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C
elebrate the advent of the New Year 
by stepping into High Street Phoenix 
and experiencing the old with 

the new. We have gone the extra mile to 
showcase the best of the season’s off erings 
— and invite you to share the exciting 
experiences and off erings in store for you. 

For us, it is always all about making 
things more interesting and refreshing for 
you, your family and your friends. From 
food and fashion to lifestyle and leisure, 
we have ushered in a diverse palett e that 
will woo you in diff erent ways. The fl agship 
stores and international brands at the 
unique destination have a widespread 
appeal — one that is impossible to resist. 

Real luxury stems from the customisation of the overall experience — and we do 
our best to make every moment special for you.

The newly-minted space of Massimo Dutt i stands proudly, welcoming you to 
step in and revamp your wardrobes with its trademark, stylish looks. And if that 
were not enough, the revamped interiors of North Skyzone hosts names familiar 
to you — Mango, Springfi eld, Women’secret and more — that continue to woo the 
style conscious person in you, but from their new address.

The last few weeks have also seen us welcome new watering holes geared to 
please the gourmand in you, making this location a complete foodie’s paradise! 
Well-appointed, hip and happening — each with their own décor, fl air and 
fl avours — the eateries are the right places to be in to satisfy your cravings for 
gourmet fare. So, you can take your pick from Farzi Café, Chili’s, The Runway 
Project by Pizza Express, SodaBott leOpenerWala, depending on your individual 
palate, the mood and the moment.

Walk in and spend some time with us to revel in the warmth of our teams, as 
you explore the outlets — as we gear up for new beginnings.

And, I wish all of you a warm and wonderful New Year.
 
Warmly,
Gayatri Ruia

SUPPLEMENT COORDINATED BY 
ZARAL SHAH. 

PHOTOGRAPH BY VIJIT GUPTA. 
STYLING BY SHWETA NAVANDAR. 
MAKE-UP BY RAJESH GUPTA.
HAIR BY JEAN-CLAUDE BIGUINE.

Silk dress with velvet print, from Massimo Dutt i; 
black belt, Shriya’s own. 
Location courtesy: Massimo Dutt i. 
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SPARKLY DELIGHTS
Master jewellers TBZ — The Original’s new boutique at High Street Phoenix 
is sure to give shoppers reason to indulge in a bit of jewellery therapy 

A legacy of over 150 years 
defi nes this brand. As family 
jewellers, their creations have 

been passed down from generation 
to generation as blessings, in the 
form of classic heirlooms. Further 
widening their repertoire, the brand’s 
new boutique — in the shopping hub 
of the city — off ers patrons delicate 
jewels that make for quintessential 
everyday wear. Fashioning marvels 
that are traditional and trendy in 
equal measure, TBZ — The Original, 
with its new exclusive outlet, is all set 

to become the one-stop jewellery 
destination for many. Raashi Zaveri, 
director of TBZ Ltd, has stated that 
the brand’s aim is to reach out to a 
younger, millennial audience with 
their new-age contemporary designs. 
“This is a conscious and strategic 
decision to reach out to target 
audiences who are diff erent from 
our core audience. These mall stores 
address the style-conscious, affl  uent 
customers who think of jewellery as a 
fashion statement and a tool of self-
expression,” Zaveri said. 

With an exquisite selection of 
light-weight, innovative and att ractive 
diamond jewellery on off er at the High 
Street Phoenix outlet, TBZ — The 
Original also showcases an array of 
classy and elegant pieces, perfect for 
daily wear. While it’s tough to leave the 
store empty-handed, what’s tougher is 
being compelled to pick simply an item 
or two from their stunning selection! 

The TBZ — The Original, 
Level One, North Skyzone,
High Street Phoenix 

BRAND�WATCH�



It is a city that celebrates romance and fashion. And, as Audrey Hepburn has been famously quoted 
as saying, “Paris is always a good idea.” The French capital has forever inspired designers and 

creative minds, as its iconic structures speak eloquently of a dramatic and intriguing history. It is no 
wonder then that Musee Du Luxe (Museum of Luxury) — Zoya’s new collection — has creatively drawn from 

Paris’ memorable architecture, rich culture and vibrant joie de vivre. The eclectic and timeless newly-minted 
range is sculpted in gold and adorned with the best diamonds, pearls, rubies, emeralds and sapphires. 
The arresting pieces seamlessly blend a modern palett e with vintage appeal. Each off ering is the result 

of a labour of love and creativity, taking nine months from conceptualisation to completion. 
 Paris fi nds its pride of place in the thoughts behind the designs. The famous engraved padlocks 

on the Pont des Arts bridge are the muse for a statement layered necklace set — this eye candy 
stands out due to its brilliant cut diamonds on three gold tubes. It is enhanced by diff erently-shaped 

emeralds. Another iconic piece from the brand is inspired by the exotic peony fl owers that 
bloom in spring. The picture of sophisticated elegance, it is enhanced by sparkling 

rubies and gemstones in classic silhouett es.
Sangeeta Dewan, principal designer at Zoya, shares, “Paris is an eternal 

inspiration. My personal memories of iconic art and architecture-like works 
from the Cubism movement — especially art by Picasso — inspire this 

collection of precious jewels. Other infl uences include the French Opera, 
ballet, and symbolic structures like the Eiff el Tower, Arc de Triomphe, 

Pont des Arts bridge, and the Wall of Love. The fl avours of Paris lend 
colour and zest to our collection.”

The Zoya boutique, Level One, Palladium, 
High Street Phoenix
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A FRENCH 
AESTHETIC

A love for the many facets of Paris
 infuses Zoya’s new collection — Musee Du Luxe 

— with an eclectic charm 
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ALTERNATE IDENTITIES
As times change, Mango with its A/W 2017 collection urges its patrons to be more experimental

Mango was founded in 1984 
in Barcelona and the 
brand’s name soon became 

synonymous with dressing the urban, 
young professional with aff ordable 
runway fashion. Over the decades, 
it has always managed to fulfi l the 
needs of fashion-conscious individuals 
because of its versatile designs. 

The new Autumn/Winter 2017 line 
certainly didn’t let us down. With the 
women’s collection experimenting with 
masculine-feminine silhouett es and the 
men’s collection playing with volumes 
and proportions to create versatile 
pieces for the modern-day individual, 
the brand has managed to retain its 
signature aesthetic and simplicity. 

Shot by the renowned 
photographer Mario Sorrenti, the 
campaign beautifully covers the 
transition of moods. The collection 
features everything from masculine, 
military-inspired garments, oversized 
pantsuits and suit jackets to more 
feminine classics like the LBDs and 
sheer dress es.

The menswear range is an 
expansive collection of contemporary 
and timeless garments that invites 
men to experiment with volume 
and proportions. While the warm 
fi sherman-knits and extra-long parkas 
are the perfect companions for a chilly 
day, the corduroy jackets and the 
double-breasted suits make for much 
loved classics.

Traditional autumn colours like 
green and toasted hues with touches 
of red and mocha form the key colour 
palett e of the season and there is 
something for everyone here. And this 
Mango outlet at High Street Phoenix 
is the country’s largest, and is the 
one where the men’s collection is 
exclusively available. So, both women 
and men can step in to satiate their 
sartorial desires with some leisurely 
retail therapy. 

FASHION�FORWARD
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OF CLEAN LINES AND EDGES 
Well-tailored collections with a contemporary edge are what set Massimo Du� i apart…

Founded in 1985 with the 
intention of fi lling a gap in the 
world of menswear, Massimo 

Dutt i has been known for its classic 
yet contemporary aesthetics. And 
walking the fi ne line between casual 
and tailored, the brand expanded into 
womenswear in 1992. 

Known for building quality, long-
lasting staples, it off ers a modern-
day take on classic silhouett es. This 
season was no diff erent. Massimo 
Dutt i’s Autumn/Winter 2017-2018 
womenswear collection off ers 
contemporary cuts with meticulous 
detailing. ‘Fashion is a constant 
evolution and, as such, the Dutt i 
woman follows change without losing 
her sense of style’ is the philosophy 
followed by the womenswear design 
team in Madrid. 

The focus is on fuss-free 
silhouett es, timeless suits and 

impeccably cut capes. Diff erent 
kinds of knits styled over long silk 
shirts paired with perfectly tailored 
trousers add elegance to this 
collection. The colour palett e ranges 
from minimalist greys, whites and 

dusty pinks to more bold colours like 
magentas and deep reds. 

The menswear collection follows 
a similar trend, especially in jackets 
and knitwear, constructed with clean 
lines and edges. The colour story is 
neutral and versatile, with blacks, 
greys and dark camels. Printed details 
are also minimally incorporated to add 
subtle drama.

Fabrics such as cott ons, wools, 
herringbone and chambray lend the 
clothes a textured yet breathable 
quality. High and mid turtle-necks are 
also back in style. The trousers and 
chinos, with their structured stitching 
keep up with the modern, slick style.

Clearly, Massimo Dutt i’s tailoring 
stands out in all of its pieces. And 
the brand’s will to revive that 
craft smanship in the retail world has 
cemented its modern collection with 
style and ease.
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STYLE�SPEAK

Bertolt Brecht, a famous 
German poet and playwright 
once exclaimed, “From the 

cradle to the coffi  n underwear comes 
fi rst.” Gone are the days when girls 
and women would walk shyly into 
shops and choose their lingerie. Today, 
with the emancipation of thought, 
an affi  rmation of the importance 
of being beautiful — both inside 
and out — and the host of options 
on display, choosing the perfect 

fi t becomes a matt er of taste and 
style as well. Lingerie does not only 
pamper the body, but also evokes a 
feeling of sensuousness in a woman. It 
symbolises grace and femininity, and 
since it directly touches the skin by 
enveloping the body, it holds much 
importance in a woman’s life.

All women are beautiful in their 
own way. This is not a cliché, but a 
fact that one should accept with grace 
— although, it is also true that many 

women do batt le their images in their 
mind due to issues of weight, skin or 
just a- sense of unhappiness about the 
way they look. Just because you are 
not at your ideal weight, or have issues 
with your body is no reason to neglect 
your underwear drawer.

Style experts have opined, 
‘Att ractive undergarments are a good, 
simple way to affi  rm one’s beauty and 
self-worth. No matt er what a woman 
is wearing on the outside, att ractive 

BARE ESSENTIALS
Wearing the right lingerie will make you feel comfortable, sculpt 
your body right — and enhance the way you feel about yourself. 
So, it is important to choose your underwear with care… 
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H&M
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underwear is a physical, constant, 
feminine reminder of her beauty.’ 
Make the secret unseen eff ort, and 
see the diff erence. For, even if you are 
in the most stylish of outfi ts, it would 
be hard for you to feel confi dent if you 
don’t feel comfortable in your most 
important piece of clothing!

These garments are closest to 
our skin — they are the fi rst layer 
of protection for our bodies from 
external factors, and also form a fi ne 

shield between our frames and our 
outer outfi ts. Hence, their feel and fi t 
assumes the utmost importance. 

And do not forget that your 
underwear provides the important 
foundation on which your style and 
appearance is based. It is the starting 
point of looking and feeling good. 
The intimate wear available today can 
change your body in signifi cant ways 
— just explore the options and you 
will be surprised! For, gone are the 

days when our underwear 
options were limited — both in 
materials and colours. 

Functionality too plays in a role in 
the selection of underwear. This refers 
to wearing the right kind of lingerie at 
the right time. A woman must always 
ensure that the lingerie she is buying 
is high on comfort. The fi tt ing and the 
materials from which the lingerie is 
fashioned assumes great signifi cance 
in this regard. 

LA
 S

EN
ZA

YOUR INNER 
BLACK

Black is anything but basic! 
Reinvent the staples in ‘innerwear’ 
while staying true to the timeless 

colour’s simplicity. With its elegance and 
deviance, black lingerie has been known 

to evoke the seductive as well as 
the sophisticated. 

Armed with strategic cuts, alluring 
velvets, strapless options, matching sets or 
embroidered detailing, there is a plethora 
of styles and labels to choose from today. 

Team a black bralet with a translucent 
white shirt for day or a slip-dress 

for the night and take your 
outfi ts to a whole 

new level. 



10  JANUARY 2018 

STAR�SHINE

A JOURNEY 
TO 

REMEMBER  
In vibrant hues and edgy and feminine 

silhoue� es, Shriya Saran walks a gastronomic 
trail through High Street Phoenix. The star who 
has earned her share of the spotlight continues 

to live life on her own terms, fi nds Verve 

PHOTOGRAPHED BY VIJIT GUPTA
STYLING BY SHWETA NAVANDAR
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Black slip, striped dress, 
pleated metallic skirt, 

all from Zara; necklace, 
from Accessorize; 

studded heels, 
from Dune London; black 

belt, Shriya’s own.

Location courtesy: 
Café Delhi Heights. 
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Off shoulder lace top, 
from ONLY;  

slit pants with button 
detail, from Zara; 

beaded chain,  
from Accessorize;  

black heels,  
from Dune London.

 
Location courtesy: 

SodaBottleOpenerWala. 
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A t the crack of dawn, 
we find ourselves 
within the unusually-
vacant confines of 
High Street Phoenix 

— a place otherwise buzzing with 
people and their animated chatter 
— as we prep for a shoot that 
takes us on a walk through the 
area till well into the afternoon. 
The photographer sets his frames 
at the first location, as the outfits 
are laid out in the three-door 
vanity van. And, just as the sun 
begins to cast its gentle light on 
terra firma, Shriya Saran emerges 
from her car, all set to pose and 
preen for us. 

A self-confessed dance 
enthusiast, her journey to the 
screen began with pirouetting in 
front of the camera. Following 
an audition for the music video 
Thirakti Kyun Hawa — in which she 
starred — after a recommendation 
from her dance teacher in college, 
Shriya’s career has bloomed under 
an ascendant star. Having held 
her own while sharing screen 
space with Rajinikanth in the 
Tamil blockbuster Sivaji — The 
Boss (2007), her career highs 
include Deepa Mehta’s Midnight’s 
Children (2012), Pokkiri Raja (2010) 
in Malayalam and Kanthaswamy 
(2009) in Tamil, amongst dozens of 
other movies in various languages. 
For one of her recent Bollywood 
outings, Drishyam (2015) — a well-
received box-office success — she 
got accolades for doing full justice 
to her role opposite Ajay Devgn. 

Walking from one eatery to 
another, exploring the many 
cuisines made available under 
the High Street Phoenix roof, the 
shoot follows a delectable route. 
In between shots and changes, 
we indulge in a tête-à-tête with 
the actor and discover that be it 
fashion, philanthropy or acting, 
she displays an undeniable spark 
when she is talking about anything 
that she’s truly passionate about. 
Excerpts from the conversation....  

Silk dress with 
velvet print, from 
Massimo Dutti; 
black jacket, from 
Zara; earrings from 
Swarovski; black 
belt, Shriya’s own.

Location courtesy: 
Massimo Dutti. 

“You want the story to be heard 
by as many people as possible. 

So, naturally, I am open to doing 
movies in different languages.” 
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T-shirt dress, from Diesel; 
green pumps, from Zara.

Location courtesy:  
Chili’s American Grill & Bar. 
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Sports bra, bomber jacket, both 
from Puma; denim dungarees, 
from ONLY; black leather 
heels, from Charles & Keith.

Location courtesy: Farzi Café. 
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Checkered off-shoulder 
dress, from ONLY; 

patent leather shoes, 
from Zara; black belt, 

Shriya’s own.

Location courtesy:  
212 All Good. 

ASSISTED BY OJAS KOLVANKAR.
MAKE-UP BY RAJESH GUPTA.

HAIR BY JEAN-CLAUDE BIGUINE.

“HOW WOMEN ARE PORTRAYED 
IN FILMS IS A REFLECTION OF 
HOW WE PERCEIVE THEM IN 
THE REAL WORLD. Reel reflects 
real. In India, women are CEOs, 
they are members of Parliament. 
They are doctors and teachers, and 
are essentially seen in every walk 
of life. So, in my opinion, women, as 
portrayed in films, reflect this reality.” 

“AS AN ACTOR, YOU ALWAYS 
WANT A BIGGER AUDIENCE; YOU 
DESIRE TO REACH OUT TO MORE 
PEOPLE. I would want my films 
to be released on Mars! You want 
the story to be heard by as many 
people as possible. So, naturally, I 
am open to doing movies in different 
languages.” 

“AS LONG AS A STORY 
RESONATES WITH A LANGUAGE, 
IT WORKS. We are a large country, 
with our currency bearing 17 official 
languages, but I believe we are 
one. Mani Ratnam proved that with 
Roja (1992), and the Baahubali films 
too are brilliant examples. My film 
Drishyam was also made in many 
languages and did well. I’d like to tap 
into Hollywood too, for the exposure 
to a larger audience. The South 
has given me everything I have! I’m 
looking forward to three films coming 
this year in three languages — Hindi, 
Tamil and Telugu.” 

“AN ACTOR IS A SLAVE OF THE 
STORIES OFFERED TO HIM OR 
HER. But, I’m now trying to do small 
films with soulful parts, in different 
languages, in which I can portray 
different characters.” 

“WHEN IT COMES TO STYLE, 
RAJINIKANTH ONCE TOLD ME 
TO FOLLOW MY VIBE. I admire 
Maharani Gayatri Devi for her saris.  
My all-time favourites being pattu 
and real gold saris. Each sari takes 
about two months to weave. The 
work is intricate and the end result is 
absolutely magical!” 

-ZARAL SHAH

“An actor is a slave of the stories 
offered to him or her. But I’m 
now trying to do small films 
with soulful parts...in which I 

can portray different characters.” 
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TABLE�TALK

AN EPICUREAN 
ADVENTURE

Farhad J. Dadyburjor goes on a food 
trail through High Street Phoenix 
that traverses South East Asian 
cuisine, authentic American tex-mex 
and ends in a vino lover’s den

PHOTOGRAPHS BY PRATEEK PATEL

This page and facing page: 
Shizusan Shophouse & Bar
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SHIZUSAN SHOPHOUSE & BAR
If you’re looking for a wide array of 
street food and dishes that have 
emanated from the numerous regions 
of Southeast Asia, look no further. This 
is the second time I am eating at this 
delightful restaurant and have once 
again come away thoroughly satiated. 

Built in a heritage building within 
High Street Phoenix, the fi rst fl oor 
houses a colourfully tart red bar that’s 
reminiscent of an apothecary with lots 
of tables for seating and watercolour 
paintings on the walls, whereas the 
ground fl oor is really a sushi lover’s 
paradise with an elegant sushi bar 
taking centre stage. A winding abacus-
inspired staircase connects the two 
fl oors, though it’s good to see that 
there’s also a lift  which is a thoughtful 
boon for senior citizens. 

Coming to the food, that’s where 
your att ention really needs to be! 
The menu craft ed by C hef Paul Kinny 
is undeniably extensive and you’ll 
fi nd everything from salads, baos 
and tapas to curries, dimsums and 
a variety of sushi. It’s a wonderful 
amalgamation of Chinese, Japanese, 
Burmese, Vietnamese, Malaysian, 
Korean, Filipino and Thai fl avours. The 
Asian watermelon salad is a refreshing 
way to start as is the 17 ingredient 
slaw that bursts with a spicy tang 
and crunch of sali on top. Amongst 
dimsums, I thoroughly enjoyed 
the poached chicken dumplings 
accompanied by a lovely spicy broth 
as well as the waterchestnut and chive 
dumplings which were delicious. But 
the dishes that really had me fl oored 
were the crispy and curried Penang 
laksa spiced lotus stem, juicy chunks 
of adobo braised pork belly and the 
divine black pepper lobster that swam 
with mushrooms, garlic and cilantro in 
a hot mess. 

There are plenty of potent cocktails 
on off er like Chairman Mao’s Negroni 
(Campari, Bhavnagri and black pepper 
gin with vermouth) and The ‘Piss Alley’ 
Cat (a spiced up Jim Beam and apple 
juice mix), soothing green teas (I highly 
recommend the fruity Mogo Mogo) or 
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you could simply end it all on a sweet 
note with the chilled Vietnamese 
ca phe da — coffee, ice cubes and a 
dollop of condensed milk. 

CHILI’S AMERICAN  
GRILL & BAR
Chili’s is pure Americana — and boy, 
did I love it! An international chain of 
American casual dining, Chili’s is in 
over 1,600 countries the world over. 
Delicious, massive portions with no 
pretensions of being ‘healthy’, they 
serve up Tex-Mex fast-food that 
one can’t help but indulge in — think 
chunky ribs, plenty of bacon, oodles of 
cheese…you get the picture!

Designed like a typical American 
diner, there is a youthful vibe to the 
place with comfy slide-in red leather 
sofas and wooden tables while ’80s 
pop plays out on the stereo. The 
menu is a meat eater’s delight, though 
there are plenty of vegetarian options 
too. The burgers are a must-try here 
and just the sight of them can make 
your mouth water. The Southern 
smokehouse burger was bursting with 
a juicy patty with applewood-smoked 
bacon and sharp cheddar cheese, with 
the bread made from potato starch. 
You can also get a quartet of mini 
burgers if sharing with friends. It was 
great to see that the French fries that 
accompanied it were crisp and non-
greasy unlike the soggy fries that one 
gets at fast-food chains. 

I thoroughly indulged in the 
Chipotle chicken fresh Mex bowl that 
was this massive mix of the crunch 
of tortilla chip slivers with marinated 
grilled chicken, corn and black bean 
salsa, rice, plenty of greens and 
topped with cheddar cheese, fresh 
slices of avocado and a drizzle of 
sour cream. It’s unlike anything I’ve 
tried before! The vegetarian nachos 
come as crisp pieces topped with 
cheddar and the sour cream in the 
centre, and not the soggy mess of 
cheese sauce and tortilla chips that 
restaurants have gotten used to 
serving. You can also make your own 
fajitas with meat and shrimp, have 
the authentic golden country fried 

This page:  
Chili’s American  

Grill & Bar
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chicken with mashed potatoes, try 
their range of tacos, burritos and 
enchiladas, or simply just indulge 
in the ribs which are unmissable — 
either in the classic BBQ or with a 
twist of mango sauce on top. 

They have a plethora of drinks on 
offer, including several non-alcoholic 
ones — the honey melon margarita 
in particular will be loved by all who 
harbour a sweet tooth. But ending the 
meal with a warm molten chocolate 
cake that came with vanilla ice 
cream on top which burst open to 
reveal gooey chocolate fudge inside, 
definitely left a huge smile on my face!

THE WINE RACK
This one is literally the new kid 
on the block. A stylish vino lover’s 
paradise and restaurant by Ashish 
Dev Kapur with food curated by 
celebrity chef Sarah Todd (a favourite 
on MasterChef Australia as well 
as a model and actor), this is a first 
in the city. It allows customers to 
actually purchase wines from their 
well-stocked collection at a wine 
shop housed in the very restaurant. 

Stocking 300 labels from 350 regions 
in India and internationally, it is a 
varied collection of wines, both 
timeless and new world. 

The idea is that a customer can 
come in and simply ask for a wine 
from his most recent sojourn across 
the world — and voila! — enjoy a tipple 
or take home the bottle. This makes 
the experience so much more fun and 
exciting! On checking, I found that not 
only do they stock the number one 
wine of the moment (Wine Spectator 
Top 100 2017) — the Duckhorn Merlot 
Napa Valley, but also the intense, 
charming Divine One which is in fact 
their most expensive wine. Plus, there 
are some low on sugar for the health 
conscious too! 

With trendy interiors designed 
by adman Freddy Birdy, this large 
space is divided into three parts 
with a grand, sweeping bar holding 
attention in the central part along with 
a 50-metre wine rack. Just behind 
the bar is a huge mural reminiscent of 
the moody vibe of Edward Hopper, 
picturing — you guessed it! — a varied 
lot of people drinking at the bar. The 

dining section is at the rear end of 
the restaurant, with comfy leather 
sofas that you just don’t want to get 
up from. 

Sarah has created dishes that 
complement the flavours of wine, 
including her take on Indian street 
food. So, you get a karari roti with 
lal maas kheema and brie dip, a 
Chettinad vada pav with pineapple 
relish and even a soft shell crab 
pakoda. Using fresh ingredients 
sourced locally and her love for 
butter, there’s a delicious cornucopia 
of pastas, risottos, pizzas and mains. 
Don’t miss trying the snapper ceviche, 
goats cheese and artichoke pastille, 
smoked pork chops and doughnut 
platter. Ask her which is her favourite 
dish from the menu, and Sarah says 
it’s the luscious raspberry pavlova 
with chocolate mousse and drunken 
strawberries. What else can one say 
but, “I’ll be back!” 

A senior journalist, novelist and 
blogger, Farhad J. Dadyburjor  
writes regularly on food, culture  
and the good life. 

The Wine RackFarhad J. Dadyburjor at The Wine Rack
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A STELLAR LINE-UP
Bold fl oral notes and energising citrus blends, with a dash of spices and herbs, 

stir up a scented storm this season

BEAUTY�SPOTLIGHT�

THE ESSENCE OF FRANCE: L’OCCITANE EN PROVENCE
This brand brings pastoral Provence to you in the form of 
delectable-smelling products. With textures and fragrances 
inspired by the Mediterranean lifestyle, L’Occitane is known 
for its att ention to detail, and commitment to using the 
fi nest ingredients. It makes your beauty routine feel like 
an indulgence rather than a chore. For a guaranteed hit of 
hydration, try their shea butt er hand cream, a tube of which 
is sold every few seconds across the globe. The yellow 
immortelle fl ower is the star of their Immortelle collection, and 
for that perfect ‘no fi lter’ look, the Immortelle Precious Cream 
is your best bet. If your regular skincare routine isn’t cutt ing 
it, try one that is a regular on bestseller lists in beauty halls — 
the Divine Harmony serum, which blends organic Immortelle 
Millésimée essential oils, to soothe your skin and give it a 
much-needed glow. 
L’Occitane En Provence, Level One, Palladium

BEAUTY WITH A CONSCIENCE: 
THE BODY SHOP
More than your typical entrepreneur, 
founder Dame Anita Roddick was 
known for her strong opinions and her 
social activism. Apart from its dedication 
to making the planet healthier, The 
Body Shop is known for its many high-
performing products. Their exotic 

Satsuma range, for instance, is a citrusy, 
energising collection of products that 
will make you feel refreshed in an 
instant. The Almond Milk and Honey 
collection, uses organic almond milk 
from Spain along with honey from 
Ethiopia, to create a range that off ers an 
indulgent, spa-like experience right at 
home. The fact that the brand worked 

with the bee whisperers of Beza Mar 
— a group committ ed to improving the 
livelihood of Ethiopian beekeeping 
communities by helping them maintain 
their traditional ways of working with 
bees — to create the range, makes these 
beauties that much more appealing.
The Body Shop, Ground Level, 
Festival Square 
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LUXURY IN A BOTTLE: 
FOREST ESSENTIALS 
The science of Ayurveda might have 
originated over 5,000 years ago, 
but people are still realising how 
timeless it truly is. And when you 
have luxe beauty brands that also 
pay att ention to how beautiful their 
bott les look on your dressing table, 
you know you’ve picked a winner 
— Forest Essentials exemplifi es this 
idea. The brand incorporates natural, 
holistic ingredients and creates 
seasonal formulations using organic 
cold-pressed oils, rare plant extracts 
and herb infusions. Urging you to 
bid goodbye to harsh, synthetic 
ingredients with chemicals, toxins 
and artifi cial preservatives that off er 

no benefi ts, Forest Essentials feeds 
your skin with products that contain 
replenishing ingredients. Try the 
Sanjeevani Beauty Elixir, which uses 
the herb in a potent formulation, 
designed to plump and hydrate the 
skin. Or if you want to add a touch 
of gold to your routine, sample the 
Advanced Soundarya Age Defying 
Facial Serum with 24 karat gold and 
anti-ageing herbs. And the Eternal 
Youth Formula Date & Litchi, a 17th-
century formulation that contains 
sweet almond oil, precious fl ower, 
herb and root infusions, fermented 
litchi juice and date extracts, appeals 
to all the fi ve senses. 
Forest Essentials, Level Two, 
Palladium 

REVOLUTIONISING RETAIL: NYKAA
Founded in April 2012 by banker-
turned-businesswoman Falguni Nayar, 
Nykaa is a multi-brand online beauty 
retailer giant that has expanded its 
portfolio to include a mobile app 
and several brick-and-mortar stores. 
Their newest one, the Nykaa On 
Trend Store, found a home last month 
at High Street Phoenix. Selling all 
beauty-related items under one roof, 
the brand’s off erings include a mix 
of luxury, prestige and mass brands, 
off ering everything from wellness 
products to cosmetics. One of its 
biggest USPs is that it always keeps 
itself on-trend. Its repertoire includes 
stocking popular Korean beauty 
brands that are on everyone’s radar; 
or their exclusive upcoming launch 
of Dubai-based beauty powerhouse 
Huda Katt an’s uber-popular brand, 
Huda Beauty. If this isn’t enough, 
they do a prett y stellar line-up of 
in-house collections. We love their 
PaintStix! Collection — a series of 
vibrant, long-lasting lip colours with 
quirky names like Purple Monster and 
No Chill Orange. And the Just Wink 
It! eyeshadow palett es allow you to 
create any look you want. 
Nykaa On Trend Store,Ground Level,  
North Skyzone, 
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FRAGRANCES

DESIRABLE NOTES
This sensorial guide introduces you to covetable 
bo� led essences that will make a� ractive gi� s 
or adorn your beauty basket with pride….

BULGARI GOLDEA 
THE ROMAN NIGHT
This precious, dark glass 
bott le chiselled like a 
jewel, is for the alluring 
woman who embraces 
charm with glamour. 
Inspired by the radiant 
city of Rome, perfumer 
Alberto Morillas 
reinvents chypre, giving 
the fragrance a fl oral-
musky edge.

NARCISO 
RODRIGUEZ FOR 
HER FLEUR MUSC
Fleur Musc was born 
from designer Narciso 
Rodriguez’s desire to 
create a fragrance 
with musk in the heart 
notes surrounded 
by a bouquet of pink 
fl owers. It comes in 
a vivid pink bott le 
almost symbolic of the 
brighter composition 
that rests inside.

GUCCI BLOOM
Tuberose absolute, Jasmine bud 
extract and Rangoon creeper (a fl ower 
that changes from white to red when 
it blooms) come together to recreate 
the idea of an enchanted garden. 
Perfect for your lady love if she is 
someone who stops to smell the roses!

JO MALONE 
LONDON SEA SALT 

AND WOOD SAGE 
COLOGNE

Taking cues from the 
scents of a British 
beach, this unisex 

cologne evokes the 
feelings of pleasure 

and freedom and will 
make you escape into 

nature with a sense 
of absolute abandon. 

Imagine walking on 
sand and stones 

with the sea breeze 
kissing your face!

HUGO BOSS BOSS 
THE SCENT FOR HER 

This perfume exudes 
feminine confi dence 

with its combination of 
honeyed peach, freesia, 

osmanthus and cocoa. 
Ideal for the boss babe 

who likes to stock up on 
her power scents.
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JIMMY CHOO
MAN INTENSE 

A compelling aroma for 
the confi dent man with 
refi ned tastes. Drawing 
upon the elegance of 

lavender and patchouli, 
this intense version is 

peppered with spices on 
a base of amber. 

MONT BLANC 
LEGEND NIGHT
This sensual, woody 
fragrance reveals the 
inner charisma of 
the man who wears 
it. A blend of zesty 
bergamot and aromatic 
sage blends with vetiver 
infused with violet. 
The bott le, inspired 
by liquor, mixes shiny 
black contrasts with an 
intense cognac colour.

FERRARI 
SCUDERIA 
FERRARI FORTE 
This masculine 
scent captures the 
thrill of speed for 
the man who is 
driven by energy. 
Hints of lemon, 
pineapple and crisp 
apple mingle with 
the warmth of spicy 
cinnamon, plum and 
orange blossom. A 
sensorial delight!

CARTIER PASHA 
NOIRE SPORT

Infused with 
nautical notes, this 
latest edition from 
Cartier embodies 

the exhilarating 
boat racing spirit. It 
opens with a fresh 
burst of honeydew 
before revealing a 
fougère heart with 

a hint of citrus on a 
base of cedarwood. 

CALVIN KLEIN 
OBSESSED FOR 

MEN
A gentle evocation of 

the scent of skin on 
skin, this addictive 
aroma is an ode to 

the memories of past 
loves. It revolves 

around the sensual 
notes of black vanilla 

brought to life by 
cedar leaves, leather 

and ambrox.

Available at the Parcos, 
Jo Malone London, 

Sephora, Jimmy Choo, Gucci, 
Calvin Klein Jeans, Hugo Boss, 

and Mont Blanc boutiques. 
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IN�THE�SPOTLIGHT�

EVERYDAY 
COOL 

The Daily Smart Basics 
collection from Springfi eld 

will ensure you waltz through 
your week in style. The men’s 

range embraces hues such 
as  medium greys, melange 
and navy blues — indigo, in 
particular, being the colour 
in focus for this collection. 
Simple with understated 

elegance, every piece from 
this range spells versatility, 

comfort and class. 
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