


IN A RADICAL NEW LOOK & FEEL 
FROM NOV 18!



The go-to magazine for the sophisticated consumer 
looking for ultra luxury experiences, products & more!



The New Avatar!

●

●

●

An aggressive freshening up starting from the masthead! 

Irreverent & provocative.

A new visual narrative to the good things in life!

But the focus remains the same - The Man! The Indian Man!



Why The Change?

In a digitally advanced world, The new Man is :

● Looking for exclusive experiences!
● Intelligent than ever before!
● Affluent than ever before!

● One who covets success & finer things in life like never before!

To stay relevant to these people, The Man has changed.



The Man Behind

The New Editor in Charge of The Man 
Magazine, Bobby John Varkey, has 
over 17 years of editorial experience 
working with various popular 

magazines.



Unveiling The New Look



The cover



Covers



Contents page

The Man has answers to all your queries in an omnichannel experience



The cover story

The Man will leave no trend unexplored, no personality unnoticed



From the sharpest styling, hip designers and essential luxe experiences to the latest and greatest in 
travel, high-end watches, yachts, private aircrafts, gadgets, pop culture, cars... and much more

Feature stories



Feature Stories

Professionally-shot and showcased fashion features



Exclusive food shoots

The Man is about real men,achievers and brand ambassadors who inspire you to savour the best in life



Luxury Car feature

More Masculine, opinionated and definitely exclusive!



Much more brand-spanking-new content!

Gadget / Tech page



All About The new Man!
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