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# 1 
DESTINATION

1.30 Million Avg.
Monthly video views

6.7 Million Avg.
Monthly app users

52 Million Avg.
Monthly Social Media 
Interactions

3.53 Billion Avg.
Monthly watch minutes

165 Million
Social Media fan base

1.72 Billion Avg.
Monthly page visitorsMillion Avg.

Monthly unique 
visitors

169

Monthly Unique Visitors

WEB, APP & VIDEO
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GROUP



Opinion

New

s
News

Astrology

Recipe

Sports/Fitness
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ENGLISH WEBSITE
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Lifestyle / Others
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DIGITAL



100
MILLION  

Monthly Video Views 

on Facebook

21
MILLION

SUBSCRIBERS

World’s First  New Age

Brand  with over

2.2
LACS

Avg. Video view 

on Youtube

280
MILLION

Monthly Video 

Views on Youtube

INDIA’S NO.1 NEW AGE NEWS BRAND

PER VIDEO Over Over



22 Million
Unique Visitors,21

Google Analytics Comscore Faceboo
k

Youtub
e

20 Million
Unique Visitor,21

6.6Million
Page Likes, 22

21 Million
Subscribers, March 22



91%

09%

Gender Age Group



USERS LIFESTYLE

TOP GEOGRAPHY

Value Shopper | Pet Lovers | Family Focused

Prefer Investment | Primarily Post Graduate

Primarily Service Class | Bilingual 

Bus / Rail Traveller

Rajasthan

Gujrat
Madhya Pradesh

West Bengal

Haryana

Maharashtra

Bihar

Chandigarh

UP

Delhi

Pumjab

Himachal

Uttrakhand



▪ The Lallantop is a Digital First Hindi News Initiative by India Today Group.

▪ The Lallantop, since its YouTube debut in 2016 has managed to gain  popularity and loyal fan base amongst 
the Hindi hinterlands, that is India's  own emerging market. The channel has colloquial flavour that resonates  
well with the new internet audience.

▪ The channel not only provides extensive News coverage but also  segments like Fact Check, Quiz, 
Entertainment, Business etc. During state/  general elections, the channel provided ground reporting from 
local  cities/towns/states of India to understand the real issues being faced by  population in those states.

▪ It's the first digital channel that has extended its brand salience on TV as  well, The Lallantop has prime time 
slot on TEZ TV news channel.

WHY LALLANTOP



The Lallantop is the first and only digital Hindi news channel in the world to receive
YouTube Diamond Button for achieving 10 M Subscriber base milestone in 2019.

Currently the channel has more than 18.6 M+ subscribers and growing fast. The Lallantop now 
holds 3 YouTube Play buttons i.e. Silver, Gold & Diamond Button for their Journey so far.

The Lallantop Universe

Since the inception The Lallantop Universe on YouTube has increased tremendously.  
The numbers say it all.

• 20+ Million Subscribers
• 5+ Billion Views on more than 20K+ Videos  212+ 

Million hours of Watch Time
• 5+ minutes of Avg. view duration  50+ 

Million Likes
• 6.5+ Million Comments
• 12.5+ Million Shares

The Numbers Say it all

WHY LALLANTOP



The Lallantop

Month UV Watch time (hours) Video Views
Average View  

Duration  

Feb 21 54,901,579 16,800,849 247,035,679 00:04:54

• Youtube is estimated to have 285 Million unique subscribers in India

• 93% of Video Watchers in India are on YT

• Lallantop Reaches out to 1 in 5.4 People on YT and if we just take male

population the No is 1 in 4

The channel reaches 50+ million unique viewers monthly

WHY LALLANTOP



▪ The Lallantop is India’s No. 1 New Age News Brand  on YouTube

▪ Awarded gold trophy for best  use of YouTube at 

IAMAI Digital  Awards

▪ The Lallantop has bagged  best digital news channel and best 

digital coverage on social issue- ENBA 2021.

▪ YouTube CEO Susan Wojcicki personally  congratulated The 

Lallantop and editor  Saurabh Dwivedi

▪ The Lallantop has the highest view per video among new age 

channel and traditional channel in the news category- Vidooly

RECOGNITION



Covers Wide Range of Content

The Lallantop Show Neta Nagri Arthat – Dhan Ki Baat

Kitabwala – Book 
Reviews

Sciencekari – How 
Things work

Sports

https://www.youtube.com/watch?v=DkIQFdKxFOU&t=306s
https://www.youtube.com/watch?v=DkIQFdKxFOU&t=306s
https://www.youtube.com/watch?v=3PVo71TmLfs&list=PL1BQkm1ZUCaVtL0gqRkxB1W5LOVNpBLMG
https://www.youtube.com/watch?v=3PVo71TmLfs&list=PL1BQkm1ZUCaVtL0gqRkxB1W5LOVNpBLMG
https://www.youtube.com/watch?v=31a2oGowIaA
https://www.youtube.com/watch?v=31a2oGowIaA
https://www.youtube.com/watch?v=3PVo71TmLfs&list=PL1BQkm1ZUCaVtL0gqRkxB1W5LOVNpBLMG
https://www.youtube.com/watch?v=3PVo71TmLfs&list=PL1BQkm1ZUCaVtL0gqRkxB1W5LOVNpBLMG
https://www.youtube.com/watch?v=31a2oGowIaA
https://www.youtube.com/watch?v=31a2oGowIaA
https://www.youtube.com/watch?v=3PVo71TmLfs&list=PL1BQkm1ZUCaVtL0gqRkxB1W5LOVNpBLMG
https://www.youtube.com/watch?v=3PVo71TmLfs&list=PL1BQkm1ZUCaVtL0gqRkxB1W5LOVNpBLMG
https://www.youtube.com/watch?v=3PVo71TmLfs&list=PL1BQkm1ZUCaVtL0gqRkxB1W5LOVNpBLMG
https://www.youtube.com/watch?v=3PVo71TmLfs&list=PL1BQkm1ZUCaVtL0gqRkxB1W5LOVNpBLMG
https://www.youtube.com/watch?v=3PVo71TmLfs&list=PL1BQkm1ZUCaVtL0gqRkxB1W5LOVNpBLMG
https://www.youtube.com/watch?v=3PVo71TmLfs&list=PL1BQkm1ZUCaVtL0gqRkxB1W5LOVNpBLMG
https://www.facebook.com/watch/?v=443058429809048
https://www.facebook.com/watch/?v=443058429809048
https://www.youtube.com/watch?v=mDBnXOBGWHg
https://www.youtube.com/watch?v=mDBnXOBGWHg
https://www.youtube.com/watch?v=kGXlvZpNoUo
https://www.youtube.com/watch?v=kGXlvZpNoUo
https://youtu.be/FmkY1a0GC0Y?list=PL1BQkm1ZUCaWHfYFZW8QnFU7Er8NwMctw
https://youtu.be/FmkY1a0GC0Y?list=PL1BQkm1ZUCaWHfYFZW8QnFU7Er8NwMctw
https://www.youtube.com/watch?v=m3b-pYvLfoE
https://www.youtube.com/watch?v=m3b-pYvLfoE
https://www.youtube.com/watch?v=skymYwnlnVM
https://www.youtube.com/watch?v=skymYwnlnVM
https://www.youtube.com/watch?v=R-w6J-nDjSc
https://www.youtube.com/watch?v=R-w6J-nDjSc


Covers Wide Range of Content

Duniyadaari Viral News Explainers Archival Bollywood Stories

Sehat Social List – Viral 
Social Trends 

Movie Reviews 
Lallantop Style

v

https://www.youtube.com/watch?v=3PVo71TmLfs&list=PL1BQkm1ZUCaVtL0gqRkxB1W5LOVNpBLMG
https://www.youtube.com/watch?v=3PVo71TmLfs&list=PL1BQkm1ZUCaVtL0gqRkxB1W5LOVNpBLMG
https://www.youtube.com/watch?v=31a2oGowIaA
https://www.youtube.com/watch?v=31a2oGowIaA
https://www.youtube.com/watch?v=3PVo71TmLfs&list=PL1BQkm1ZUCaVtL0gqRkxB1W5LOVNpBLMG
https://www.youtube.com/watch?v=3PVo71TmLfs&list=PL1BQkm1ZUCaVtL0gqRkxB1W5LOVNpBLMG
https://www.youtube.com/watch?v=3PVo71TmLfs&list=PL1BQkm1ZUCaVtL0gqRkxB1W5LOVNpBLMG
https://www.youtube.com/watch?v=3PVo71TmLfs&list=PL1BQkm1ZUCaVtL0gqRkxB1W5LOVNpBLMG
https://www.youtube.com/watch?v=zc_OmKTgnHw&t=22s
https://www.youtube.com/watch?v=zBTOPJs6aaQ
https://www.youtube.com/watch?v=zBTOPJs6aaQ
https://www.youtube.com/watch?v=3V-X74VqRd8
https://www.youtube.com/watch?v=3V-X74VqRd8
https://www.youtube.com/watch?v=edwA6UtzxDk
https://www.youtube.com/watch?v=edwA6UtzxDk
https://www.youtube.com/watch?v=o-WiZTdniNo
https://www.youtube.com/watch?v=o-WiZTdniNo
https://www.youtube.com/watch?v=Tn1SgtT5Va8
https://www.youtube.com/watch?v=Tn1SgtT5Va8


Recent Recognition 





0.42
Million

11.5 
Million

6.03
Million

50.4 
Million





1.9
Million

39.1
Million

8.76 
Million

53.4 
Million



80
%

20
%

Gender Age Group Top Cities in 
India



0.86
Million

17.3 
Million

5.84 
Million

43.5 
Million





4.1
Million

0.12 
Million 

1.45 
Million

4.5 
Million





0.76
Million

22.9
Million

5.77 
Million

102.1 
Million



Kolkata, West 
Bengal



0.29
Million

7.2 
Million

1.87
Million

40.8 
Million





0.6
Million

39.4
Million

2.45
Million

27.8 
Million





0.43
Million

7.9 
Million

1.53
Million

15.6 
Million





0.57
Million

7.7 
Million

0.8 
Million

5.7
Million





41 
Thousands

1.8 
Million

0.8 
Million

6.5   
Million





0.55
Million

26.6
Million

0.96 
Million

4.2
Million





0.42 
Million

95.5 
Million

5.67 
Million

146.9
Million





1.73
Million

6.1 
Million

0.49 
Million

5
Million





0.33
Million

14.4 
Million

19.7
thousands

0.2 
Million





0.57
Million

8.9
Million

2.01
Million

9.6 
Million





0.57
Million

0.8 
Million

1.7
Million

16.1 
Million





Gujrat Tak focuses on politics, social issues, financial or geographic matters of 
Gujrat. The channel run in Gujrati language.

139
Thousands

2.4 
Million

575
Thousand

3.3 
Million



81%

19%

Gender Age Group Top 10 Cities in India



Dilli Tak is the best delhi news channel. Quick hot videos, you will find exclusive an 
indepth interview of delhi on aajtak delhi youtube channel dilli tak. On this india 

today video channel you will get dilli top-5 news, smallest news bulletin.

87
Thousand

1.6
Million

1.19
Million

19.6
Million



87
%

13
%

Gender Age Group Top 10 Cities in India



36
Thousand

276.2
Thousand 

1.27 
Million

15.9 
Million 

Biz Tak is digital channel focused towards business and financial news and we 
do the videos and explain terms in simple language. Platform is popular among 
the audiences who are seeking quick business and finance news content.



80
%

20
%

Gender Age Group Top 10 Cities in India





Case Studies



Case Studies

Meesho
Integration during UP 

Election Coverage

Amazon 
Customized Special Show on 

Digital Dukandar

Coinswitch Kuber
Branding & Integration 
with Special Series on 

Ek Naya Paisa

** Click on the image to see the video

https://www.youtube.com/watch?v=yVYd9BQIwMQ&list=PL1BQkm1ZUCaX8HaRXDCQPU9ROSnbSlukZ
https://www.youtube.com/watch?v=yVYd9BQIwMQ&list=PL1BQkm1ZUCaX8HaRXDCQPU9ROSnbSlukZ
https://www.youtube.com/watch?v=UnXyPGC54zA&t=206s
https://www.youtube.com/watch?v=UnXyPGC54zA&t=206s
https://www.youtube.com/watch?v=zBu_j4diyS8&t=49s
https://www.youtube.com/watch?v=zBu_j4diyS8&t=49s


Case Studies

5 Paisa.com 
Branding in Kharcha Pani-

Financial Show of The 
Lallantop

Kuku Fm 
Branding & Integration 

during Duniyadari Show The 
Lallantop. See at 2:25 min

** Click on the image to see the video

Koo App
Integration during 

UP Election Campaign

https://www.youtube.com/watch?v=3sgDJCFEI3U&t=102s
https://www.youtube.com/watch?v=3sgDJCFEI3U&t=102s
https://www.youtube.com/watch?v=mpyh304LVws&t=149s
https://www.youtube.com/watch?v=mpyh304LVws&t=149s
https://www.youtube.com/watch?v=fhdQBggGKrY&t=33s
https://www.youtube.com/watch?v=fhdQBggGKrY&t=33s


Case Studies

Khatabook
Integration during Sports Tak

See video at 0:45 Sec

** Click on the image to see the video

TVS/ Playerzpot/ Dafa
News 

Branding during Sports Tak
Ind Eng Series

Yakult 
Branding during The 

Lallantop Show

https://www.youtube.com/watch?v=T5zSc53pYyA
https://www.youtube.com/watch?v=T5zSc53pYyA
https://www.youtube.com/watch?v=lSO_aqqFrLM
https://www.youtube.com/watch?v=lSO_aqqFrLM
https://www.youtube.com/watch?v=RjkSRRKEako&t=102s
https://www.youtube.com/watch?v=RjkSRRKEako&t=102s


Case Studies

Octa FX
Branding & Integration in 

Sports Tak

Infinix
Branding & Integration in 

Sports Tak

** Click on the image to see the video

Howzat
Branding & Integration in 

Sports Tak

https://www.youtube.com/watch?v=_9Anr6Lz1vs&t=3238s
https://www.youtube.com/watch?v=_9Anr6Lz1vs&t=3238s
https://www.youtube.com/watch?v=dtICab-fKV0
https://www.youtube.com/watch?v=dtICab-fKV0
https://www.youtube.com/watch?v=QBuYEQaFuzo
https://www.youtube.com/watch?v=QBuYEQaFuzo


Case Studies

Gasofast
Integrated Video on Life Tak

Upgrad
Integration in Life Tak

** Click on the image to see the video

Baidyanath
Branding during 

The Lallantop Show

https://www.youtube.com/watch?v=fePmZYJCOsQ&t=1s
https://www.youtube.com/watch?v=fePmZYJCOsQ&t=1s
https://www.youtube.com/watch?v=-pA0PpZU1G8
https://www.youtube.com/watch?v=-pA0PpZU1G8


Case Studies

Runn of Kutch 
Documentary by 

The Lallantop

Vedanta TSPL
Documentary on TSPL 

Vedanta

** Click on the image to see the video

Chattisgarh- Amcho
Bastar

Documentary by 
The Lallantop

https://www.youtube.com/watch?v=17zfNF6nEE4
https://www.youtube.com/watch?v=17zfNF6nEE4
https://www.youtube.com/watch?v=oFjlgm4U0hk&t=193s
https://www.youtube.com/watch?v=oFjlgm4U0hk&t=193s
https://www.youtube.com/watch?v=gP_087JLsPA&t=257s
https://www.youtube.com/watch?v=gP_087JLsPA&t=257s


Case Studies

KhataBook

Delhi Election Campaign Integration during 
Maharastra Election 

Campaign

Vyapar & Vaoo App BookKeeper

Delhi Election 
Campaign on Dilli Tak

** Click on the image to see the video

https://www.youtube.com/watch?v=lnLhie-uhUA&t=2s
https://www.youtube.com/watch?v=lnLhie-uhUA&t=2s
https://www.youtube.com/watch?v=bQfuwWoJaYE
https://www.youtube.com/watch?v=bQfuwWoJaYE
https://www.youtube.com/watch?v=1yBfldRRzYw
https://www.youtube.com/watch?v=1yBfldRRzYw


Flipkart – Unofficial Capitals of India 

 To Help identify and establish Flipkart as the fashion capital of 
India in the Hindi Speaking belt and strenghthen their 
ongoing 360 degree campaign on the same 

 We leveraged  Lallantop the No1 digital first News  channel 
and its reach in the Hindi Markets 

 We leveraged Branded Videos an innovation on digital to get 
the brand message across  via animated videos that talks 
about the unofficial capitals of India asking viewers to guess 
the fashion capital 

Solution

Delivery

 250K + Views delivered in 3 days 
 Delivered 4K + Reactions and comments 

** Click on the image to see the video

Objective

https://www.facebook.com/watch/?v=1867696730203828
https://www.facebook.com/watch/?v=1867696730203828


POST EVAL OF FINTECH CLIENTS

 To help reach out to the audience base of Lallantop who consume finance related content 
and understand it in a simple language

 To reach out to the HSM belt of the country where Youth understand finance but in a simple 
language and is digital savvy to do the transactions

 We leveraged Lallantop the No1 digital first News  channel of the 
world 

 We leveraged finance content like Kharcha Paani, Arthat shows with 
Brand mentions and video branding

Solution

Delivery

 Delivered a total of 75 Mn + Views across 90 Videos
 We achieved this across 3 months continued association 

giving maximum exposure on the related content

** Click on the image to see the video

Objective

https://www.youtube.com/watch?v=ZCT1xo9PIBo&t=2s
https://www.youtube.com/watch?v=ZCT1xo9PIBo&t=2s
https://www.youtube.com/watch?v=stIOmcEwDsA&t=404s
https://www.youtube.com/watch?v=stIOmcEwDsA&t=404s


THANKS


