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ABOUT VERVE

Acknowledged as India’s first luxury and lifestyle magazine, Verve is known for its
trend-setting content and strong layout.

In 1995, when international titles had not yet arrived on the Indian publishing
landscape, Verve created a never-before-seen platform that presented
thought-provoking content with an authoritative voice to India’s cognoscenti.

Habitually predicting and showcasing the latest of trends from the runways of the
world, Verve is proud of its global perspective. With an uncanny pulse on the
aspirations of the country, the magazine has played an important role in defining
tastes and shaping sensibilities in India.

The magazine maintained its high standards even as it transitioned from being a
quarterly to a bimonthly, until it became a monthly over a decade ago.

With a focus on curating cutting-edge content, and in a completely new avatar,
Verve has moved into being a bimonthly recently. Its new vision and distinctive, defined
outlook have received critical acclaim. It is undoubtedly a magazine for the thinking,
global, contemporary Indian.

Apart from its print presence, Verve has garnered an online presence through a
dynamic website and a host of social media platforms which enjoy an organic fan

following of discerning readers.
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PRINT OPTIONS Advertisemen ts

Advertorials
* Editorials
*  Supplements
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\ght yenry age, London based chef Andriw Wong whe
ek fwe Bourishing restmirants in the Beilsh capital
including the Mchelinitemed 4 Wong,  traveded
ta reyronn of mairiand Ching and Hang Kang to leatn facal
cubnacy traciicns snd gan exparience from the masters of
the kitchens thers. And te<day, aimost @ decade later, Wang i
ireaking patrons lo muasterpinces in New Dell ok Bagshuan,
Thi Obeeors roabop Chinese restauanl

From canceptualising the msnu 10 training the' chebs
of e hotel, Worig has by put great offort kit creating
o walkrounded dining - experience for vitlors Gaing
boyoind Sichuan and Cantonwae  cuhinen. Baoshaan -
that gots its name from the largest vessels in Lhe flest of
Chinese marchant shipa (bédochucn) which sailed scross
the Indian Oosan in the 157 cenlury — servis food snapired
by 14 differeat rgons of China The kit ghmpsa of {he
restaurant’s. inkeeiors transpocts. patrons to the East fusian
country; the celieg i paved of large ovark alaky

FROM ACROSS THE SEAS

ADVERTORIALS

1hat resaemble the folde of Chinews .
and wood-framed gliss panali ars ad
wrbealdory and ducorabive tasssle ind
seating on the reoftop and even a oe
room promive patrons beautiful views of it
Tram any corper of the fne-dining 1ace
Chef Worg has stisdied locsl food habits se thal be
cater to tha Vaste buds of aven the mest
goirmanel Try the Poking duch Landan
inspred vorsion of the classic dih com
eaviar garnithing, ce sample o plate of 142
peppor. prassved rdiches snd pesiuls
i sum binches ap il as the restacnn’s o
dishaa, &l under the mentarship of Chel Woe

D simy mealy are priced ot 2500 npess v 8 kinch
menu, and 2900 inchuding o houwe
Honk call on2asos o

Oy, the specialy Indisn rettacrant at The Oberod, Mow Diethi. has been
alisad by the seclsimad Londonbased Michalinstared mamtor
red Pranad Ormya borves up authertic Indian Rawours, enlivred by
arary-twisty. Rass, Omyn's nowost offering, i a curation of small
v hinch e, sach containing the favour combinations chef Pracad

wnth floer of thirhatel —is sn open-air foungs bee Ha
¢ by head misologist and Bacardi Legacy Mational
Manaj Singh sw refroshing drinks and can be paired with choicos

an snbarnational food menu. The Cirrus § exparience i

| o chof

o Wong, wheas {ood proenisss to tefl & story. Bacshuan serves the
rpestation of traditionsl recipen. which alicws. dingrs to aaplors

g wrmandous cubinary deversity, Signature dishas inclode the Deking
duck Leedan Wi, scallop and prawn dumplings, hand-pulled den dan
chicken und batiy bok choy with dried shitake

2430 diro | @0OberoiNewDolhi | OberoiMowDelicom

e Oberot
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EDITORIALS
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DIGITAL OPTIONS - "

Contests
*  Facebook
* Twitter
* Instagram (Feed + Stories)
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WEBSITE

Merging the editorial and advertising

YOUR GUIDE TO CREATING A SUSTAINAILE MAKE
L WIT
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CONTESTS

DAISY

MARC JACOES

DAaISY

MARG JAEOEE

' 809 likes ' 530 likes ' 331 likes
Q 107 comments Q

55 comments Q 65 comments
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INSTAGRAM FEED
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INSTASTORIES
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THE NUMBERS

Website views for November 2021

Website views for December 2021

Website views for January 2022

Website views for February 2022

3,600,800
4,29,669
4,83,197
3,90,983
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THE NUMBERS

f Facebook followers 2 9 ] 8 9 4
b b
Instagram followers ] ] 4 k

y Twitter followers 3 0 6 k
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EVENT OPTIONS Media Partner

Launches
* Pop-Ups

*  Customised Design and Curation
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DS&DURGA INDIA LAUNCH

(In partnership with Scentido)
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SUSTAINABILITY POP-UP
(Sponsored by Eco Vero)

time to make a change

B merteridy e vvrmaly ol mevl s ssmermms Afrry e chures, Yo, i ol
ik Lemzing Eralevs, reganiod o dwsc g affor s gl bt maleen srmimetl

pivutices, gt sy habois sl owpsimend. firenelly s

TR it B b G TE T
e e P

ergeise ot Patbe Airkdicll e mivt apied Deifpagiis Tohes basiad & palldiogios o | ety
wermiopedl b loth lkags = B hosfleg Sab Drates Lo mesks P siy poes? Sty connted lim
of Mambs wa Pw pli e e b scpiet By et Bubba slgget e

mirwtsd popay w tdieiity The tesdey  Thess bewh of prosati W maless e
= e s ey apawy, Machey e presciom f e decsden 1 s led B s ol i

gty i e oo e oRaripuily sibs bargms 5 s Ths pasalabs - D Mrrs Sorve Bees s

Vb iy oy ks el e vy et 11w snvonret Ipin S Mrmmnrhs Sceye Tamds sod i
R I L T o e R B

VERVE



INDIA ART FAIR 2020

(Collaboration with three new-age artists)
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ADVERTISING RATES

COVer GQEEFOlT: Rs
INSiAle BACK COVEI: oo Rs
OUESIAE BACK COVEI: e Rs
Inside Front Cover 0pening SPreQd: it Rs
COlOUT FUll PAGE: Ns
Colour Double SPreaid: Rs
Advertorial FUll Page: e Rs
Page Opposite MAStRead: e  Rs
Page Opposite CONEENES: Rs
Page Opposite EAitor's NOEE: Rs
Page Opposite Reader’s Write: s Rs

. /,00,000
. 600,000
. 6,75,000
. /50,000
. 2,50,000
. 500,000
.2,25,000
.2,75,000
.2,75,000
.2,75,000
.2,75,000
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DIGITAL MEDIA RATES

INSTAGRAM

Instagram Post and INSEAGram SEOIY ... Rs.1,00,000
INSEAGIAM POSE oo Rs.85,000
INSEAGIAM SEOTY oo Rs.65,000
Instagram Interactive Post /DIY/VIAEO ..o Rs.1,30,000
Endorsement by Key INfIUSNCET ... Rs.1,30,000
VERVE WEBSITE

B OB S ettt e et e et e e Rs.80,000
MV EIDSIEE ATEICLE oo s e e e e e s oo e Rs. 2,00,000
FACEBOOK

O St ettt e ettt r e Rs.60,000
VO DY e e e e Rs.75,000

Please note: An additional 25 per cent premium will be levied for
creative direction and creative services.
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[Q — THE INDIAN QUARTERLY

IQ is a literary and cultural quarterly magazine, from the
publishers of Verve. Over more than five years, it has come to
occupy a unique space in the Indian publishing firmament, by
offering a cosmopolitan, open-minded and provocative
perspective on the world and on India

In recent years there have been fewer and fewer magazine
vehicles for the thoughtful long-form journalism that so many
of us love and enjoy. With Indian Quarterly we hope to fill
some of that gap and to provide a home for the best in essays,
features, essay-reviews, photo-essays and travelogue.

IQ is a national and international magazine. We hope that just
as The New Yorker exhibits a distinctly Manhattan sensibility
and always contains articles about New York City, 1Q will
manifest the fact that it is edited and published in Mumbai
through its cosmopolitan and open-minded perspective on the
world and on India.

In fact, we hope to provide a unique way of interpreting our
ever changing culture, and to define our own experiences
through the strength of thought, ideas and imagery, be it in
the form of fact, fiction, poetry, illustration or photography. IQ
is therefore a paean to the polyphonic nature of reflection and
the creativity that is its outcome.
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READER

The Modernity Project
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IQ is targeted at an intelligent, well-informed readership. The driving force of the
is to encourage and provoke dialogues and exchanges between different disciplines,
geographies and generations. It reflects the fact that its readers have wide interests, that
they are as concerned with our evolving popular culture and its implications, on the future.
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ADVERTISING RATES

INSIAE FFORE COVEF: oottt Rs
IRSide BACK COVEr: e Rs
COVEr GALE FOIG: e Rs
OUESIAE BACK COVEI: e Rs
Inside Front Cover Opening SPread: s Bs
1SE DBS QT [FC: o Rs
FUL PAGE COlOF: et Ns
Double SPread: Rs
Page Opposite Masthead: Rs
Page OPPOsite CORFENES: v Rs
Page Opposite EAIEOrs NOtE: st Rs
Page Opposite ReGders Wiite: s Rs

. 250,000
. 250,000
. 5,000,000
. 4,00,000
. 4,25,000
. 3,000,000
. 1,25,000
. 2,50,000
. 1,75,000
. 1,75,000

. 1,75,000
. 1,75,000
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