SUCCESS STORY #2

Making the ‘Garmi Hatao’
message unmissable for Sprite

OBJECTIVE

Deliver high visibility for Sprite’s Garmi Hatao, Chill Machao message
by tapping into moments when users are on hot, sweaty commutes.

APPROACH

¢ Identified peak summer months and high footfall cities

* Mapped key user journey points: Captain Search, Captain On
The Way, Ride Started.

* Used eye-catching creatives with contextual messaging

* Reinforced messaging via high-frequency placements
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