






• Geographical Targeting
• Multi-lingual targeting
• Pin Code wise targeting
• Genre/ Topical interest wise targeting

























Placement: 0th Flip
SOV – 100% in AP & TS state
Target: AP & Telangana
Impressions: 6 Million
CTR: 5.8%
Reach: > 1.6 Million

Placement: 20 Ad placements
SOV – 100% on 20 placements
Target: Pan India
Impressions: 35 Million
CTR: 0.3 %
Reach: > 3 Million
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Powerpacked – Road Block Pan India – Road Block

Placement: 7th Flip
SOV – 100% on 1 fixed placement
Target: Pan India
Impressions: 4 Million
CTR: 2.4%
Reach: > 2 Million

Language – Road Block



CTR: 2.1% 

BMW India
Duration:  15 Days

CTR: 2.4%

KFC
Duration: 1 Month

CTR: 1.3

CoinDCX
Duration: 45 days

CTR: 2.24%

Amazon Prime Video
Duration: 8 Days
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Automobile FMCG Entertainment Crypto--Currency



CTR: 1.5%

Amazon.in
Duration: 1 Month

CTR: 0.9%

Apollo Hospital
Duration: 4 Days

CTR: 1.87

MoneyTap
Duration: 2 Days

CTR: 1.1%

World Gold Council
Duration: 4 DaysCa
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ecommerce Hospitality Business BFSI



Impressions: 4 Million  

IKEA
Duration:  30 Days

Impressions:   0.2 Million

Sai Surya Developers
Duration: 1 Day

Impressions: 1,2 Million

Double Horse
Duration: 1 Day

Impressions: 0.2 Million 

Vijay Sales
Duration: 1 Day

Ca
se

 S
tu

dy
: V

ID
EO

 A
DS

Retail Real Estate Electronics FMCG
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Impressions:  7.5 Million Clicks: 142058 CTR: 1.9%

Gyproc – Saint Gobian 
Duration:  7 Days






