAN – MAR 2024
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So!! How do u Target my Audience?
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Thanks for ur time!
Any Questions? Pls Shoot!!!


