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FOREWORD | WHO ARE WE?

Delivering engaging and streamlined information to the global travel industry and embracing state-of-

the-art digital expertise to connect travellers and travel industry professionals, Travel And Tour World
has fast become an inevitable abundance in the recent times.

An all-inclusive digital travel magazine catering to a huge pool of audience worldwide is currently
synonymous to an irreplaceable platform to keep one abreast of the latest trends and events in the
industry along with being an indicator cum supporter of the travel industry's incessant growth.

This distinctive digital monthly is distributed free in more than 100 international travel trade shows to
the decision makers of the global travel industry. Readers from all corners of the world directly or
indirectly connected to the travel industry including niche readers such as Tourism Board Officials, Tour
Operators, Travel Agents, Destination Management Companies (DMCs), MICE Planners swear by us
when it comes to fast, reliable and easy-to-access information.

Imposing a lucrative prospect to reach the most eminent travel industry leaders around the world, it is
certainly becoming one of the most subtle yet efficient business tools to engage, involve and influence
travellers and travel service providers.

Along with an innovative iOS and android app up the sleeve, delve into Travel and Tour World in a
unique flip-book format for an upright global outlook through profound coverage of all tourism sectors
including prominent hotels and its reviews, airlines, destinations, cruises, meeting and convention
centres and lots more. From MICE destinations to awe-inspiring locations, TTW wraps it all.
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FEATURES

Over 2,50,000 monthly readers worldwide

Covers all tourism sectors including hotel reviews, airlines, destinations,
cruises, meeting, convention centres

Exclusive Highlights and Reviews of all the International trade fairs

Breaking news from the travel and tourism industry

iOS and Android accessibility
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Distributed and notified electronically to ensure on-time delivery ))—

Cover your events on time ))—

Meet your potential consumers through multiple digital platforms +

Advertisement remains forever - articles and ads on archive ))—

Promote your brand globally +

Offers the most economical global branding ))—

Cost-effective advertising options +

Live links from the advertisements to the advertisers' websites

Tracking readers and analysing options +

Exclusive videos, newsletters, event details and lots more
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CIRCULATION

We have an expansive and a diverse database of faithful readers who swear by us. From thrilling hot
spots for the daredevils to picturesque locales for family rendezvous as well as the best getaways
where business and pleasure can go hand in hand — we tap it all. Thus our readership spans across a
number of countries and includes first-hand travellers, tour operators, travel hoteliers, adventure
travel companies, business travellers, medical tour operators, spa owners, MICE and incentive travel
planners. With our extensively responsible and eco-friendly circulation, admired and idolized all over
the world we aspire to reach more in no time. Our simple yet effective circulation involves:

M Digital hard copies(avg. 2000 CDs) of the magazine distributed
in more than 100 international travel trade shows

M Our daily-newsletters reach more than a million mailboxes
every day

M Travel industry experts including MICE planners, DMCs, Travel
agents read and share our magazine
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WEBSITE ANALYTICS

Average monthly

Audience Overview

486,936 4,664,375

9.98 00:13:12 48.34%

Average monthly

Top 10 countries

Acquisition
Country
i % Mew Avyg. Session
Sessions ions Mew Users Duration
486,963 @« 48.34% 252,406 00:13:12
% of Total: Avg fior View: % of Total: Awg for Wiew:
100.00% (486,963) = 48.30% (0.04%) 100.04% 00:13:12
(252,302) (0.00%)
1. Stat;ﬁ”'md 159,626 (32.75%) 49.51% | 79,813 (35.45%) 00:09:16
Linited o .
2. Kingdom 76,745 (15.76%) 48.30% 37,068 [15.88%:) 00:14:09
3 ltaly 42,220 [8.67%) 56.40% | 23,812 (2.64%) 00:07:24
4. Brazil 25,468 [5.23%) 56.60% | 14,415 (5.23%) 00:13:41
5. Australia 21,913 [4.50%) 48.42% 10,610 (4.54%) 00:10:37
6. Malaysia 16,167 (3.32%) 58.38% @ 9,438 (3.24%) 00:20:30
7. Taiwan 15,485 (3.18%) 50.50% | 7,820 (3.05%) 00:24:55
8. India 15,145 ([3.11%) 40.05% @ 6,134 (2.21%) 00:15:44
9. Canada 9,009 ([1.85%) 28.15% | 2,535 (1.18%) 00:09:40
10. Thailand 7,304 (1.50%) 45.01% = 3,352 (1.28%) 00:13:08
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New vs. Returning

® Sessions
20,000
@10:000
Acquisition
User Type
% Mew Fq;e_sl' Avg. Session
Sessions Sessions New Users Session Duration
486,963
. 48.34% 252,406 9.98 00:13.12
% of Total: Awg for View: % of Total: Avg for Auwg for Wiew:
100.00% | (486,963) 75.34% | 100.04% (252,302) | View: 998 00:02:12
(D.04%) (D.00%) (0.00%)
1. c:‘;’or 252,406 (75.37%) 100.00% @ 252,406(100.00%) 9.65 00:09:35
Refuming | 251 551 (51.66% 10.31 00:16.56
2. Visitor ( ) 0.00% 0 (0.00%)
Average monthly
@ Sessions
20,000
@10:000
Acquisition
Device
Category
% Mew Page_sl' Avyg. Session
Sessions R MNew Users Session R
Sessions Duration
486,963 48.34% 252,406 9.98  00:13:12
% of Totak Awg for View: % of Total: ~ Awg for View: HAwg for View:
100.00% (334,208) 48.30% = 100.04% (252.,202) | ' 9.980.00%) 00:13:12
(0.04%:) (0-00%:)
1. deskiop 448,322 (32.07%) 53.35% @ 237,860 (24.24%) 10.28 00:28:28
2. mobile 26,587 [5.46%) 36.26% 9,640 (2.82%) 6.40 00:04:42
3. tablet 12,027 [2.47%) 40.79% 4906 (1.94%) 7.05 00:06:52
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DEMOGRAPHICS Like a person is known by the company he

keeps, a publication is known by its
readers. Travel And Tour World boasts a
huge readership which includes travel
industry experts from an assortment of
renowned travel service providers, airline
chiefs, hotel & resort owners, award-
winning travel agents, opulent leisure
travellers, MICE industry experts, tourism
professionals, engaging industry leaders
and more. Gauging our readership on the
basis of their demographic segmentation,
will help you understand the secret
behind the exponentially growing fame of

Readers by Job Function  Travel And Tour world.

Sales / Consultants / Travel / Reservation Staff

Top Management

a

Middle Management

Junior Managers / Sales and Marketing Management
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Readers by Continent

Australia - 5%
S America- 7%

MENA -10%
N America- 22%
Asia -26%

Europe -30%

Wholesalers /  |ndividual Readers by Job Industry
Retailers / Business/ Hotels

Travel agents/  |ejsure And Their Airlines / National

Tour operators  Travellers Representatives GDS Tourist Offices Others
48% 24% 14% 7% 5% 2%
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15 Today, Social Media

Marketing is not just a
custom. Itis an
inevitable crossroad for
a successful marketing
campaign through
Facebook, Twitter,
LinkedIn etc. We

cofe, ¢ provide social podiums
58\; 8Q and form social
@ f? communes in which

@
every one is free to join

and participate. These communities have audiences that are represented in large numbers for
almost every subject matter. These social audiences are continuing to grow in numbers and they

are immensely valuable to the travel professionals and travel trade enthusiasts.
Travel And Tour World is of course no exception with its presence in almost all the leading social

networking sites.

orld with the coverage
Social s to build and expand
brid also stages a
hrough the striking
advertisers would gain

Media
Marketing

Blog
Marketing
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ADVERTISE WITH US

Reach out to international clients, effectively!

In the wake of the web phenomenon, we have substantiated ourselves as an
indispensable mode of two-way interaction. Our different customised advertising
options are based on state-of-the-art information technology solutions.

Travel And Tour World offers unique opportunity in an interactive digital format that
gives your advertisement campaign a new dimension. Readers can directly navigate to
the advertisers' website through live links in the magazine. Furthermore, links from
videos and digital brochures can also be arranged.

VIDEO
MARKETING
MAGAIZINE SOCIAL
MEDIA
WEBSITE APP

NEWSLETTER

EDM
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Travel And Tour World (www.travelandtourworld.com) is by far one of the most comprehensive and
seamless online portal for the global travel and tourism industry. With an upright approach to
present the most authentic information in terms of news, analysis and destination articles for
frontline travel agents, tour operators and tourism employees, MICE planners and DMCs, this

unique online address is an one-stop solution for every quintessential traveller and travel industry
professional.

Advertising with us will essentially augment your travel business to say the least. We are offering a
plethora of advertising options for you, check them out.

BANNER ADVERTISEMENT

Skyscraper Banner with

link (120*600 px)

Big Banner with link
(468*60 px)

Leaderboard Banner
with link (728*90 px)

Medium Banner
with link (160*240 px)

Morethan 1.1 million meetings take place at WM London

Small Banner with link
(160*60 px)
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FEATURED NEWS

AN

Do you have a story, news, information,
product launch or event that you want to
share with our readers? Get featured on our

homepage and turn your news into a Breaking NEWS.

Options available: Two weeks or monthly

VIDEO ADVERTS

Let us help you make your latest ad-campaigns to
be the talking point of the travel industry. Get in
touch to know how we plan to host and promote

your video ad-campaigns on our homepage.

Options available:

30 seconds, 60 seconds, 120 seconds, 180 seconds

FEATURED ITINERARY

Are you a niche travel agent? Do you
have something special to offer our
readers across the globe? Feature your
tailor-made travel itinerary and see the
difference.

Request for quotation
pr@travelandtourworld.com
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™ Direct link to advertisers' website

Me-blast to our extensive database E— N EWS I_ETTE R

MWidest reach one can ever expect
M Gif/Flash ad banners

lntroducing our new App Travel

Get latest travel news and alerts Instantly

Leaderboard
Banner
728*90

DOWHNLOAD AMD READ
# Korean Air Introduces Flights to Croatia LATEST JUNE 2018 ISSUES
Two new Russian routes |aunched by Air Astana Travel And Tour World
AIRLINES Heathrow urges Parliament: “The world is waiting for Britain, vote

NEWS for expansion”

UK tourism minister Michagl Ellis celebrates English Wine Week
Tourism in Laos plays important role in boosting economy
20 percent increase in tourists visiting Croatia

Medium

banner/Big @
” ™ Hilton Bali Resort Appoints Lintangsari Puspohandayani as
bOnner i H 1 Director of Operations

Radisson Hotel Group Brings Modem Upscale Hospitality to

deer‘l‘isement \ 4 Ningbo, China's Ancient Port City

Detroit welcomes first Delta Hotal of Michigan

h Sri Lanka's visitor arrivals rose by 6.2 percent in May -
. y L : é Amerl(:;g
Japan National Tourism Organisation appoints Geoffrey Weill
AV TRINDS L8 Associztes
b Car rental szrvices lzunched by Traveloks cﬂmﬁl_c_'!__

£

Video Banner

Travel And Tour World is in an exclusive interaction with Heather
Humphreys, an Irish politician, the Minister for Business, Enterprise
and Innovation since November 2017. Previously, she has rendersd
services as Minister for Culture, Heritage and the Gaeltacht from June
to Movember 2017. Ms. Humphreys highlights the cultural significance

of Ireland as 2 cultural nerve-centre.

Watch Now

ITE Hong Kong (June 14 to 17, 2018): Some 570 exhibitors (35% overseas); zround 55
countriesregions (around half outside Asia); leisure, MICE, in-depth, thems {UNESCO geo-parks,
‘ g 1417 culture, sport & cruiss etc.) & afflusnt FIT travel products; separate B28 |20 seminars & Business
Matching etc.), and B2C days and programs. Cnline registration 2s trade visitor for free admission and
seminar at official website of ITE Hong Kong,

et e e

QUICK STATS

Audience: 2.50,000 Reach your target through
Delivered: Everyday our daily digital delivery
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ELECTRONIC DIRECT MAIL (EDM)

Have you heard about the new marketing concept that is doing rounds in the business

circle these days? Yes!! You have guessed it right, it is Electronic Digital Marketing (EDM).

Use internet's lightening speed to knock down competition, get rid of all the
age-old procedures of printing, posting, travelling and most importantly narrow
down your expenditure to a minimal. Opt for the smartest alternative, an e-
mail marketing service. Try our e-mail broadcasting engine to promote your
business in your budget.

Traditional Marketing Online Marketing

M Adds value with loyalty
PAC KAG ES Way more expensive M Blogs and Videos educate and

No. of E-mails Interrupts your clients inspire future buys

PLATINUM :1,50,000 & above instead of offering M Encourages reciprocation and

..................................................................................... Something new gratitude

GOLD : 50,000 - 1,50000 : :

............................................. e Holds attention for a ' M Attracts potentia' clients with
SILVER : Minimum 50,000 shorter span viral content

M Advertisements forever

I L,
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Read Travel And Tour World on the go!

Getting started with smartphones to promote | n 'l-ro d U C i n g

your brand might be the most important thing
you were missing, now we have a solution. The Travel And Tour World

a Current and past issues of Travel And Tour A P P !

World absolutely free

9 Realtime news, updates, travel warnings, alerts

9 Views and Interviews from Industry leaders

a Updates from Events and a unique calendar

Advertising Options:

Reach out to your smart customers through us

e Rotating Banner Ad: Throughout the
Travel And Tour World app on iPad,
Smartphones and Tablet.

e Interstitial Ad: While opening the Travel
and Tour World app on iPad, Smartphones and
Tablet.

Push Notifications: Promote your
company’s news and services directly to your
target audiences’ mobile and tablets.



EDITORIAL CALENDAR

Our Editorial Calendar brings to you our entire schedule, which is in sync with the current trends of

the travel industry.
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Our dedicated team of professionals conducts detailed research on topics such as festivals and trade

fairs from around the globe, newly mushrooming travel destinations, cost effective yet exotic

locations for MICE, latest travel news and much more.

Cover Story

Destination Diary Meetings Point

Tech It

Special Feature

Travel Tendency

JAN

FEB

APR

Over Tourism
and its concern

Travel for
Fashion

Luxury Hotels

Ski and
Mountain
travel

Culinary
Tourism

Bleisure
Tourism and
its implications

Top smart cities
of the world

Best City Tours

Best Railway
Tours

Best White
sand beach
destinations

Best Island
hoping
destinations

Top Break-up
destinations

Melbourne

Brisbane

Sao Paulo

Penang

Riyadh

Bilbao

Advent of VR

Automated
Kiosks
In Airports

Voice concierges
in hotels

Electric Cars
and how they
Affect Travel

Cruise
Technology

Development
in the booking
platforms

Travelling with
children

Affect of CSR

Low budget

travel

How Fams
trips help

Boat rental

services

LGBT Tourism
And its aspects

OTA vs Travel
Agents

Expansion of
Mobile Trends

Digital
campaigns for
destinations

Social Media
impacting travel

Staycations
and their rise

Why attend
Travel Trade
shows



Cover Story

Destination Diary Meetings Point

Tech It

Travel-Tour

Special Feature

Travel Tendency

Amusement
and theme
park tourism

Cruise Tourism
for business

Rainforest
Retreats

Underwater
Tourism

Travel at the
time of
Christmas

World's best
heritage sites

Top Nordic
Destinations

Popular
Honeymoon/
wedding
Destinations

Top destinations
for Caravan
Travel

Best Halal
Tourism
Destinations

Best Jungle
Safaris

Canberra

Detroit

Croatia

Wisconsin

London

South
Carolina

All about
Webinars

Translator

services in

loT(Internet
of things)

Chatbots in
Travel Industry

Best Mobiles
for Travel Photo

Best VPN for
frequent
travellers

Why Travel
Agents should
have travel
blogs

Visa Rules
Affecting
Tourism

Museum Tours

Tips for Travel
start ups

Science
Tourism

Travelling at
the age of
permaxiety

Importance of
Travel Agent
Training

MICE Industry
and its
evolution

Responsible
Tourism

Tips For
Genealogical
Travel

Micro
Adventure

Mega Trends
Impacting

Business Model
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COoGGIn
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travel
technology
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GROUP MEDIA PROFILE
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Our expertise in the industry is dated to the 90’s. Be it in the woodworking, furniture or the
travel industry, we have substantiated ourselves as a credible and outstanding network.

TN

B2B & B2C digital publication catering to
travel industry of Asia

TTW

B2B digital publication catering to travel
industry of Americas

Catering to the MICE travel industry

WOOD & PANEL
catering to wood and panel industry g W

Catering to European woodworking industry

FURNiTU RE O\

ACCESSORIES

Serving the furniture and interiors industry
of the Americas

timber "
hun( ).com

Largest B2B platform for the timber and
wood industry

Il

B2B digital publication catering to travel

=

industry of Europe

B2B digital publication catering to travel

industry of India

Engine to serve MICE and B2B travel market

®
WOoOoD &PANEL

Serving the wood and wbp industry
of the Americas

FURNiTURE &

ACCESSORIES
(E UR O P El

Catering to the furniture and interiors
industry of Europe, Middle East and Asia

B2B portal catering to the global furniture industry
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